=? 


and & er NTEAL “—" “Fr VEEWw 


a esis sedee 


EST. 1906 
Editor and Publisher 


Matson G. pENAVARRE, PH.C., B.S. 
Technical Editor 


a ee 


HarLAND J. WricHt, 
Rosin Fow.er 
Managing Editor 


SHIRLEY Berc 
Assistant Editor 


CONTENT 


Outstanding New Law Suits 
Leo T. Parker 
Essential Oils Book of Standards Advanced 


Northam Warren. 
Martin Kane 


Cosmetic Trends in the Middle West 
Jean Mowat 


WILLIAM LAMBERT 
Business Manager 


FEBRUARY 1946 


Pioneer in Manicure Field 


Brazil Seeks Strong Role in Essential Oils 


A.T. Fiore 


An Observation on Cosmetic Law 


Hugo Mock 


Short Adages 
R. 0 Mattick 


Packaging Portfolio 
Technical 
Expect No Fat Quota Increase 


Abstracts from Scientific Literature 


Vanilla Extract a Favorite Flavor 
Dr. Morris B. Jacobs 


Domestic and Imported Oil Dill 
G.V. Branigan 


REGULAR FEATURES 
Desiderata deNavarre 


Questions and Answers 


Maison CG. 


Washington Panorama 

New Products and Processes 
Among Our Friends 

News and Events 

Market Report 

Prices in the New York Market 


Published by Rossins PustisHinc Company, INc. 


J. H. Moore, President F. C. Kenpatt, Treasurer 


Publication Offices: 56th and Chestnut Streets, Philadelphia 39, Pa., U.S.A. Editorial 
and Executive Offices: 9 East 38th Street, New York 16. Telephone CAledonia 
5-9770; Cables: Robinpub, New York; Codes: ABC 5th Edition. Nep BrrpoNge-JAck, 
Pacific’ Coast Representative, 714 West Olympic Blvd., Los Angeles 15, Calif. Sub- 
Scription rates: U.S.A. and possessions $3.00 one year; 30c per copy. Canada $3.00 
One year; Foreign $4.00 one year. Volume Forty-eight; Number two. 


(Copyright 1946, Robbins Publishing Company, Inc.) 


& Essential Oil Review 


LOUVDADOODAUDLDEDUOUAUEODOOUOODODENDODADEODANBOOOLANOENDAVBOLOOEOUOOOODEODOODEDOODAGUOAUSUEOEONANUOUOUNUDNNN0000010000400000000000000000000 0111 0000400000000 00080000000 0000000 04 1HOEUSOIOUONLOOOEOOODEUUEOUOOEOUONEOESODELUULOTOOEOLELOORUGAUSODAGDEUEOTEOUOLEEHHOAOOEEEEO LO HAEAT SOUTH LEEHETE 


LONOLUAAAAA NADEAU AAAS AADONDAAVERAAU OED OEUEOU EDEL AED DLAC UOOOE DEE 


Editorial 


Comment 


Louisiana Asserts 
State’s Sovereignty 


David E. Brown, state health offli- 
cer of the state of Louisiana, has in- 
formed manufacturers in this indus- 
try as follows: “Beginning March 1. 
1946, action will be taken againét all 
cosmetic preparations containing es- 
trogenic 
ical 


hormone, any of its chem- 
derivatives, or any synthetic 
chemical product possessing proper- 
ties similar to estrogenic hormone 
that are being offered for sale and 
distribution in Louisiana. 

“Therefore, if you have any prod- 
ucts such as these being offered for 
sale and distribution in Louisiana, it 
would be to your interest to immedi- 
ately withdraw such products from 
the markets in Louisiana.” 

It is not our purpose to argue the 
merits or demerits of estrogenic sub- 
stances in this column. It is a con- 
troversial matter and so far opinion 
is divided. 

However, it felt that 
of Louisiana 


is generally 
the action of the state 
is premature. 


Copra Situation 
Remains Uncertain 

The copra situation remains one 
of the most important factors in the 
fats supply picture for soapmakers. 

The CEMCO, Copra Export Man- 
agement Corporation, an organiza- 
tion which is made up of five of the 
leading companies in the copra ex- 
port business from the Philippines 
before the war, is a responsible or- 
ganization. 

However, the bottleneck remains 
transportation. Inter-island shipping 
remains the largest problem. The 
boats which were used to transport 
merchandise between the more than 
700 islands of the group are gone. 

Another discouraging 
trucking. Like the boats, 
are gone. 

Mr. Igual, manager of CEMCO in 
the Philippines, has voiced the opin- 
ion that copra export would probably 
increase during the first six months 
of the year, but he was afraid that 
conditions would not permit the in- 
creasing rate to continue throughout 
the yeay because of the basic lack of 
shipping. 


factor is 
the trucks 
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has an enviable reputation, 
having made a marked con- 
tribution to the success of so 
many perfumes, colognes and toiletries which contain 


alcohol. 


It really removes the sharpness of alcohol odor and lets 


the fragrance come through. 


If you aren’t already using it, write us for a sample of 


Tonkaire and directions for use. You'll really be 


amazed at the results! 


OMPAGNIE PARENTO 


INCORPORATED 
CROTON-ON-HUDSON, NEW YORK 


NEW YORK © CHICAGO « DETROIT ¢ LOS ANGELES * SAN FRANCISCO « SEATTLE 
PHILADELPHIA ° TORONTO ° MONTREAL ° LONDON, ENGLAND 
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Vesiderata 


by MAISON G. pENAVARRE 


THE COLORED TRADE 


There is a lot of opportunity for 
real developments in products in- 
tended for negroes and other colored 
people. Hair straighteners, bleaches, 
antiperspirants deodorants and 
make-up to mention a few. Many 
products now being offered for the 
colored trade are darn near worth- 
less. Think of the possibilities of a 
worthwhile product based on a little 
scientific research. Hair straighten- 
ers, for example. Straightening hair 
is simply the reverse of permanent 
waving. So why aren’t there some 
better hair straighteners on the mar- 
ket? That is just one item. 


ESTROGEN CREAMS IN LOUISIANA 

The Sovereign State of Louisiana 
says you can't sell estrogenic cos- 
metics after March 1, 1946, inside 
its borders. WHY? The Federal law 
doesn’t prevent it. 

It is a lousy trick anyway you put 
it. Why didn’t the state give the 
manufacturers 3 or 6 months to ar- 
gue their case, review it on its mer- 
its, consult real experts, then arrive 
ata verdict? Oh! no, that would be 
the democratic way. 

It is interesting to know that an- 
other state did about the same thing 
some 12 months or so ago. The 
eventual outcome was different, how- 


ever. Wonder what will happen this 
time, 


CREAM SHAMPOO 


When a lot of people are doing 
something that isn’t legal, the better 
thing to do is to make it legal. So, 
now it is legally possible to buy the 
paste form of sodium lauryl sulfate 
which is the base of all good cream 
shampoos. Of course, the fact that 
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it is made from coconut oil makes 
the item a bit tight at the moment, 
but if you can get it, you can now 
use it without “blind pig” methods. 


BUTTER FLAVOR 


Some people got the wrong im- 
pression from Question and Answer 
No. 577 appearing in the December 
issue of THE AMERICAN PERFUMER. 

The question posed a real flavor- 
ing development, something outside 
the realm of activities of THE AMeER- 
ICAN PERFUMER. To boot, there are 
few if any formulas for good butter 
flavors published. 
are apparently resting with the peo- 
ple who developed them. One party 
showed how a good butter flavor 
could be made by submitting a sam- 
ple .. . and it was a darn nice prod- 
uct. Another said butyrates are not. 
and should not, be used. Maybe so. 


The good ones 


All we know is that some people are 
using them and that the literature 
mentions them. One went on to say 
that diacetyl alone is no good. It 
must be used with acetyl methyl ecar- 
binol in a particular ratio for best 
results. We know some are using 
starter distillates as a base, variously 
finished to give the desired effect. 
We know that it is possible to use 
a particular chemical which over- 
comes the fleeting character of di- 
acetyl especially in items subject to 
high heat such as candy and baked 
This chemical liberates di- 
acetyl upon contact with moisture in 
the presence of heat. The flavor is 
more permanently fixed in this man- 
ner. (Incidentally a similar idea has 
been patented in conjunction with 
other flavors used in gelatin des- 
serts.) One mentioned that ethers 
such as the valerianates have no 


goods. 


M. G. DeNavarre at work in his laboratory 


place in butter flavors. And so on. 

All we know is that we don’t know 
for sure what does belong in a but- 
ter flavor because it depends on the 
use it is to be put to first. Second, 
there is plenty of variety in the in- 
gredients used, but diacetyl alone or 
with acetyl methyl carbinol are com- 
mon in modern, butter flavors. There 
are some real good butter compounds 
available from flavor houses, so why 
fool around? 


NEW PRODUCTS’ FATE 


There are literally dozens of doz- 
new products in various 
stages of completion, ready to ap- 
pear on the market the moment the 
containers are available. Therein is 
the rub. The container isn’t to be 
had, relaxation of glass orders or 
not. And it may be all of the year 
before much relief is actually felt. 
Bottles and jars are just as much of 
a problem today as they were a year 
or more ago. Paper containers aren't 
in any better supply to speak of 
either. So, the grief is still with us 
as is the careful planning in their 


ens of 


use, 


HAIR DYE 

A new hair dye, capable of being 
either a one or two bath operation, 
has recently been patented. Better 
and more even spread of dye using 
safer dyestuffs is claimed for the 
product. Apparently it is available 
only on large contracts, however. 
From what has been seen of it, the 
dye seems like something worth look- 
ing into. 
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The Sheffalloy Sheffield Process Tube is developed 
to a degree of pliable toughness which we believe 
has never been equalled in the history of Collaps- 
ible Tube Manufacture. It is indeed ‘“‘a bear for 
punishment” . . resisting hard-handed bending, 
folding and squeezing day after day, until the 
last portion is used! It’s that extra product pro- 
tection, plus the unusual excellence of our decor- 
ations that causes so many of America’s leading 
tube buyers to specify SHEFFALLOY Sheffield 
Process Tubes. Just write or call our nearest 
office. Let our capable collapsible tube field men 
give you every possible cooperation. 


NEW ENGLAND COLLAPSIBLE TUBE co. 


ky CANAL STREET, CHICAGO 16 © NEW LONDON, CONN. ¢ W. K. SHEFFIELD, V. P., 500 FIFTH AVENUE, NEW YORK 
THE WILCO COMPANY, 6800 McKINLEY AVE., LOS ANGELES 1 
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There are a lot of cosmetic prob- 
lems that lend themselves to collab- 
orative work among the chemists in 
the industry. The results should be 
published for all to know. For ex- 
ample, there is the matter of color 
matching, or rancidity, or pH test- 
ing. In fact, the last problem in- 
trigues me to the point to wonder if 
there are any volunteers who would 
like to join in the job. Solutions 
labeled in code would be sent for 


test by your own method and pH 
meter, to be reported, summarized 
and published anonymously. The 
question is, just what variation can 
be expected among technicians prop- 
erly trained, using different instru- 
ments, in determining the pH of 
given solutions. It would be interest- 
ing to know, wouldn’t it? If you 
want to try, write me and the solu- 
tions will be sent at once. You are 
not obligated in any way. 


(QuEsTIONS AND ANSWERS 
Ree ee ee 


582. BOOKS ON MICROFILM 


Q: You recently mentioned the 
availability of microfilm reproduc- 
tions of unobtainable books. We 
would be pleased to receive the name 
and address of this supplier as well 
as the price for a few of the books 
you recommend. 

J. W. M.—New Jersey 

A: There are no fixed prices for 
reproduction of books excepting a 
rate per exposure on the film. A num- 
ber of exposures will vary with the 
size of the book page and also with 
your request. The basic rate for 
books is around 3¢ per page. Micro- 
films, Inc., Ann Arbor, Michigan, 
and the U. S. Department of Agri- 
culture Library, Washington 25, 
D. C., will give you the reproductions 
in which you are interested. The cor- 
rect procedure is to write to the or- 
ganization and ask them for a quota- 
tion on a particular book. All micro- 
films are made to order and are not 
stocked. They will give you a quota- 
tion and upon receipt of your pay- 
ment for the same, the microfilm will 
be made for you. 


583. SOFT TYPE CREAM 


Q: As we have been subscribers 
of THE AMERICAN PerRFUMER & 
Essentian Or. Review for many 
years and also have just purchased 
one book on Chemistry and Manufac- 
ture of Cosmetics; we note in this 
book many formulas for the manu- 
facturing of cold creams, and would 
be very pleased if you would pick 
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out one of the formulas in this book 
which would represent the Pond’s 
Cold Cream type. 
D. A. G.—Canapa 
A: We make it a point never to 
attempt to duplicate advertised brand 
products. It would be our guess, 
however, that since the cream you 
mention is rather of the soft type, 
that one of the formulas referred to 
in the book you have that is of low 
wax content and of high oil content 
would probably give you a softer 
cream. This is a natural deduction, 
and we, therefore, suggest that you 
try formulas #14, #16, #18 and 
#20. Obviously the firmer the cream, 
the more, higher melting waxes it 
will contain. We, therefore, suggest 
that you work with creams of low 
wax content. 


584. DENTURE ADHESIVE 


Q: We are very anxious to get a 
formula for an up-to-date denture ad- 
hesive powder. 

S. Z. P.—WIsconsin 

A: The best denture adhesive is 
karaya gum or some other gum-like 
substance. Karaya gum is safe and 
it is cheap. 


585. VANISHING CREAM 


Q: 1 have been making a vanishing 
cream for several years using the fol- 
lowing formula (formula given). Up 
until the last two batches, I have had 
an excellent cream, but lately, I can- 
not get the mixture to harden. Can 
you tell me what is wrong or send me 


a simpler formula? I would also like 
to receive a good formula for making 
a cold wave solution, a cream oil hair 
dressing, the names of the suppliers 
for the curling rods and other neces- 
sary equipment to make the cold 
wave package. 
M. R.—ILuino1s 
A: Chances are the ammonia water 
you are using is too weak. In fact, 
we would be inclined to double the 
amount you are presently using so 
that you could get a satisfactory prod- 
uct. Keep ammonia tightly sealed all 
the time. It is very volatile. The 
amount of stirring and the tempera- 
ture of packing play an important 
role in the consistency of the cream. 
Your best bet would be to pack the 
cream while it was warm, say 35-40 
deg. C. We are sending you the 
names of manufacturers of cold wav- 
ing solutions in bulk which you can 
bottle. We are also sending you the 
names of several makers of rods to 
be used with cold waving solution. 
It is difficult to make a stable water- 
in-oil emulsion for hair dressing pur- 
poses. We do not know of any pub- 
lished information on the subject, but 
are giving you the names of sup- 
pliers who have material available 
for making such a product. 


586. SUNBURN PREVENTIVE 


Q: What is the name and where 
can I obtain an effective synthetic 
sunburn preventive? Is the combi- 
nation of colloidal sulfur and resor- 
cinol to be recommended in a scalp 
lotion? What is the best and easiest 
way to prepare colloidal sulfur? Is 
DDT available in research quantities 
and from whom? What is the for- 
mula for a black hair dye, non- 
metallic? 

J. O. L.—New Jersey 

A: The name of suppliers of sun- 
burn preventives is sent to you under 
separate cover. Colloidal sulfur and 
resorcinol may be used in a scalp 
lotion. You should buy the colloidal 
sulfur from one of the several names 
given you. DDT has again become 
tight, but we believe it is available 
in research quantities from the sup- 
pliers whose names are sent to you. 
Black hair dyes may be made from 
para-phenylenediamine, but because 
of the danger involved in using this 
compound, and since we do not be- 
lieve that it should be in indiscrimi- 
mate use, we are unable to give you 
this information. 
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» BEAUTY PROGRESS °* 


This charming little enameled Battersea Box was carried by the ladiee of 
the 18th century filled with tiny stars, dots, crescents of black courtplaster 
.. ‘beauty patches” to enhance the whiteness of their skins by contrast. 


Y SUCH artifice did the beauties of 
B another day contrive to heighten 
their allure. The illusion of a healthy, 
clear skin was induced by contrast with 
the little black “beauty patch!’ 

Times have changed. The deathly pal- 
lor which was once fashionable has given 


place to the “healthy glow.” But feminine 


nature is unchanged. The modern woman, 
like her ancestress, spares no effort to 
live up to the current beauty standard 
and modern aids to beauty are precision 
products of chemical science. 

Tomorrow promises great improve- 
ments in the art of the cosmetician as 


wartime developments in many fields be- 


come available to our industry. We, at 
Allied, are ever alert to adapt new in- 
gredients and processes to product im- 
provement when their merits have been 
demonstrated. An appointment for dis- 
cussion of your plans may be made at 
the Allied Office in the R.C. A. Building, 
Radio City, New York. 


ALIED PRODUCTS me, 


30 ROCKEFELLER PLAZA, NW. Y. C. 
Private Brand Specialists > Makers of the World's Finest Cosmetics and Toiletries 
Piant and Laboratories - Suffern, New York + Middletown, New York + 1015 St. Alexander St., Montreal, Quebec 
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VERYONE knows that lawsuits 
are not profitable. Knowing the 
cause and outcome of outstanding 
and new lawsuits will assist readers to 
avoid litigation. Also, with knowl- 
edge of new lawsuits readers may 
win favorable verdicts in unavoidable 
suits. 

Those who desire all details of any 
of these new lawsuits may refer to a 
specific citation, obtain and read the 
complete decision in any 























good li- 
brary. File these citations for future 
reference. 

















UNFAIR COMPETITION 


Unfair competition is distinguished 
from infringement of a trademark in 
that it does not involve the violation 
of the exclusive right to use a word, 
mark or symbol, but rather involves 
ay violation of a right arising from 
the operation of an established busi- 
ness. Therefore, without regard to 
infringement of a trademark the own- 
et of either a trademark or trade- 
name, identified with his business, 
has a cause of suit against one who 
by unfair means usurps the good. 
will and distinctive attributes of the 
business. 

For example, in House of West- 
more, Inc. v. Denney, 151 Fed. (2d) 
261, reported September, 1945, it 
vas shown that a person named Den- 
tey manufactures and sells a cos- 
metic preparation under the regis- 
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Outstanding New Law Suits 


Knowledge of the cause and the 
outcome of outstanding law suits 


may assist readers to avoid litigation 


by LEO T. PARKER 


{ttorney at Law, Cincinnati, Ohio 


tered trademark “Over-Tone.” issued 
January 21, 1941. The product con- 
sists of a solid dry cake packaged in 
a round flat compact, distinctive in 
color and design. 

The House of Westmore, Inc., is 
the manufacturer of a cosmetic prep- 
aration sold under the registered 
trademark “Overglo,” issued January 
9, 1943. Its product is in liquid form 
and is packaged in a bottle distinctive 
also in color and design. 

The litigation involved, first, 
whether the trademark “Over-Tone” 
is valid. In holding it negative the 
higher court said: 

“We affirm the holding of the trial 
court that the trademark Over-Tone 
is descriptive and invalid... .” 

On the other hand, this higher 
court held that although the trade- 
mark Over-Tone is invalid is not dis- 
positive of whether the manufacturer 
of Overglo is guilty of “unfair com- 
petition.” In other words, this court 
held that although the trademark 
“Over-Tone” is invalid, yet the manu- 
facturer of “Overglo” may be liable 
of unfair competition if the future 
testimony proves that the manufac- 
turer of “Overglo” was guilty of un- 
fair competitive practices. 


FALSE STATEMENT 


According to a late higher court 
decision any statement designed to 
induce a purchaser to believe that a 
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product will cure a disease is false 
and illegal. 

For illustration, in Riley v. State, 
23 So. (2d) 10, reported July, 1945, 
it was shown that a company market- 
ed a product labeled: “Mineral Rock 
of All Ages.” Directly below was 
printed: “Won't you give it a trial 
for Cancer, Rheumatism, Kidney and 
Bladder trouble, Indigestion, Consti- 
pation, Flux, Pellagra, Eczema, Boils, 
Old sores, Blood Poison and all skin 
diseases, Sore Throat, Pyorrhea, 
Female complaints, Malaria.” 

During the trial several witnesses 
testified that they were suffering vari- 
ous of the ailments mentioned, and 
that they took the same Mineral Rock 
of All Ages with very helpful results. 

However, the higher court con- 
victed the seller of violating the Ala- 
bama Food and Drug Act and said 
that the package contained a state- 
ment, regarding the curative or thera- 
peutic effect, which was false. 


FALSE TRADEMARK NOTIFICATION 


Considerable discussion has arisen 
from time to time over the legal ques- 
tion: What is the penalty for false 
advertising that a trademark is regis- 
tered when in fact registration was 
denied? Recently, a Federal Court 
held that such misrepresentation bars 
the user from relief in suits involving 
infringement of the trademark. 

For illustration, in Fraser v. Wil- 
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liams, 61 Fed. Supp. 763, reported 
September, 1945, it was shown that 
a company in 1936 sent an applica- 
tion for registration of the name 
RUX to the United States Patent 
Office, which application, after some 
time, was denied. However, the com- 
pany used the phrase, “Reg. U. S. 
Pat. Off.” on its cartons and labels 
for several years. Later the company 
became involved in a trademark in- 
fringement. With respect to illegal 
use of the phrase “Reg. U. S. Pat. 
Off.” on its cartons and labels the 
Federal Court said: 

“This constitutes misrepresentation 
to the public and is sufficient to bar 
equitable relief.” 


FAIR MARKET PRICE 


According to a late higher court 
decision when for any reason a manu- 
facturer’s sale price does not properly 
reflect the price for which similar arti- 
cles are sold in the ordinary course 
of trade by other manufacturers, and 
the sale is not an “arm’s-length” tran- 
saction, the tax shall be computed 
upon a fair market price. 

For illustration, in H. R. Labora- 
tories, Inc. v. United States, 151 Pac. 
(2d) 118, reported October, 1945, 
it was shown that a manufacturer of 
soap, cosmetics, and toilet prepara- 
tions attempted to minimize the tax 
burden. It was organized under the 
laws of New York and Helena Rubin- 
stein, Inc., transferred to it, in ex- 
change for all its capital stock, the 
manufacturing part of the business 
of the parent corporation. The manu- 
facturer sold to the parent corpora- 
tion and to two wholly owned sub- 
sidiaries of the latter, Helena Rubin- 
stein, Inc., of Washington and Helena 
Rubinstein, Inc., of California, prod- 
ucts whose sales were taxable under 
the 603 of the Revenue Act of 1932, 
26 U.S.C.A. Int. Rev. Acts, page 608. 

These sales were made at prices 
lower than those which the parent 
corporation had formerly charged to 
the trade, and the excise taxes on 
those sales were computed and paid 
by the manufacturer on such lower 
prices. 

The Commissioner determined that 
those sales by the manufacturer were 
at less than the fair market price. 
Accordingly, he assessed additional 
taxes computed on prices which he 
determined to be the prices for which 
such articles were sold in the ordi- 
nary course of business by the manu- 
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facturers or producers thereof. The 
manufacturer paid those additional 
taxes, and then sued to recover the 
sum of $115,203.82 from the United 
States of the $413,236.55 which had 
been paid the tax collector. 

The higher court refused to com- 
pel the government to repay these ex- 
cise taxes to the manufacturer, say- 
ing: 

“When the taxpayer’s own sales 
prices are less than the fair market 
price of the goods sold and are not 
the result of arm’s-length transactions, 
the Commissioner must use another 
price base for computing the tax and 
that is ‘the price for which such arti- 
cles are sold, in the ordinary course 
of trade, by manufacturers or pro- 
ducers thereof, as determined by the 
Commissioner.’ ” 


ARBITRATION INTENTIONS 


It is well established law that con- 
tracts are valid by which contracting 
parties agree to arbitrate rather than 
file a suit. However, the testimony 
must show that it was the “intention” 
of the parties to submit their differ- 
ences to a tribunal rather than enter 
the courts. 

For example, in Scholler Bros., 
Inc. v. Otto A. C. Hagen Corpora- 
tion, 44 Atl. (2d) 321, reported De- 
cember, 1945, it was shown that a 
manufacturer of textile soaps, and 
dealer in oils and chemicals entered 
into a verbal agreement. The manu- 
facturer agreed to purchase a tank 
car of acidulated corn oil soapstock. 
The verbal contract was the subject 
of a written confirmation by a broker 
acting for the manufacturer. This 
written confirmation included the 
clause “N. Y. Produce Exchange 
Rules & Contract to govern.” Rule 6 
of that organization provides that 
“Any dispute arising out of this con- 
tract to be settled by the Committee 
on Vegetable Oils, Waxes and Fats of 
the New York Produce Exchange.” 

Controversy arose between the 
buyer and seller when the former 
alleged that only light colored soap- 
stock could be used in its business, 
as the seller knew. The shipment con- 
tained dark soapstock. 

The seller contended that the pur- 
chaser could not file suit, because he 
was required to submit to arbitration 
before the Produce Exchange Com- 
mittee prior to the institution of suit. 

The higher court refused to agree 
with this contention saying that a 


provision in a contract that disputes 
should be settled by the committee of 
the New York Produce Exchange, is 


not a “contract to arbitrate.” 


STATUTE OF FRAUDS 


According to a new higher court 
decision all verbal contracts are void 
which cannot be performed or ful- 
filled within one year. 

For instance, in Kurtz v. Ford, 62 
Fed. Supp. 255, reported November, 
1945, it was shown that a man named 
Kurtz sued a company for damages 
in the amount of $85,000 predicated 
upon an oral contract allegedly made 
in 1938 for the payment of royalties 
on a product. 

In refusing to hold the company 
liable the higher court explained that 
every agreement, contract, or prom- 
ise not to be performed within one 
year, from the making thereof, is void 
unless it is in writing and signed by 
the contracting parties. 


APPLICATION ABANDONED 


Very frequently an inventor may 
file an application for a patent on a 
product and then later abandon the 
application. 

According to a decision rendered 
by the Federal District Court, D. New 
Jersey, on June 5, 1945, an applica- 
tion subsequently filed for a patent on 
the same invention is not regarded as 
a continuation of the first applica- 
tion, 

In this case Lorenz v. Colgate- 
Palmolive-Peet Company, 60 Fed. 
Supp. 824, this court also held that a 
patent regularly issued is presumed 
as valid until this presumption is 
overcome and contradicted ‘by testi- 
mony. 

In this litigation the patent related 
to a process for making soap and gly- 
cerine, by heating a mixture of low: 
grade fat and a suitable base, to 4 
temperature in excess of the melting 
point of the resulting anhydrous soap. 
Then, according to the patent speci- 
fications the mixture is agitated in 
an atmosphere free of air and at the 
same time a stream of water vapor is 
played on or contacts the mixture 
while in agitating mixture. This court 
said: 

“Tt is our opinion . . . that the proe- 
ess of the patent . . . was an inven 
tion within the meaning of the statute. 
The Saponification of fats and oils 
under the prescribed conditions was 
an improvement on the earlier proc- 
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esses and a departure from the prior 
act. The invention, however, was not 
patentable because of its public use 
‘more than two years prior to’ the ap- 
plication for the patent.” 

Whether this decision will be later 
reversed or modified by a higher 
court we do not know. 


OLIVE OIL ADVERTISED 


According to a late higher court 
decision only truthful advertising 
matter, that may be legally used in 
connection with medicinal products, 
is permissible, 

For instance, in Driva, Inc. v. Fed- 
eral Trade Commission, 145 Fed. 
Rep. (2d) 976, reported 1945, it was 
disclosed that a manufacturer adver- 
tised that olive oil would prevent, or 
tend to prevent, appendicitis, gall 
stones, and bladder infections, and 
that it had the vitamins A., E., and F. 
in substantial quantities. 

The Federal Trade Commission 
ordered the company to cease and 
desist from issuing such advertise- 
ments of the virtues of olive oil. The 
higher court approved the verdict. 
saying: 

“It has no therapeutic value what- 
ever except as a carrier for operative 


drugs; and except also that it possi- 
bly has some slight value as a laxa- 


TRADEMARKS SIMILAR 


If the trademarks of two manufac- 
turers are similar to each other, only 
one mark can be registered in the 
United States Patent Office. 

For instance, in McKesson & Rob- 
bins, Inc. v. American Foundation 
for Dental Science, 150 Fed. (2d) 
420, reported September, 1945, a 
corporation had applied to register its 
trademark “Dent-A-Min” on dental 
products. Another corporation filed 
an opposition on the grounds that 
this trademark is similar to its trade- 
mark “Cytamin,” on “medicinal 
preparations for internal use” and 
which contains vitamins. 

The Court of Customs and Patent 
Appeals held that the two trademarks 
are so similar that both cannot be 
registered without confusion. This 
court said: 

“As to the marks, they differ only 
in the first syllable. In our opinion 
their concurrent use on the goods of 
the parties would be likely to cause 
confusion in the mind of the pur- 
chasing public both as to origin and 
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as to the goods themselves.” 


ROBINSON-PATMAN ACT 


All contracts, combinations, and 
agreements which tend to create a 
monopoly are unlawful. However, 
definite proof must be given that a 
company actually violates this legal 
rule otherwise it does not violate any 
anti-trust law. 

For example, in Willard Company 
v. American Can Company, 22 So. 
(2d) 461, reported June 1945, it was 
alleged that the American Can Com- 
pany had violated the Clayton Act 
and the Robinson-Patman Act by sell- 
ing cans in Texas for less than in 
Florida and that this sale was in vio- 
lation of these Federal laws. 

The higher court held that the 
American Can Company had not vio- 
lated any anti-trust law and said: 

“The validity or invalidity of an 
agreement that in operation tends to 
restrain trade or to monopoly is in 
general determined by the element of 
whether it is or is not injurious to the 
public.” 

In other words, the fact that mer- 
chandise is sold in one state for less 
than the same merchandise is sold in 
another state is not a violation of the 
enti-trust laws, unless the testimony 
proves that the public is injured. 

Also, it is important to know that 
this higher court stated that the 
phraseology of the Sherman Anti- 
Trust Law and the subsequent two 
acts, namely the Clayton and Robin- 
son-Patman Acts, are so similar that 
any difference between the one and 
the other two becomes quite obscure. 


DIDN'T FURNISH GLOVES 


Modern higher courts consistently 
hold that employers are liable in dam- 
ages, who fail to supply employees 
necessary safe materials with which 
to work. 

For example, in Taylor v. New- 
comb Baking Company, 59 N. E. 
(2d) 293, reported April, 1945, it 
was shown that an employee was em- 
ployed to wash pots and trays. Two 
or three weeks later the employee 
spoke to his employer about a rash 
on his hands caused by “strong soap 
powder.” The soap had a base of tri- 
sodium phosphate, and there was tes- 
timony by a physician specializing in 
industrial medicine that there is 
“quite a percentage of people” who 
are “so called hypersensitive individ- 
uals” who “many times” will develop 


an irritation from soap powder and 
that methods of protection by means 
of gloves and protective ointments 
“are common in the industry.” 

The jury held the employee, who 
suffered considerably from a rash 
and “itch,” entitled to recover dam- 
ages because his employer had failed 
to provide rubber gloves for employee 
after knowing that the soap powder 
caused a rash. 


STATUTE OF FRAUDS 


The statute of frauds provides in 
all states that verbal contracts are 
void which cannot be performed 
within one year. However, a verbal 
contract is not void if it can be ter- 
minated by the employer within a 
year. 

For example, in Hopper v. Lennen 
& Mitchell, Inc., 146 Fed. (2d) 364, 
reported 1945, it was shown that 
Hedda Hopper sued Lennen & Mit- 
chell, Inc., advertising agent, and the 
Andrew Jergens Company for breach 
of a contract. 

The testimony showed that Hopper 
entered into a verbal agreement with 
Lennen & Mitchell. Hopper contract- 
ed to render her services on the radio 
for a term not exceeding five years. 
It was further agreed that the em- 
ployer could cancel the contract by 
giving written notice to Hopper 4 
weeks prior to the last broadcast of 
any 26-week period. Hopper was to 
receive $1,250.00 per week for the 
first twenty-six week period with in- 
creases and $2,500.00 per week for 
the last twenty-six week period. 

Hopper alleged that although she 
was ready to render her services 
Lennen & Mitchell refused to perform 
its obligations under the contract and 
had repudiated the same, resulting 
in her damage of $487,500. 

Lennen and Mitchell, and Jergens 
Company alleged that the verbal con- 
tract was void because it could not be 
performed within one year. However, 
this higher court held that since the 
contract was to run for five years 
only if the employer did not termi- 
nate the contract, the higher court 
held the contract valid. This court 
said: 

“If the contract. by its terms, is 
not to be performed within a year, it 
is void; but if it may . . . be per- 
formed within a year, it is not, even 
though it may not be performed, or 
is not likely to be performed, within 
that time. . . .” 
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Essential Oils Book of Standards Advanced 


‘4 WO of the principal papers pre- 
sented at the annual meeting of 
the Essential Oil Association of 
U. S. A.. held Jan. 11, in New Yozk, 
were by John H. Montgomery and 
Dr. Eric C. Kunz. 


John H. Montgomery Eric C. Kunz 


Fritzsche 


; Mr. 


Brothers, Inc., and president of the 


Montgomery of 


association for two years, was pre- 
vented from speaking in person by 
illness. His address was read by Ray 
Schlotterer, managing director. Both 
papers dealt with the advance which 
has been made by the association in 
coordinating and establishing stand- 
ards for essential oils. 

Mr. Montgomery pointed out that 
at present semi-official bodies, such 
as the Revision Committees of the 
U. S. Pharmacopoeia and National 
Formulary, have particularly bene- 
fited through the activities of the 
scientific section. In these two ser- 
vices monographs on essential oils 
are now generally in accord with the 
views of the association. 

The scientific section is now turn- 
ing its attention to a Book of Stand- 
ards. The first four oils considered 
were oil bois de rose Brazilian, oil 
petitgrain Paraguay, oil spike laven- 
der, and hydroxycitronellal. 

The association has been instru- 
mental in overcoming difficulties 
relative to the importation and sale 
of oil ocotea cymbarum. This asso- 
ciation has also cooperated with the 
Toilet Goods Association in combat- 
ting the counterfeit perfume racket. 

Mr. Montgomery stated that the 
Trade Mark Bureau has completely 
overhauled its lists during 1945 in 
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order to make these as complete as 
possible. 

Dr. George Branigan, Ungerer & 
Co., read a report on oil bois de rose. 
The oil petitgrain report was pre- 
pared by Fred Hilbert, Fritzsche 
Brothers, Inc., who was not present. 
It was read by F. Langenau. The 
oil spike lavender report was pre- 
pared by Dr. A. Warren, Dodge & 
Olcott Co., Inc., and the hydroxy- 
by Dr. Herbert 
Essential Oil & 


citronellal report 
Schwartz, Norda 
Chemical Co., Inc. 

Dr. Eric C. Kunz, chairman of the 
scientific committee, spoke of the 
need for changes in monographs on 
expressed almond oil, anise oil, 
cedar leaf oil, eucalyptol, eucalyptus 
oil, fennel oil, lemon oil, rosemary 
oil, sassafras oil, spearmint oil, tolu 
balsam, cinnamon oil, and oil of 
clove, which appear in the U. S. 
Pharmacopoeia and National For- 
mulary. Dr. Kunz is president of 
Givaudan-Delawanna. Inc. 

Many of the changes were rather 
minor, some were more significant, 
such as that for oil of rosemary, 
where a change was necessary to per- 
mit Spanish rosemary to meet the 
U. S. P. requirements. 

Recommendations were also made 
for changes in the monographs cov- 
ering anethol, bergamot, balsam co- 
paiba, dwarf pine needles, oleoresin 
flower oil, bitter 
orange oil, pimenta oil and santal 
oil. It was found that these sugges- 


ginger, orange 


tions were accepted almost without 
change. 

Dr. Kunz stated that assignments 
are now in the hands of representa- 
tives of the scientific section to work 
on proposed standards for oil of 
lemon grass, rosewood oil, terpineol, 
vanillin, heliotropin and _ terpiny! 
acetate. 

Problems facing the export trade 
were discussed by F. K. Goudsmit, 
of van Ameringen-Haebler, Inc. The 
outstanding ones were concerned 
with currency control, Mexican re- 
quirements for the disclosure of the 
quantitative formulae of cosmetics, 
and the refusal of India to license 
imports of synthetic perfumes. 

The following officers were 
elected: President, William Schilling, 
Jr.; Vice-President, Louis Rapin; and 
Secretary and Treasurer, Robert B. 
Magnus. 


William Schilling Robert B. Magnus 

Frederick G. Buehler and Gerard 
J. Danco were elected members of 
the executive committee. 


The Essential Oil Association of U.S.A. annual din- 
ner was given Jan. 1] at the Hotel Pennsylvania 
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Northam Warren, Pioneer in Manicure Field 


Northam Warren, founder and president of the Northam 


Warren Corporation, had the courage to pioneer in a new 


field ... Success finds him viewing the future with confidence 


HE world’s oldest and largest 

distributor of manicure prepara- 
tions has an anniversary this year 
its 35th in the drug and cosmetics 
business, which in 1911 seemed too 
overcrowded to warrant much chance 
for success. 

This anniversary of the Northam 
Warren Corporation occurs as the 
company is looking forward to one of 
the brightest periods in its history. 
despite the fact that it has even come 
through depressions with an increased 
sales record. 

To Northam Warren, Sr., founder 
and president of the company, the 
past record of his organization is 
pleasant to contemplate but not near- 
ly so interesting as its future. Like all 
pioneers, he prefers to look ahead. 
As to the precise moment at which 
he first became interested in the busi- 
ness which became his life work, he 
settles simply by saying: “I guess | 
was always interested in drugs.” 


JOINS PARKE, DAVIS & CO. 

At any rate, his first step after he 
was graduated from a business course 
at the University of Chicago was to 
enter the drug business. He was em- 
ployed by Parke, Davis & Co. 

With a business education and an 
opportunity to learn the drug business 
from the inside, many young men 
would have been satisfied. But 
Northam Warren thought differently. 
He studied nights at the Detroit Col- 
lege of Pharmacy and clerked in drug 
stores to learn retailing. 

The same output of energy and the 
same sure knowledge of where he is 
going characterizes him now as it did 
then. 


In those days he was secretary to 
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Northam Warren 


William M. Warren, general manager 
of Parke, Davis, and that gave him 
an opportunity to learn the business 
by working in every department. 

By 1910 he had an excellent knowl- 
edge of all phases of the business. He 
was then 31 and he decided it was 
high time he started a business of his 
own. For a year he tried being a 
broker but decided that this field did 
not offer sufficient future. Besides, it 
was not as satisfying as having a 
product of his own to develop and 
market. 

He sought advice among his friends 
and more than one of them suggested 
that he “get into an uncrowded field.” 

But even in 1911 drug and cos- 
metics was not exactly an uncrowded 
field. It was, however, the field he 
knew best. Northam Warren looked 
it over with a microscope. It didn’t 
look good. 

Then he remembered. One day, 
while he was at Parke, Davis & Co. 


he had noticed girl workers manicur- 
ing their nails during lunch hour. 
And he observed that trimming the 
cuticle with scissors was a tedious and 
sometimes painful process. 


SUPPLIES CUTICLE REMOVER 

His knowledge of chemistry sug- 
gested a remedy and his knowledge 
of the cosmetics market assured him 
that his remedy would find acceptance 
in a field which was definitely un- 
crowded. Scarcely 25 per cent of the 
women in the United States at that 
time were using manicure prepara- 
tions. Almost all this business went 
to the professional trade. He decided 
to supply women with manicure prep- 
arations which they could use easily. 

Cuticle remover, he knew. would 
satisfy a long-felt need. He called it 
“Cutex.” 

Mr. Warren devoted the first five 
years of his career in the cosmetics 
business to the sale of Cutex Cuticle 
Remover alone. He founded his cor- 
poration at 9 West Broadway, New 
York City, with small capital and a 
staff of two salesmen. 

A good part of his time, apart from 
that given to merchandising cuticle 
remover, was devoted to studying the 
possibilities and appeal of all mani- 
cure products. 

By 1916 he had decided that he 
was ready to expand. He opened up 
an advertising campaign which was 
to be continuous for the next 30 years, 
paving the way for a voluminous ex- 
pansion of the manicure business. 

His astuteness was revealed in a 
decision that before he could sell 
manicure products he would have to 
make American women, and eventual- 
ly women around the world, con- 
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scious of their hands. The entire cos- 
metics industry, or at least that part 
of it which is devoted to manicure 
preparations, owes a debt of gratitude 
to the pioneering foresight of 
Northam Warren in this respect. 

The first advertising campaign took 
$40,000—all the money he could 
raise—and in view of the size of the 
company at that time it was a tremen- 
dous gamble—a gamble, however. 
which was backed by a sure knowl- 
edge of the field and considerably 
more than an amateur’s understand- 
ing of psychology. 

Two years after the advertising 
campaign was undertaken, the com- 
pany was forced by a rising volume 
of business to leave West Broadway 
and take over much larger quarters 
at 117 West 17th Street, New York 
City. 


ESTABLISHES FOREIGN MARKETS 


About that time Mr. Warren saw 
that the United States was not the 
only market for manicure prepara- 
tions. The hand-consciousness he had 
sold to American women was spread- 
ing over the globe. He decided to 
spread his business into foreign coun- 
tries. 

The corporation’s manicure prepa- 
rations met with quick success in 
Europe and South America. In the 
ensuing years they spread to Asia 
and Africa and finally it could be 
said with complete accuracy that 
Cutex was known and sold in every 
country. 

It was a matter of ten years before 
business growth forced another move. 
In 1918 the company moved to larger 
quarters, a six-story building at 191 
Hudson Street, New York City. 

Among Northam Warren’s firsts in 
the cosmetics industry is the fact that 
he introduced the first nitrocellulose 
nail polish ever sold to women. It 
was a tremendous success in that it 
made hand care far less of a chore. 
and in the years which followed more 
and more nail shades were intro- 
duced. Women caught on fast to the 
idea of matching their nail shades to 
their costumes. 

In 1928 the company acquired the 
Odorono business, originator of the 
deodorant industry in the United 
States. Thus one pioneer cosmetic 
joined another. The company ac- 
quired the Peggy Sage line of mani- 
cure preparations, this is a higher- 
priced line selling principally to 
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the department store trade, in 1930. 

By 1939 Northam Warren Cor- 
poration was ready to move again. It 
started construction of a modern 
plant in Stamford, Conn. 

This building, which is 170,000 
square feet of floor space on a plot 
of ground approximately nine acres, 
is even now being provided with an 
annex, ground for which was broken 
shortly after V-J Day. 

Though the company contributed 
its full share of badly needed mate- 
rial for the armed services during the 
war, the exports to most countries 
were non-existent, neither war nor 
depression has been a serious setback 
to Northam Warren Corporation. De- 
pressions have seen the company forg- 
ing ahead. It was during the depres- 
sion of the 1930's, in fact, that 
Northam Warren saw opportunity in 
the trend to deeply tinted nails. While 
other businesses scuttled for cyclone 
cellars, his firm launched a bold ad- 
vertising campaign which created an 
instantaneous rage for colored finger 
nails. 


SUPPLIES AIRCRAFT CONNECTORS 
When World War II began, com- 


pany representatives consulted with 
representatives of the armed services, 
and inquired what manufactured item 
would be most needed. It was found 
that electrical connectors for aircraft 
represented one of the most serious 
bottlenecks. 

Prior to the war such connectors 
were produced chiefly by two sup- 
pliers. The Government wanted to in- 
crease the number of manufacturers 
in this field. 

Though Northam Warren Corpor- 
ation was totally lacking in experi- 
ence for such work it converted rap- 
idly to wartime production. | while 
maintaining sufficient production of 
its regular cosmetics line to keep pace 
with limitations on production estab- 
lished by the government. 

It undertook a complete tooling 
job which required equipment for 
aluminum die casting and machining. 
plastic molding and close-tolerance 
screw machining. It was the only 
supplier of connectors, during the 
war, which produced the entire con- 
nector from the die-cast housing to 
the machining of the parts and the 
final assembling. With necessary dies 
and molds, new equipment cost well 
over $1,000,000. 

At the same time the company af- 


fected drastic reductions in costs to 
the government. A connector which 
previously had cost the government 
as much as $15 was supplied by 
Northam Warren Corporation for 
$2.75, and its efficiency was im- 
proved. 

To provide space for the War 
Works Division during this period 
the company moved most of its Cos- 
metics Division into other plants in 
and around White Plains, N. Y., 
clearing 80 per cent of the Stamford 
building for war production. 

All uncancelled contracts were 
completed by September 1, 1945 and 
the War Works Division was closed. 
More than 90 per cent of the War 
Works personnel was transferred to 
Cosmetics. The company reverted im- 
mediately to 100 per cent activity 
on peacetime activities. 


NEW CANADIAN CO. FORMED 


During the war the corporation 
formed a new company in Canada, 
Warren Industries, Limited, which 
engaged in war production for the 
Canadian government. This work 
consisted chiefly of metal anodizing 
and plating of airplane parts, notably 
airplane propellers. 

Going full blast on the production 
of cosmetics for domestic consump- 
tion, Northam Warren is also moving 
rapidly toward restoration of his 
far-flung foreign trade which in pre- 
war days served 93 countries. 

The company expects a 55 per cent 
increase in employment over pre- 
war personnel as soon as materials 
become fully available. 

Orders are pouring in from 
abroad. In addition to its manufactur- 
ing branches in 28 foreign countries, 
large quantities of Northam Warren 
products are shipped from the Stam- 
ford plant. 

Northam Warren frankly antici- 
pates a boom in the cosmetics in- 
dustry like that which followed the 
period just after World War I. He 
points to the repressed wartime de- 
mand for cosmetics which can now 
be satisfied. 

Since he opened his business in a 
little downtown New York loft 35 
years ago Northam Warren has ob- 
served and created many changes in 
the cosmetics industry. He believes 
more changes will occur. 

Those who work with him believe 
he will have a lot to do with making 
those changes, too. 
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Cosmetic Trends in the Middle West 


Stocking shortage brings a mid-winter high sale of leg lotion 


. .. Consumers demand smarter packaging . . . Drug stores are 


doing intensive work in the advertising and display of cosmetics 


F any buyer in the entire field of 

cosmetics, using the word in its 
widest scope, had predicted three 
months ago that February would be 
an important month in the sale of 
leg lotions and creams throughout 
the Middle West he would probably 
have been rated a bit balmy. But be- 
fore the Chinook. winds blow, the 
sale of these lotions will have 
reached an all time mid-winter high. 


NYLON INSANITY 


One has to look backward a little 
to realize the important comment 
just above. The day after V-J, ho- 
siery departments throughout the 
Middle West were literally swamped 
with customers returning anywhere 
from one pair to one dozen pairs of 
hose as they all wanted to board the 
first ship of nylons. How wrongly 
they guessed is being reflected at leg- 
lotion counters. Today women 
throughout this area stand in line for 
four and five hours to try and buy 
ANY kind of hose! The white collar 
girls don’t have that leisure so they 
must perforce use the lotion. No 
longer can they shiver when they see 
the bare knees of the youngsters trot- 
ting off to school in ankle deep snow 
—and wonder about the mothers— 
they are wearing inner soles in their 
shoes, galoshes, and bare knees—and 
their protection is leg lotion. 

While hosiery buyers hold their 
heads; cosmetic buyers are rubbing 
their hands. Not in years have they 
sold the volume of hand-lotions 
(and/or for legs) that is now in 
daily demand. Stores that usually 
made a feature of probably four or 
five brands of outstandingly good 
lines are now offering as many as 
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seven types of lotion in one ad! 
Counters may easily offer an addi- 
tional dozen. It would appear to 
prove that old adage that it is really 
a very ill-wind which blows no one 
good. 

About now leg lotion makers 
ought to be in the midst of a smart 
campaign for the best promises for 
any reasonable amount of hosiery to 
be available in Christmas 1946, That 
really gives a chance to prove your 
product, other than a summertime 
tan. 


LOTION DEMAND GROWS 


While hand lotions, so featured, 
have been used for hands and now 
for legs, there is a great deal of the 
non-sticky type being used as a face 
lotion, and many women powder 
over it. In fact, some sections 
throughout this region, such as the 
Northwest, report that this type, plus 
a lip pomade, are active in daily sale. 
As these are both nationally and lo- 
cally advertised it would seem that 
a push on them at this time is ex- 
cellent. 


FOUNDATION EDUCATION NEEDED 


There was a time when no woman 
felt ‘well dressed unless she used a 
vanishing cream as protection in 
cold weather, for a powder base. 
That cream, according to many buy- 
ers, has vanished. But it has been 
given new prestige by the various 
tints of foundation creams. These 
creams have been boosted for sum- 
mer-time use. The story being that 
upon using such-and-such a cream 
one’s face would never be shiny. 

With freezing weather in the Caro- 
linas and cold nights in both Florida 


and California, there is an interest- 
ing lack of attention by stores, even 
national advertisers, on the big sale 
they’ve missed by not plugging this 
cream-type idea as a winter MUST. 
In eight major cities of the Middle 
West only two stores have even given 
the idea space on the counter—as a 
featured item for winter protection 
—and these happened to include it 
as a part of a smart kit. 

If makers of these fine creams 
don’t bestir themselves to sell such 
excellent and protective foundations 
(and in tints to match various skin 
tones), they will find that women 
who have taken to hand lotion for 
this use will require re-education to 
its mid-winter smartness. “There are 
only a few women who use a tinted 
base during cold weather,” was the 
comment of a young buyer, “and 
they are definitely cosmetic minded. 
In fact, we’d not think of suggesting 
_it now because it has always been a 
good summer item,” she added. It 
might be well to comment that pow- 
der makers expect to sell their prod- 
uct the year-around and two sales 
can be made, rather than one. 


KITS FOR GIFTS 


With virtually every store sold out 
of good kits during the recent holi- 
days, too many buyers are of the 
opinion that these are strictly a holi- 
day item.* Oh, yes, they sell ’em dur- 
ing the year but there is no push be- 
hind them. Yet, it is estimated that 
several million men and women will 
take to the road for Spring, Summer 
and Fall vacations and need just 
such compact units for their cars. 
Then there is graduation . . . con- 
firmation . . . Easter. . . . Buyers 
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have made their figures pretty easily 
but how about it when millions are 
spent for vacations? Then watch 


your cosmetic sales. 


WHAT ABOUT BATH ACCESSORIES? 

There are many rumors traveling 
about the Middle West. No two 
stores of equal importance have the 
same answer. Buyers disagree with 
the clerks, so the question of the spot 
importance of bath powders and 
bubble baths is now thrown into the 
open. Some stores feel that the sales’ 
peak has been reached. Yet these 
held steady throughout the past two 
months. 

Stores that have long stocks on 
bath oils and body sachets are frank 
to state that these will give competi- 
tion to the other bath accessories, 
but not necessarily decrease their 
sales. “It is just added sales,” was 
the expression used by a Minneapolis 
buyer. “Body sachets are the big 
item in this field that will develop as 
the year grows older,” was the com- 
ment of a Chicago buyer. They are 
probably both right. Yet all buvers 
are keeping an eagle eye on stocks. 
More and more stores are doing 
monthly inventories on these stocks 
as well as perfumes and colognes to 
keep abreast of consumer demands. 


SPRING HAS COME 

While snow and ice, blizzards and 
sleet compete with the sunshine of 
the Southlands the first whiff of 
spring has come into the depart- 
ments as women are changing from 
a heavy scent of some sophistication 
to the lighter floral types associated 
with summer breezes. This same 
trend is apparent in colognes. The 
social season has passed its crest— 
the Lenten period is ‘approaching 
and that always means a change in 
fragrance tempo. 

But not all the change is in the 
scent. Millions of men and women in 
the service who were overseas have 
seen the smart packages of the 
French, the Swiss and the Belgians 
and like them. This became apparent 
during the holiday season. Packages 
were not smart enough for these 
“vets.” They also insisted upon pack- 
ages which had been sealed at the 
factory. They didn’t create confusion 
in their buying, but knew exactly 
what they wanted. No cheap package 
would do. It must also be intriguing, 
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alluring and carry with it an intrinsic 
something that the French individu- 
alists have always put into such outer 
containers. They didn’t care whether 
the whole was of French import or 
domestic—it must have CLASS. 
Buyers frankly stated that it posed 
a problem and some wonder even if 
the months ahead are sufficiently long 
before Christmas 1946 to permit the 
development of such packages. At 
least it is in the hands of designers. 


WHERE DO YOU SELL FINE PERFUME? 

Perfume counters are always a 
center for a smelling spree as some 
women term it. They like to have 
some on furs. After several 
trips to many stores they have com- 
bined produce 
something new—and different. This, 
of course, is where perfumes are sold 
by the dram, etc. 

Several high 
placed exclusive packages in their 
bride’s room, the French room for 
dresses and that for hats. These are 
among the gayest to be seen in the 
store. Sales are reported as both 
high priced and excellent. Women 


their 


enough scents to 


class stores have 


buy scents they know and pay the 
price. The idea has worked well in 
specialty shops and now the depart- 
ment stores exclusive sections have 
added this as a smart dress acces- 
sory for the right time and _ place. 
Only packaged goods in smart con- 
tainers are sold in this manner. 


AT LAST IT'S HAPPENED 


Since there has been no formal 
declaration that the war is officially 
over, anything can happen. It has in 
During the past six to 
eight months leading drug chains 
have been doing intensive work to 
educate their salespeople to present 
the angle of sale seen and heard in 
the best department stores. They re- 
port the program was well received. 

How well is only now becoming 
apparent. Men, especially men who 
are not considered as too often ob- 
servant by their wives, have asked 
for packages that “do not look like a 
drug store.” To most buyers it has 
been a new angle. The drug stores 
have pretty much stolen their thunder 
as to sales’ presentation, to some ex- 
tent in advertising, and definitely so 
in the modern motif of window dis- 
play they are now following. 

While the war has not yet been of- 


cosmetics. 


ficially declared at an end, the drug 
stores are determined to up their 
presentation; the department stores 
are being forced to call on the best 
brains in the industry to maintain 
their lead. Of course, they'll both 
win. They have their own following 
and the average drug store has an 
opportunity of making a good sale 
after six, when the department stores 
are closed. But this is going to be 
something worth watching; both 
from the manner of the approach of 
each, and how the different type of 
store will handle its presentation. 
The year 1946 will therefore produce 
much of interest in the way of pack. 
ages and smart firms may have to 
make different types, to satisfy each, 
or can it be done to make the drug 
stores happy and retain the bid of 
the big cosmetic business that the de- 
partment stores give to the industry. 


Import Price Regulation 


Importers who made a foreign pur- 
chase or contracted to buy cocoa 
products abroad before August 29, 
1945, and who received a price ceil- 
ing authorization, or who applied for 
an authorization for a price ceiling 
under Order 38, Maximum Import 
Price Regulation, are authorized to 
continue to use the ceiling price to 
sell unsold stocks, or to pay for for- 
eign purchases under contract; but 
the importer is obliged to file with 
Imported Foods OPA, 
Washington, D. C., a complete de- 
scription of each item, together with 
a statement of quantity on hand and 
unsold on’ November 12, 1945, as 
well as of the quantity to be imported, 
shipment of which has been made be- 
fore September 28, 1945. The im- 
porter also must file documentary 
evidence of foreign purchase with the 
name and address of the foreign sup- 
plier, date of purchase, description. 
price paid, and the date of shipment 
from abroad. After the sale of the 
purchase has been completed the im- 
porter must certify the total amount 
did not exceed the quantity reported. 
This certificate must be filed two 
weeks after the sale is completed. 
The Order is Amendment 8 to RPS 
51, and is dated January 26. Civilian 
Production Administration issued 
notice of revision of General Imports 
Order M-63, under which Congo gum 
copal was removed from import con- 
trol. 


Section. 
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Brazil Seeks Stronger Role in Essential Oils 


How Brazil is vigorously attempting to 


develop her essential oil position . . . Some 


new products may come into general use 


T was very early in the morning 

of the sixteenth of November. 
1945, when I left the New York air- 
port, bound for Brazil. accompanied 
by a little book filled with names 
and addresses, a few precious letters 
of introduction, many illusions and 
much misinformation. I was about 


to see the distilleries and the planta- 
tions of the greatest effort to estab- 
lish a perfume raw material indus- 


try in any nation since Grasse had 
become the world flower oil center. 


CROCODILE EXTRACT 

After a brief stop in Trinidad, 
where I heard of the havoc in that 
island’s lime industry, due to a plant 
disease not yet under control, my 
plane carried me to the Brazilian city 
of Belem, at the mouth of the Ama- 
zon River, the heart of the country’s 
crocodile industry. It was not until I 
had left Belem that I obtained fasci- 
nating information on a new animal 
perfume material 
there. 


being produced 
The material is an extract 
from crocodile glands; it sells in 
Brazil for about $1,200 per kilo, and 
has gained local acceptance for high- 
class perfume compositions. Croco- 
dile extract, which I was later able 
to sniff, and a sample of which made 
the homeward trip with me, is a 
unique smelling substance. It has 
an extreme animal note, without be- 
ing sweet, attractive and ambrosial, 
like musk, or unpleasant and fecal, 
like civet. That it has fixative quali- 
ties, I have never doubted. 

But it was not for the crocodile 
that I had come to South America. 
After staying overnight at Belem, I 


proceeded, first to Recife, then on 
to Rio. 


& Essential Oil Review 


by A. T. FIORE 


Civaudan-Delawanna, Inc. 


Rio de Janiero was hot, sticky 


and rainy almost without surcease 
during my Brazilian stay. It is a 
sprawling metropolis, buzzing with 
activity, at that moment in the midst 
of an election campaign. There were 
frequent demonstrations, political 
fervor everywhere. and noisy riot 
squads racing through the streets. 
And here and there on the streets of 
Rio, an American soldier or a sailor 


Was seen. 


INDUSTRY REPRESENTED IN RIO 
There are a few representatives of 
the essential oil industry in Rio. 
brokers, 
dealers and shippers, most of them 
Here and there, 
a representative of a long-established 


They are the exporters, 
new to this field. 


concern is to be found; a man well- 
informed about essential oils, pre- 
war markets, possible postwar mar- 
kets. 

After three days, I was glad to 
leave Rio. [f essential oils were to 
be seen in Brazil, | wanted to see 
them. This meant Sao Paulo, and 
two hours after my plane left the 
Brazilian capital, | was approach- 
ing that country’s second city. 

Sao Paulo From the air. I 
could see a large city with an archi- 
tectural pattern, a_ colorful 
rama, whose clay-red rooftops 
danced and pranced in the sun, and 
to the fliers, make Sao Paulo look 
like the approaches to Havana. 

But, with two feet on the ground, 
and walking on the streets, there is 
no mistaking the Brazilian character 
of Sao Paulo. It is Rio de Janiero 
again, somewhat smaller though 
quickly growing, more industrial and 
less political, but Rio it is. It has 


pano- 


Brazil's characteristic mixture olf 


races and bloods: it has Brazil's en- 
thusiastic and frequently ill-guided 
activity; and it shares South Amer- 
ica’s growing respect and friendli- 


ness for the Americano. 


SAO PAULO—ESSENTIAL OIL CENTER 


It is not without significance in 
the study of this new essential oil 
center to recall that Sao Paulo has 
grown from a small and almost un- 
known village some twenty years 
ago, to a city of a million and a 
half. today outranking Rio in indus- 
trial importance. already called the 
South 


threatening to overshadow Rio in 


Chicago of America, and 
the years to come. 

Into the city of Sao Paulo there 
came producers, dealers. agricultu- 
ralists, technical experts and advis- 
ors. Word spread rapidly that I had 
arrived, and I had a steady flow of 


A.-T. Fiore at work in the laboratory of 
Givaudan-Delawanna, Inc., before leaving on 
his trip to Brazil 
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calls and invitations. There was 
never a shortage of hospitality dur- 
ing my stay in Brazil. 

I met and talked with the men of 
the industry, and with the commer- 
cial attaches at the American con- 
sular office, a group of cooperative, 
intelligent and extremely well-in- 
formed people. 

After one week, I was ready for 
the trip to the interior. To anyone 
who has not travelled outside the 
confines of the United States, it is 
difficult to imagine the complete 
wilderness, the lack of roads, of 
transportation, of communication, 
in the very outskirts of a large com- 
mercial city. Some ten miles from 
the limits of Sao Paulo, the interior 
begins, a vast expanse of little culti- 
vated, little explored land, that ex- 
tends many miles further than I 
cared to travel. 

Here and there one finds a group 
of native huts, shacks with palm 
thatched roofs and some of vetivert 
grass, utilitarian use of a perfume- 
bearing plant matched by the lemon- 
grass that is cultivated on the road 
embankments to prevent wash-outs. 


ESSENTIAL OIL PLANTATIONS 


The essential oil plantations are 
everywhere in the province of Sao 
Paulo. In all directions, large plan- 
tations and small are to be seen, here 
a back yard or an acre, there hun- 
dreds of square miles belonging to 
a single producer. 

I smelled the sharp, pungent and 
pleasant mint which has been the 
source of Brazilian menthol. I saw 
vetivert being packed into the still— 
1 found an interesting quantity of 
Brazilian patchouli, little publicized 
in the United States as yet. I found 
a little jasmin and less _tuberose, 
neither commercially successful thus 
far. There were a considerable num- 
ber of citrus plants, lemongrass, 
some eucalyptus citriodora and large 
areas of other mixed eucalypts, com- 
mercial exploitation of geranium, 
and less significant plants, such as 
ambrette seed, anise, cardamom, 
origanum, dill and so many others 
that they could hardly be enumer- 
ated. Finally, I found people col- 
lecting and experimenting with wild 
lichens botanically related to some of 
the French oakmoss, and I smelled 
and examined several oils that I 
have never seen before, which we 
shall investigate at greater length in 
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the coming months, an .investigation 
that will unfortunately be hindered 
by the confusion surrounding the 
botanical origin of these oils. 


BRAZILIAN STILLS 


In addition to seeing these plants 
grow, I visited a large number of 
stills where the oils were being pro- 
duced. The best of them, on the 
largest plantations, would not be ac- 
ceptable in any American factory. 
And the smaller producers are fre- 
quently using wooden stills, and in- 
geniously assembled equipment. 

For three weeks I walked in and 
out of these still shacks, talked with 
owners and caretakers, supped with 
native toilers, asked many a question 
and answered many more. I was 
impressed by the fervor with which 
the Brazilians had embraced this 
new industry, by their energetic ef- 
fort to forge ahead in essential oil 
production, despite their limited 
knowledge, * literature, equipment, 
trained personnel and the general 
something which we, in America. 
call the “know-how.” Inspired by 
the chaotic conditions in world mar- 
kets, encouraged by the good-neigh- 
bor policy, fearful of losing a golden 
opportunity if they did not take im- 
mediate advantage of it, the Brazil- 
ians had rushed headlong into the 
growing of plants and production of 
oils for perfumery. The growing of 
plants—any plants, all plants, plants 
of which they knew little and those 
of which they knew a trifle more; 
plants suitable for Brazilian soil, and 
those that can hardly thrive there; 
plants requiring unavailable fertiliz- 
ers, unavailable nursing and cultiva- 
tion, unavailable insecticides; and 
those that can grow sturdy and 
healthy in the plateaus of Sao Paulo 
and on the banks of the Amazon. 

With the exception of mint, the 
Brazilians have given too little care. 
attention, study and concentration to 
any one oil, in the hope of entering 
the market in practically every oil. 
There is insufficient technical litera- 
ture and experience to teach the 
Brazilians whether a certain plant 
should be chopped finely before it 
is distilled; whether it should be 
dried, and if so to what extent; if 
it is dried, whether it should be re- 
moistened before the distillation; 
how big the charge should be or how 
long the distillation should last. 

The Brazilians are hungry for 


technical literature. Most of the 


distillers and growers have not a 
single reference volume to aid them, 


OUTLOOK FOR INDUSTRIAL GROWTH 


A factor that cannot be overlooked 
in the study of the outlook for this 
industry in Brazil is the possibility 
for a growing inflation in that coun. 
try. Those who point to the rising 
costs of labor, fertilizer and equip. 
ment in France, Réunion, India, 
Ceylon or Java, and draw the con. 
clusion that South America is now 
in a favorable economic position to 
compete with the exporters from the 
Old World, are wont to overlook the 
same inflationary tendencies in 
Brazil. Costs are already high, and 
it is not unlikely that they will keep 
going up. Brazilian taxes are low, 
it is true, but that factor alone can. 
not put Brazil in a favorable com. 
petitive position. 

Some of the plants which the 
Brazilians have grown and distilled 
will have to be discarded. Quality 
will be unable to reach the perfum- 
ers’ standards, and prices will be out 
of line with the products from other 
countries. In other oils, the Brazil. 
ians will undoubtedly find a perma 
nent outlet, whether in their own 
country or in Europe or the United 
States. 

The Brazilians have grown many 
new plants, the botanical identifica. 
tion of which is frequently difficult, 
Adequate samples of these oils are 
among my most precious posses 
sions. Our studies will be reported 
in the coming months, but already it 
is safe to say, from past experience, 
that few of the new and rare essen- 
tial oils are ever accepted. This is 
a field with doors ¢losed to newcom- 
ers, unless a new oil has a high con 
tent of a chemical (as safrole, or 
rhodinol) already found in one of 
the older oils. 

What, then, can be said to be the 
over-all impression of a study of 
Brazilian essential oils? First, the 
effort that has gone into this work, 
the seriousness with which it has 
been tackled. The Brazilians were 
out to make their country self-sufl- 
cient in these products; and, if pos 
sible, an important world supplier. 

Their work in jasmin, for it 
stance, must be interpreted as an it 
dication of the lengths to which they 
will go to find natural perfume raw 
materials within their own borders. 
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And the search for a fixative trom 
the crocodile is important in the 
same sense. 

Equipment — every metal, alloy, 
even wood was used. Climate— 
every section of their vast land was 
studied. Botanical varieties—if there 
was no Evernia, they would try an 
Usnea. 


Out of an effort of this sort was 
the American Frontier pushed west- 
ward. I am convinced that these 
new pioneers of Brazil will meet 
with success as well. They know of 
handicaps, but not of discourage- 
ment; they know how to change 
their course, but not how to turn 


back! 


Packaging Requirements” 


URING the war, the Food & 

Drug Administration, which 
is the body authorized by Congress 
to enforce the Federal Food, Drug 
& Cosmetic Act, was unable to give 
adequate attention to its enforce- 
ment in the cosmetic field except in 
eases where danger to health or 
other gross violations were involved. 
The testing and control of the tre- 
mendous quantities of drugs, foods 
and other products shipped to the 
armed forces placed a burden upon 
the Administration that many other 
matters had to be temporarily ne- 
glected. 

During that time many new prod- 
ucts and new packages were placed 
upon the market by members of the 
perfume, cosmetic and other toilet 
preparatious industry and, doubtless 
because of the lack of vigorous law 
enforcement, some manufacturers 
appear to have become careless in 
matters pertaining to labeling and 
packaging. 

With the end of the war, the Food 
& Drug Administration will un- 
doubtedly be able to give much 
greater attention to violations of the 
law and regulations involving’ cos- 
metics and toilet goods. 

With that in mind we believe the 
following brief summary of certain 
provisions of law should be studied 
carefully by all manufacturers in the 
field in order that our packaging 
may meet legal requirements and in 
order that manufacturers may not 
be involved in costly and difficult 
legal actions. 


WHAT THE LABEL CONTAINS 


The label of a cosmetic must con- 
tain the name and place of business 
of the manufacturer, packer or dis- 
tributor. 

Where the distributor is the ac- 
tual manufacturer, the name and 
address alone are sufficient. Where 


& Essential Oil Review 


the distributor is not the manufac- 
turer, the words “distributor,” “dis- 
tributed by,” or another similar 
phrase disclosing this phrase must 
appear. The words “distributor” o1 
“distributed by” may not be abbre- 
viated. 

The label must also contain an 
accurate statement of the quantity of 
contents. In the case of solids and 
semi-solids. this must be stated “net 
weight, ——— ozs.,” and the word may 
be abbreviated. In the case of 
liquids, this must be stated 
tents, —— fl. ozs.” 


“con- 


In the case of cosmetics, which 
are also drugs, the names of any ac- 
tive ingredients must appear upon 
the label and the quantity and kind 
of any alcohol must also appear on 


the label. 


WHERE THIS INFORMATION APPEARS 
The required information must 
appear on the principal label of the 


package. The words, “principal 


label,” mean the panel or panels most 
likely to be displayed to the pur- 
chaser at point of sale. Placing the 
required information on a label on 
the bottom of a box or in any other 
inconspicuous place on the box is a 
violation. 


Exception: Where a package con- 
tains no wording on the top or the 
sides and no distinctive decorative 
device. it is permissible in some 
cases to place the required informa- 
tion on a bottom label. 

Where a cosmetic is packaged in 
more than one container (toilet 
water in a bottle and a box), the re- 
quired information must appear on 
the principal label of both con- 
tainers. 

Insufficient space, or interference 
with a decorative design, trade 
mark, or device appearing on the 
package is not acceptable as an ex- 


cuse for not placing the required in- 
formation on the principal label. 

In the case of solids and semi- 
solids weighing less than 14 ounce 
net, the package need not . be 
marked with the contents, but the 
other information required by law 
must appear on the label. In the 
case of liquids, containing less than 
14 ounce (1 dram) net, the package 
need not be marked with the con- . 
tents but the other information must 


appear. 


REQUIREMENTS FOR DRUGS 


Where a cosmetic is also a drug 
and, the names of the active ingre- 
dients and the kind and proportion 
of any alcohol are on the label, the 
labeling must contain adequate di- 
rections for use of the product, and 
in the case of certain products, ade- 
quate warning statements against 
improper use. These statements 
need not appear on the principal 
label (front) but may appear on a 
supplementary label or in a direc- 
tion circular or leaflet contained in 
the package. 

The law contains provisions that 
a cosmetic is misbranded if its con- 
tainer is so formed or filled as to be 
misleading. This means that pack- 
ages must be filled full. It also 
means that there must not be any 
false bottoms or empty space under 
the cover, or any other condition 
which might mislead the purchaser 
as to the quantity of cosmetic she is 
purchasing. This applies no matter 
how large or prominent the state- 
ment of net contents may be made. 

In cases of bottles of an odd 
shape which must of necessity be 
packed in rectangular cartons, leav- 
ing considerable space within the 
carton but outside of the bottle, a 
charge of deception may generally 
be avoided by printing a full-sized 
facsimile of the bottle on the outer 
carton. 

A certain amount of discretion is 
left in the hands of the enforcement 
officials with respect to misleading 
containers and it is probable that 
except in cases of flagrant violations, 
action would not be taken against 
an expensive perfume bottle or simi- 


_ lar container where the style of the 


bottle is an important element in 
the value of the entire package. 


* Bulletin No. 942, The Toilet Goods Associa- 
tion, Inc. 
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An Observation on Cosmetic Law 


The following is a condensed 
version of a paper delivered by 
Mr. Hugo Mock before the Food, 
Drug and Cosmetic Section of the 
New York State Bar Association, 
on January 24. 5 


In both the New York State and 
Federal Law, cosmetics are defined as 
intended to be rubbed, 
poured, sprinkled, or sprayed on. in- 
troduced into, or otherwise applied 
to the human body or any part 


beautifying, 


“articles 


thereof for cleansing, 
promoting attractiveness, or altering 
the appearance, and articles intended 
for use as a component of any such 
articles; except that such term shall 
not include soap.” It is impressive 
to note that drugs are similarly de- 
fined in both acts as “articles in- 
tended for use in the diagnosis, cure, 
mitigation, treatment or prevention 
of disease in man or other animals 
and articles other than food intended 
to affect the structure or any function 
of the body of man or other animals” 
and that the definition of cosmetics 
and drugs in both these acts is purely 
one of convenience rather than one 
of scientific terminology and that the 
distinction between drugs and cos- 
metics is largely an artificial one 
which will tend more and more to be 
broken down. 

For instance, deodorants are pop- 
ularly recognized cosmetics but one 
class of deodorants which are chiefly 
distinguished as perfumes respond to 
the legal definition of a cosmetic 
only, whereas another class of deo- 
dorant which inhibit perspiration are 
both cosmetics and drugs although 
commercially both of these items are 
sold at toilet goods counters and are 
known only as toilet preparations. 

Necessarily, hormone preparations 
sold at cosmetic counters are both 
drugs and cosmetics. An item such 
as vanilla, for instance, is clearly 


* Counsel for the Toilet Goods Association 
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by HUGO MOCK* 


both a food, a drug and a cosmetic 
because it is a component of foods, 
drugs and cosmetics as sold, and 
hence responds to all three defini- 
tions in the Federal Food, Drug and 
Cosmetic Act. 


FEDERAL LEGISLATION 


If we adhere to the narrow defini- 
tion of “interstate” which was popu- 
lar many years ago as defined by the 
case of U. S. vs. Knight 156 U. S. 
249, the manufacture of cosmetics 
would be recognized as purely a 
State phenomenon, but with the ex- 
tension of the definition of what con- 
stitutes interstate commerce, it is 
perhaps a beneficial thing that legis- 
lation governing the manufacture, 
ingredients, formulae, etc., of cosmet- 
ics should_have been initiated by the 
Federal Government rather than by 
the individual states. 

In rendering this decision, it is 
interesting to observe that the dis- 
senting opinion of Justice Harlan 
foreshadowed the more liberal and 
present concept of what constitutes 
interstate commerce. 

Cosmetics wherever manufactured 
are of no local significance and are 
shipped all over the country, the 
place of manufacture has relation 
principally to ease of distribution 
rather than to any other factors. 


LOUISIANA BANS ESTROGENICS 
Only a few days ago I was in- 
formed that Louisiana had banned 
the sale of all cosmetics containing 
Estrogenic Hormones. This is the 
most drastic action taken on this sub- 
ject anywhere in the United States. I 
know it has been under acute consid- 
eration by the Food and Drug Ad- 
ministration at Washington for sev- 
eral years and I do say that I 
consider the action of the Louisiana 
Board of Health at least premature, 
considering that as far as I know no 
damage to health has been claimed 


by the use of compounds in this field 
hitherto sold. 

The National Government should 
retain jurisdiction over cosmetics to 
the exclusion of local legislation, and 
you will see the reason for this by a 
single example—certified colors. Col. 
ors are used in foods, drugs and 
cosmetics, but are especially impor- 
tant in the field of foods and cosmet. 
ics. The certified color provisions of 
the Federal Act have been repeated 
in all the legislation of the various 
states including New York, which 
have been modeled after the Federal 
Act. The National Government has 
well equipped laboratories and long 
experience in the analysis and choice 
of certified colors. The state laws 
generally provide that regulations 
shall be established upon this subject 
but these regulations in turn in most 
cases merely refer the subject to 
Washington. No single state has had 
the hardihood to try to separately 
control the certified colors used in 
the state for the simple reason that 
no state is equipped either by experi- 
ence or personnel to deal with this 
subject and it is properly and logi- 
cally left to the Federal Government. 
Highly developed research is in prog: 
ress in the cosmetic fields as well as 
in the food and drug fields. The 
question of specific allergies to raw 
materials used in cosmetics as well as 
in other products and the protection 
of consumers having such allergies is 
becoming of increasing importance. 

The work of beauty parlors and 
the beauticians, hair treatment and 
hair dyeing, should naturally remain 
under state jurisdiction, but in the 
more intricate and elaborate work re 
quired for the protection of the 
people of the United States in the su- 
pervision and analysis of cosmetics 
as well as foods and drugs, this field, 
to avoid duplication and _ waste, 
should be left to the Federal Food 


and Drug Administration. 
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Short Adages 


by R. OMATTICK 


WARM, cheerful thought for 

frosty February! It was John 
Ruskin who said, “Life can be full of 
music if one strikes only the right 
notes.” That is as true in the career 
of a perfumer as in the life of any 
man. We know such an one who 
struck some right notes and as a re- 
sult his perfumes have a wide sale 
and life is full of music: steel, motor 
and electrical _ strikes, 
standing. 


notwith- 


* % 


This may mean nothing at all but 
explain. if you can, the fact that one 
well-known perfume house has the 
most modern perfumes imaginable 
yet does business in a very old-fash- 
ioned way. Another .perfume house, 
which is up-to-the-minute in matters 
of everything from proper lighting 
fixtures for its offices and plant down 
to the type of lettering to use for its 
letterheads, has nothing but old- 
fashioned perfumes. However, the 
top men of both firms are enthusias- 
tic contributors to this Column so we 
have nothing “agin them.” 


* x 


It is the fellows from the house 
with the modern perfumes and the 
old-fashioned methods who are al- 
ways sending in bits from Shake- 
speare on perfumes and flowers, 
while the chaps with the old-fash- 
ioned perfumes write in notes about 
atom-splitting, mesons, radar, and 
things of that nature. 


* x * 


For example—we quote: “Col. 
Council landed in a_ jet-propelled 
Lockheed P-80 in Little Old New 
York 253 minutes after leaving Long 
Beach, Cal.” We look into the not- 
too-distant future and report this con- 
versation : 

Customer in California: (calling 
up an Essential Oil House in New 
York at 9:05 A.M.) “I want to place 
an order for two pounds of Weeping 
Willow Bouquet and we would like 
to have it before 9.00 A.M.” 

E.0.H. Order Clerk: “We will try 
our best to do it but the early Jet 
Propulsion Plane has already left for 
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the Coast. However, we have a Com- 
pounding Department on the early 
plane and we shall radar the formula 
to them so that they can make up the 
two pounds of Weeping Willow 
Bouquet en route. If it takes less than 
253 minutes to make this compound 
you will have it before 9 A.M. Pa- 
cific Time. There is no extra charge 
for this service but you may find the 
odor a bit off because the plane goes 
so fast some of the atoms in the in- 
gredients may split wide open while 
the plane is in flight.” 


* * * 


And an enterprising E.0. House 
will have an ad like this in THE 
(AMERICAN PERFUMER of 1959: FOR 
COMPOUNDING PERFUME OILS 
ON JET-PROPULSION PLANES 
USE OUR ANTI-ATOM_  SPLIT- 
TING FIXATIVE U-285. 


* * * 


And that energetic and_ restless 
salesman of Perfume Oils, Mr. Sand 
L. Wood, will leave his New York 
office at 10 A.M., flying down to 
Texas to have lunch with a customer, 
fly back to New York to pick up a 


Broadway, by that successful English 
playwright, Mr. W. Shakespeare, 
says that Autolychus, a rogue, sings 
this song: 
“Gloves as sweet as damask roses; 
Masks for faces and for noses; 
Bugle bracelet, necklace amber 
Perfume for a lady’s chamber.” 
Sounds like good copy to us. 


* * * 


One of those smart boys who make 
ye Perfume ads that appear in The- 
atre Programs missed a natural. The 
ad should have quoted the above 
lines and then—“IF SNIFLEENE 
had been created before THE WIN- 
TER’S TALE, WILL SHAKE. 
SPEARE would have mentioned it 
by name. ONLY $64.00 per ounce.” 


* * * 


When Dr. Rowmateral is furious 
(and who isn’t these days with the 
shortages in full swing), the good 
Doctor resorts to his native French. 

“I have to make up some Foin 
Coupé,” he said, “and to make Foin 
Coupé, or New Mown Hay as you call 
it, it is necessary to have the cou- 
marin. There is no coumarin and I 


“If it pleases your Honor, please smell defendant's 
perfume and see if it’s not an infringement!” 


sample he had forgotten, then away 
to Los Angeles and get back to the 
Hotel Lafayette in New York in time 
for the BIMS BANQUET and a little 
friendly game of chance with the 
boys. 

How about a deodorizer for the 
kerosene that is used in Jet-Propul- 
sion planes—get your sample now! 


* * 6 


Pat Chouli, who saw the current 
production of The Winter’s Tale on 


search partout for the coumarin and 
find none at all. It is like we say in 
French, to chercher une aiguille dans 
une botte de foin coupé.” 


* *% * 


But cheer up, dear Reader, it won’t 
last forever. Some day you will be 
able to get musk ketone, musk am- 
brette and lots of other things with- 
out exerting the effort that would 
ordinarily be associated with getting 
a 99 year lease on the Empire State 
Building. 
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ROYCEMORE 


ROYCEMORE: A new entrant into the cream shampoo field is Trellis 
by Roycemore Toiletries. Trellis is a golden, heavily lanolated shampoo 
tastefully presented in a four-ounce jar of blue and white 


SOUTH CAROLINA: Perfumes extracted from flowers grown in that 
state are newly packaged by South Carolina Perfumes. The one dram 
bottle of Mimosa is pictured with that flower painted on the bottle 
which is based in plexiglas. The plexiglas cover fits firmly over the bottle 
and a pink satin ribbon adds the last touch to an attractive package 


PRiESS: A lustrous black Durex vial of unusual design was chosen as 
the container for Priess’ Dri-Perfume. The perfume, applied by rubbing 
a pinch of the powder into the skin, comes in two scents, Creation and 
Tip Top 


PRIESS 


MUNISING 
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VOLUPTE 


MUNISING: Munising Paper has impregnated paper 
petals with different scents to make Sachet Petals. 
The jar they come in is pink and the metal cap, a 
combination of pink, blue and white. There are 
about 100 petals in each jar, tied with a silk cord. 
The square carton carries the color theme of the 
cap 


VOLUPTE: First.in Volupte’s brass metal series is 
this colored enamel! compact. The blue, green and 
white palm tree scene covers both sides of the new 
compact which features a metal door in place of the 
loose powder sifter of former days. The square com- 
pacts are made in two sizes 


LA MAUR 


LA MAUR: Natural. pine boughs are used to gain 
true color reproduction in a striking kodachrome car- 
ton for La Maur Products new cream-type Modart 
Fluff Shampoo. 


REVLON: Revlon’s new shade of nail polish, lipstick 
and face powder, Hildegarde Rose, is gayly packaged 
in green with Hildegarde’s silhouette and gloved- 
hand and rose signature. Tortoise Shell is a second 
creation by Revlon. The russet toned nail enamel 
and make-up are presented in simulated tortoise 
shell packages with traces of gold leaf. 


REVLON REVLON 
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Technical Abstracts from Scientitic Literature 


These brief abstracts listed provide a convenient key to 


current scientific literature of the world on perfumes, 


cosmetics, soaps, dentifrices and other preparations 


Clouding and sedimentation in 
clarified apple juice. A.M. Neubert 
and M. K. Veldhuis. Fruit Products 
J., 23, 324-8, 347 (1944). No de- 
pendable method for controlling or 
delaying sedimentation was found. 
Its formation appeared to be quite 
general during storage of pasteurized, 
clarified apple juice regardless of the 
variety or maturity of the apples used 
or methods used to attain clarifica- 
tion. Juice clarified by means of 
pectin-decomposing enzymes in gen- 
eral deposited a greater amt. of sedi- 
ment and after a shorter storage 
period than did juice clarified by 
other methods. Juices varied widely 
in storage period required before 
sedimentation occurred, in some 
cases remaining clear for over 2 
years. The period of stability of clar- 
ified apple juice appeared to depend 
upon properties inherent in each 
particular lot of juice. These proper- 
ties were not consistently controlled 
by any treatment studied. The sedi- 
ment was a rather inert substance 
which agreed in its chem. properties 
with those of phlobaphenes. The 
formation of sediment appears to be 
a colloidal phenomenon. It is sug- 
gested that restabilization of the col- 
loidal system present in apple juice, 
after clarification, offers the greatest 
hope for the control of this problem. 
(Through C. A., 39, 2154, 1945.) 


Some properties of alginic acid 
and its salts. Ph. Malvezin. Bull. 
assoc. chim. 60, 213-16 (1943); 
Chem. Zentr. 1944, I, 757-8. The 
literature is reviewed. When 1 mol. 
each of alginic acid (I) and of AICI; 
were heated for 1 hr. at 130-140 deg. 
and 2 kg. pressure in the autoclave, 
CO. was given off by the destruction 
of 1 CO.H group. In the absence of 
A1C1; the I forms an inner’ester and 
yields a dark brown, viscous mass. I 


54 February, 1946 


and its derivatives find extensive in- 
dustrial application. From the Na 
salt of I 21 other salts have been pre- 
pared by double decompn. Most of 
these are insoluble except the alkali 
and NH, salts. The | esters of poly- 
alcohols show very interesting prop- 
erties. The Et ester was obtained by 
heating in the autoclave at 130 deg. 
under 2 kg. pressure as an amorphous 
fatty mass, insol. in H2,O, but giving a 
fine emulsion with it. I, heated for 4 
hours, at 120 deg. with lycol in ex- 
cess, gave the glycol ester, an amor- 
phous brown, fatty, viscous substance, 
of the consistency of butter, insol. in 
H.O, but easily forming an emulsion 
with it; soluble in EtOH, insoluble 
in EtpO. The ester is saponifiable 
and gives a stable foam. The glyce- 
rol ester was obtained under the same 
conditions and has the same proper- 
ties. In all these esters I acts as a 
monobasic acid. The attempt to 
rupture the chain of the polymeric 
uronic acid by hydrogenation in the 
presence of Ni was _ unsuccessful. 
Neither uronic acid nor ketones could 


be found among the reaction prod- 
ucts. (Through C. A., 39, 3258-9, 
1945). 


Rinse for depilatory solutions. Har- 
burger Chemisch-Technische Gesells- 
chaft Dr. Schmitt & Co. Ger. 712, 
512, Sept. 25, 1941 (Cl. 30h. 13.09). 
A hydroxyalkylamine solution is used 
to deodorize after using a sulfide-con- 
taining depilatory. 


Cosmetics and local therapeutic 
preparations. G. Sperti (to The 
Institutum Divi Thomae Foundation.) 
Can. 413.368, June 22, 1943. In a 
preparation that depresses tissue 
respiration is incorporated a respira- 
tory stimulant, e. g., the acetone-in- 
soluble portion of the water-solution 
constituents of yeast cells. 


Rhubard ice. B. 1. Masurovsky. 
Granulated cane sugar 12 lb. 
Cornsirup solids or 

dextrose 6 lb. 

Water 14 qt. 

Rhubarb sauce 2 qt. 

Locust bean gum 2 oz. 

Pectin 1 oz. 

Strawberry color VW oz. 

Lemon juice l qt. 

or 2 oz. of 50 per cent citric acid 

solution 

Combine the cane 

sugar, corn syrup solids or dextrose, 

locust bean gum and pectin, mixing 

thoroughly. Heat the water to 180 

deg. F. Sift the dry mixture into the 

hot water and stir vigorously until it 
is completely dissolved. Cool this; 

mix to about*50 deg. F. Add the rhu- 

barb sauce, lemon juice or citric acid 

solution and color by stirring until 
well mixed. 

Put the combined mixture in a 
freezer and start whipping and freez- 
ing until an overrun of about 40 
per cent is obtained. Remove from 
freezer to containers and place in a 
hardening room at 15 deg. F. 

In case citric acid solution is used 
instead of lemon juice it is necessary 
to increase the water to 15 qts. 

If the rhubarb sauce is of a pale 
color it is advisable to step up the 
color from 0.5 to 0.75 oz. (Through 
B. I. Masurovsky, Food Industry, 16, 
157, 1944.) 


Directions: 


Preventing surface darkening in 
certain home-canned foods. J. J. 
Powers and C. R. Fellers. J. Home 
Econ., 37, 294-6 (1945). Surface 
darkening and the development of 
oxidative off-flavors in home-canned 
peaches, pears, and plums were pre- 


‘vented by the addition of 129 mg. 


per pint jar of 1-ascorbic acid, d-iso- 
ascorbic acid, or d-glucoascorbic acid. 


(Through C. A., 39, 3372, 1945.) 
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Expect No Fat Quota Increase Soon 


Movement of copra from the Philippines is hindered by 


lack of transportation . . 


. Soapmakers have contributed 


generously to the war effort in saving paper and fats 


NE of the main factors developed 
at the annual meeting of the As- 
sociation of American Soap and Glyc- 
erine Producers, Inc., held Jan. 10 


H. Kranich 
A New Director 


Richard R. Deupree 
President 


Talking things over before the Soap Associa- 

tion meeting began. Left to right: Wilder 

Breckenridge, Adrian F. Busick, Lt. Margaret 

Sharek and Commander J. W. Guthrie, and 

Roscoe C. Edlund, who is manager of the 
Association. 
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and 11 at the Hotel Roosevelt, New 
York, N. Y., was that no immediate 
increase in fat quota for soap making 
may be expected. 

Dr. D. A. FitzGerald, Director of 
Requirements and Allocations of the 
U. S. Department of Agriculture, 
stated that “in 1945 about 2,100,000 
pounds of fats were used in the man- 
ufacture of soap.” He further said 
that, “if estimates in 1946 prove to 
be correct, and if it is possible to 
reduce year-end soap stocks by as 
much as 100,000,000 pounds, we 
should have for 1946, 5 to 10 per 
cent more fats and oils than we had 
in 1945. This statement is based on 


Four soap makers who attended the annual 

meeting of the Association of American 

Soap and Glycerine Producers are shown 

above. Left to right: John T. Stanley, D. A. 

Sullivan, R. W. Boedecker and William J. 
Merrins. 


the expectation of importing nearly 
400,000,000 pounds of fats and oils 
in 1946, which is slightly higher than 
what we actually imported in 1945.” 


H. Dock, A Newly 
Elected Director 


T. E. Allen 
A New Director 


Relaxing before the luncheon given at the 
Soap Association meeting. Seated left to 
right: R. L. Babb and L. J. Decosta, and 
Lafayette Cox and James L. Walter. Standing: 
J. P. Moser, Frank W. Luther, J. T. Lace 

and E. J. Sella. 
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“The largest single item in that 
import schedule is coconut oil, coco- 
nut oil from the Philippines. 

“I have a personal conviction that 
we can’t get in the first six months 
of 1946 more than 30 per cent of our 
annual expectation, and in the first 
quarter I should be inclined to doubt 
whether we can get more than 8 to 10 
per cent of our annual expectation. 

“I think that during the first quar- 
ter of 1946 we cannot expect any 
substantial improvement in the avail- 
ability of soap fats. They should be- 
gin to improve in the second quarter, 
and if our guess for the year is cor- 
rect, they should be noticeably better 
in the last half.” 

In commenting on the difficulties 
encountered by CEMCO, Mr. FitzGer- 
ald stated: “CEMCO substantially 
had to start from scratch.* There were 
no means of communication, no bank- 
ing system, no banks, no trade goods, 
rampant inflation, insufficient stor- 
age space, no loading docks. CEMCO 
is the Copra Exporting Management 
Corporation. It is organized under 
Government auspices and consists of 
the firms who prior to the war had 
done business in the Philippines. I 
think there are five in the corpora- 
tion.” 


POTASH SOAP MEETING 


The morning session, Jan. 10, was 
devoted to a forum for the discussion 
of potash soap production and dis- 
tribution. A. P. Federline, chairman 
of the division, acted as chairman. 

Papers offered were: Problems of 
Packaging Potash Soaps—In Tin 
and Terne Containers, by W. K. 
Neuman; Problems of Packaging 
Potash Soaps—In Steel Drums, by 
Dr. L. H. Ott; What the Caustic 


Luncheon guests: J. A. Van Swearingen, U. S. 

Census Bureau, Robert Deupree, chief of 

OPA’s Drugs, Soap and Cosmetics Section, 

and Dr. D. A. FitzGerald, director of Require- 

ments and Allocations office, Department of 
Agriculture. 
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Potash Industry Has Done to Im- 
prove a Basic Raw Material, by 
James E. Ferris; How to Evaluate 
Fatty Acids in the Manufacture of 
Potash Soaps, by Dale V. Stingley; 
Phosphates—Their Value in Liquid 
Soap, by Dudley J. Bachrach; The 
Relation of Synthetic Detergents to 
Potash Soaps, by Herbert Kranich; 
Some Problems in Selling Potash 
Soaps To Consumers, by Benjamin 
Newman; and Some Problems in 


Selling Potash Soaps To Jobbers, by 
Melvin Fuld. 

Following a luncheon as guests of 
the Association of American Soap 
and Glycerine Producers, an open 
forum devoted primarily to a dis- 


cussion of the present quota con- 
trols on soap fats was held. 

Roscoe Edlund acted as moderator 
of the which revolved 
mostly around the question “Should 
WFO-42b covering soap fat quotas 
be revoked at this time?” 

One hundred thirty 
cluding representatives of sixty-six 
soapmaking compar‘es, both large 
and small, attended, . 1d there was a 


discussion 


persons, in- 


wide divergence of opi vions. 

The annual meeting >f the Potash 
Soap Division of the Association of 
American Soap and Glycerine Pro- 
ducers started the meeting on the 
second day. Herbert Kranich pre- 
sided. 

The entire industry met for lunch- 
eon, followed by a discussion of the 
major problems concerning fats, 
quota, soap and glycerine. The prin- 
cipal addresses were by Dr. D. A. 


FitzGerald and E. H. Little. 


E. H. LITTLE REPORTS 


Mr. Little pointed out that the in- 
dustry had kept up the supply of 


Seated at the head table: Roscoe C. Edlund, 

manager of the organization, Gordon Peyton 

of the Production and Marketing Administra- 

tion, Department of Agriculture, and Charles 

E. Lund, Fats and Oils Branch of the Depart- 
ment of Commerce. 


soap with minimum inconvenience to 
consumers, and without the necessity 
of rationing. 

Enumerating the industry’s ser. 
vices during the war, he credited the 
soapmakers with increasing glycerine 
production, saving 40 million pounds 
of paper and paper boxes per year, 
greatly reducing the use of freight 
cars and tank cars without corre. 
sponding reduction in shipments, and 
collecting over 600,000,000 pounds 
of fat through the American Fat 
Salvage Committee. 

Up to January, 1946, the cost of 
the Fat Salvage campaign in actual 
cash expenditures, was $4,200,000, 
and a like amount was contributed in 
the form of radio announcements, 
advertising and other direct com- 
pany aid. 


OFFICERS ELECTED 

Meeting immediately after the in. 
dustry meeting, association directors 
elected R. R. Deupree president of 
the Association for 1946. The direct- 
ors voted to retiring president E. H. 
Little thanks and appreciation for 
services well done, and elected him 
Association vice-president for the 
Eastern States. 

Other officers elected were: vice- 
president for Western U. S., H. F. 
Bernhard; vice-president for the 
Central U. S., E. A. Moss. N. S. Dahl 
was. again reelected treasurer. 

The new Board of Directors in 
addition to the officers, consists of: 
T. E. Allen, H. D. Banta, C. E. 
Bertolet, F. A. Countway, H. Dock, 
D. M. Flick, C. G. Fox, E. B. Hurl 
burt, Herbert Kranich and G. A. 
Wrisley. 

Roscoe C. Edlund, manager of the 
association, was reelected secretary. 


FAT SAWAGE COUCCTIONS, 
2 45 


A group at the Soap Association’s luncheon. 
William A. McConlogue, chief of Soap and 
Glycerine Unit of the Department of Agri- 
culture, James L. Walter, attorney for the 
Fats and Oils Section of OPA, and Wilder 
Breckenridge, Kenyon & Eckhardt. 
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Vanilla Extract a Favorite Flavor 


Increase in the number of flavors avail- 


able in the past four decades has not 


diminished the importance of vanilla 


T the turn of the century the, prin- 
cipal flavors used in the United 
States were vanilla and lemon,' for 
more than 95 per cent of the flavor 
extracts manufactured in that period 
consisted of these flavors. Most of the 
other flavors were artificial types. At 
the present time vanilla, lemon, and 
orange still hold a preeminent place 
in public esteem. A recently compiled 
bibliography” contains 362 references 
covering the topics of botany, culture, 
diseases and insect pests, economics, 
patents, processing and chemistry, 
toxicity, and general 
vanilla. 

The Food and Drug Administra- 
tion® defines vanilla extract as the 
flavoring extract prepared from va- 
nilla bean, with or without one or 
more of the following: sugar, dex- 
trose, and glycerol; it contains in 
100 cubic centimeters the soluble 
matters from not less than 10 grams 
of the vanilla bean. The latter is de- 
fined as the dried, cured fruit of 
Vanilla fragrans (Salisb. Ames (V. 
planifolia Andr.)). Botanically va- 
nilla is an orchid. 

Vanilla was first described by a 
Franciscan friar, Bernhardino de Sa- 
hagan, in 1575. Vanilla beans were 


aspects of 
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by MORRIS B. JACOBS, Pu.D. 


thought in those times to have great 
medicinal value and attempts were 
made to have it adopted as a food 
but it has survived principally as a 
flavoring agent. 

The manufacture of vanilla extract 
has, naturally, been discussed in the 
past. It is appropriate to review the 
preparation of vanilla extract since 
the end of the war and release of re- 
strictions will make more of the com- 
ponents used for its preparation avail- 
able. While it is indeed true that 
scientific skill and art play a signifi- 
cant role in the manufacture of va- 
nilla extract, particularly in large- 
scale production of a uniform quality 
product, a great deal depends upon 
the choice of beans and other factors. 


PRINCIPAL PROCESSING METHODS 

There are two principal methods 
used for the preparation of vanilla 
extract. The first and the oldest is 
that of maceration. The second meth- 
od and at the present time the meth- 
od of greater importance is the per- 
colation method. 


MACERATION METHOD 


The maceration method is relative- 
ly simple. Tt lends itself to the prepa- 


ration of vanilia extract even at the 
household level. In simplest terms, 
chopped vanilla beans are extracted 
by soaking in an aqueous alcohol mix- 
ture for a relatively long time. 

As a specific example we may take 
the following illustration. Cut an 
ounce of vanilla beans finely, prefer- 
ably with the aid of a machine. Al- 
low the cut beans to soak in 10 ounces 
of a mixture of equal volumes of 95 
per cent alcohol and water for a few 
days. After it is deemed the beans 
are exhausted, decant the supernatant 
liquid and bottle. 

The preparation of a mixed vanilla- 
tonka extract can serve as an illus- 
tration of the more elaborate macera- 
tion method. Cut one pound of va- 
nilla beans and a half pound of tonka 
beans. Add to the mixed beans 1.5 
gallons of 95 per cent alcohol, 2 
pounds of glycerol and %4 gallon of 
water. Mix and allow the mixture to 
macerate for 8 days, after which time 
filter. 


PERCOLATION METHOD 


The percolation or displacement 
method is used more widely than the 
maceration procedure. It lends itself 
to the more rapid preparation of a 
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P. A. BOMPAR D 
ANTIBES, A. M., FRANCE 


{nciennes Maisons Jules Blanc et J. Mistral 


a floral absolutes and concretes 


¥ day for perfumers. . . . Your worries of the past few trying years are over... . We 


are prepared to supply natural floral absolute; to meet your requirements. . . . Uniformly 


dependable quality guaranteed. Write for prices and full information. 


ROSE JASMIN NEROLI ORANGE FLOWERS CASSIE 


Sole representatives in North and South America 


CENTFLOR MANUFACTURING CO. 


6 VARICK STREET NEW YORK 13, N. Y. 





MALALELLS 


TTL 


Photographed by King ¢ Tom 
Vanilla beans, left to right: Bourbon, South 
American and Tahiti. 


flavoring extract and to the possible 
establishment of a continuous process 
for the preparation of vanilla extract 
as opposed to the more usual batch 
process. If the extracting solvent is 
kept warm, that is, the temperature is 
kept around 110-115 deg. F., the ex- 
traction will be more complete in a 
relatively shorter period of time but 
still higher temperatures are not de- 
sirable because there will be both loss 
of flavor and loss of alcohol through 
volatilization. However, if a very 
dark extract is desired, heating to 
140 deg. F. for 48 hours after the 
addition of sodium bicarbonate in 
the ratio of 1 pound to 50 pounds of 
beans will accomplish this purpose.‘ 
The vessel should be covered with 
Canton flannel with the fuzzy side to 
the beans to lessen evaporation. 

The following is an example of a 
relatively rapid method for the manu- 
facture of vanilla extract. Place the 
vanilla beans, after being weighed, 
in a chopper and disintegrate thor- 
oughly. Transfer to a_perforated- 
metal vessel, resembling in some mea- 
sure one used in a coffee percolator, 
and place in a percolator. Pour the 
washes tabulated below through the 
chopped beans, and then mix, filter, 
and bottle, or store the mixture in a 
tank. The alcohol used is 95 per cent 
ethyl alcohol. The vanilla extract it- 
self contains 30 per cent alcohol. 


FIRST WASH 
Vanilla beans 
Alcohol 
Water 


137 lb. 
50 gal. 
20 gal. 
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SECOND WASH 
Alcohol 
Water 


6 gal. 
20 gal. 


THIRD WASH 


37 gal. 


Water 


FOURTH WASH 


Simple sirup 28 gal. 


TOTAL INGREDIENTS 
137 lb. 
56 gal. 


28 gal. 


Vanilla beans 
Alcohol 
Simple sirup 
Water 77 gal. 

To make a somewhat weaker grade 
of vanilla extract, dilute 150 gallons 
of the example just noted with 50 
gallons of 30 per cent alcohol. 


ALCOHOL CONTENT 


It will be noted that in the example 
cited, the first wash was made with a 
solution containing over 60 per cent 
alcohol. believe 
that 40-50 per cent aqueous alcohol 
is optimum for extraction by the per- 
colation method. However, 
higher concentrations of alcohol for 
a first extraction and lower alcohol 
concentrations for subsequent extrac- 


Some _ authorities 


using 


tions has also proved adequate. The 
fractional extracts are combined, 
clarified or filtered and adjusted to an 
alcohol content of about 40 per cent. 

Mexican beans are considered the 
choicest and cost almost twice as 
much per pound as Bourbon beans, 
and almost four times as much as 


Tahiti beans. These differences in 
price are reflected in many of the 
formulas that are used for vanilla ex- 
tract. Thus in one formulation 20 
pounds of Mexican beans are used 
with 100 lbs. of Bourbon beans. These 
are disintegrated as usual and are 
extracted in a continuous type per- 
colator at 110 deg. F. for 48 hours. 
After the extraction, 100 pounds of 
sugar dissolved in 8 gallons of water 
are added. A less expensive product ° 
can be obtained by substituting 10 
pounds of Tahiti beans for 10 pounds 
of Mexican beans in the above formu- 
lation. 


USE OF GLYCEROL AND SIRUP 


It is common practice to use gly- 
cerol and sugar in the preparation of 
vanilla extract and these ingredients 
are recognized in the definition given 
vanilla extract by the Food and Drug 
Administration. Both glycerol and 
sugar sirup tend to produce extracts 
which are darker in shade. Since both 
glycerol and sugar sirup have a sol- 
vent action on vanilla beans, it would 
appear to be advisable to add them 
during the percolation or at the be- 
ginning of the percolation step rather 
than after the end of the percolation. 
Sugar, contrary to some opinions, 
has no tendency to make vanilla ex- 
tract turbid.® 

Vanilla flavor can be made from 
vanilla beans without the use of alco- 
hol. For instance, grind or chop one 
pound of vanilla beans in a suitable 
device. Add to the beans a mixture 
consisting of a half gallon of water 


Photographed by King C. Tom. 


Vanilla beans in bundles. Two at left, Bourbon; right, Tahiti. 
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and a half gallon of glycerol. Allow 
the entire batch to stand for two 
weeks. Strain through muslin or 
similar material and add additional 
glycerol to make the total volume 
1.5 gallons. 

Other solvents can be substituted 
for the preparation of vanilla flavor 
from vanilla beans. Some of these 
have been discussed.® 7 


AGING 

Some vanilla extract processors 
store the extract in special casks 
which are used solely for this pur- 
pose. This gives the product a fine 
bouquet probably in a manner analo- 
gous to storing whisky in charred oak 
barrels. Since vanilla extract has 
greater amounts of acid, aldehydes 
and esters than whisky, the changes 
during storage are far more rapid 
and pronounced, Oak is said to give 
vanilla extract stored in such con- 
tainers a characteristic flavor of its 
own but Gnadinger* is of the opinion 
that vanilla extract ages as readily 
and, from the point of view of quality, 
as well in glass. Six months’ storage 
is considered optimum for extra qual- 
ity vanilla and three months for ordi- 
nary quality. 


—_——_ 


1E. M. Chace, U. 8S. Dept. Agr. 
1908, 333. 

2Cora L, Feldkamp, ‘‘Vanilla, Culture, Proc 
essing and Economics.”” U. 8S, Dept. Agr. Li 
brary List No. 13, 1945. 

8U. 8S. Federal Security Agency, 
Admin. ‘‘Flavoring Extract.’ 1941. 

‘F. Fiene and S. Blumenthal, ‘‘Handbook of 
Food Manufacture."’ Chemical Publishing, New 
York, 1938. 

5B. H. Smith, Flavoring Pet. J. 1, 98 (1929). 

*Morris B. Jacobs, Am. Perfumer 47, No. 9, 
56 (1945). 

™Morris B. Jacobs, Am. Perfumer 47, No. 10, 
53 (1945). 

SC. B. Gnadinger, ‘‘Vanilla."’ 
Gormley King, Minneapolis, 1929 
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Flavored Notes 


The label of food artificially fla- 
vored must specifically state this fact 
using the terms “Artificial Flavor- 
ing” or “Artificial Flavor.” The Food 
and Drug Administration has no ob- 
jection to an additional statement 
concerning the components of the 


artificial flavor.—M. B. J. 





Yeast Growth in Spice 
Infusions 


“Commercial grades of whole and 
ground spices were prepared in lL 
gram quantities and infused in 10 
milliters of distilled water. These 
10 per cent infusions were steamed 
in the autoclave in order to sterilize 
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them and to extract essential oils, as 
recommended by Fabian, Krehl, and 
Little (1939). Dilutions of 1-50 and 
1-100 were made in dextrose broth 
of pH 6.8 in fermentation tubes and 
inoculated with drop quantities of 
36 hour cultures of yeasts. In all, 
ll spices tested with eight 
yeasts representing six common gen- 
era. The culture tubes were incu- 
bayed seven days at a room temper- 
ature of 25 deg. C. (77 deg. F.) and 
inhibition or presence of growth, as 
indicated by clouding or fermenta- 
tion of broth, was recorded. 
“Cinnamon, 


were 


cloves, allspice, bay 
leaves, and mixed spices were inhibi- 
1-50 dilution; cinnamon was 
most effective, preventing six of the 
eight yeasts from growing (Table 
1). Clove infusion inhibited five 
yeasts, allspice two, and bay leaves 
and mixed spices one each. In 1-100 
dilution cinnamon and cloves alone 
were inhibitory, 
of six and five yeasts, respectively. 
Oidium lactis and Saccharomyces 
hansennii, the two species recorded 


tive in 


suppressing growth 


resistant to cinnamon, were some- 
what retarded by this spice in 1-50 
concentration but were unaffected by 
the higher dilution. In order 
termine whether or not the yeasts 
killed, subcultures of tubes 
showing no growth were made into 
fresh broth in such a manner that 
spice infusion carried over was too 
highly diluted to produce static effect. 
Cinnamon and cloves were apparent- 


to de- 


were 




























ly lethal in action; no subsequent 
growth was observed. After three 
days’ incubation Oidium lactis, sub- 
cultured from infusion by bay leaves, 
was able to produce clouding in the 
medium indicating some measure of 
survival. Microscopic examination 
proved it to be pure and identical 
in morphology with the original in- 
oculum, 

“On the basis of this experiment: 
all spices except cinnamon and cloves 
could be declared to have no, or at 
best very little, inhibitory action as 
infusions. In order to further study 
activity of these effective inhibitors, 
infusions dextrose 
broth in quantities to render final 
dilutions of 1-200, 1-400, 1-600, 
1-800, and 1-1,000. These prepara- 
tions were inoculated with the eight 
yeasts as in the previous experiment 
and incubated seven days at room 
temperature. In 1-600 dilution, be- 
yond which cloves were not effective, 
cinnamon inhibited four yeasts, three 
in 1-800 dilution and one in 1-1,000, 
dilution. Clove infusion prevented 
growth of four yeasts in 1-200 dilu- 
tion and in 1-400. Two yeasts only 
were inhibited in 1-600 dilution; this 
was the limit of inhibitory action. 
Subcultures from tubes showing no 
growth remained sterile, indicating 
that no cells survived in the original 
cultures despite low concentrations 
of spice infusions.” (Food Research 
10, 273-282, 1945 by Arthur H. 
Webb and Fred W. Tanner.) 


were added to 


Table 1 












eygosacch 
myces priori- 
anus 


(A) = 1.50 dilution; 


Growth of Yeasts in 1-50 and 1-100 S$ 


ee PE pp 
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ice Infusions 










(B) =1-1C0 dilution; (4) = growth; (-) no growth; (- = slieht growth 
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Domestic and Imported Oil Dill 


Domestic dill seeds and oil have, to a large extent, satisfied 


the needs for a replacement for the seeds and oil of cara- 


way and have served as a source for the isolation of carvone 


By NCE the outbreak of the Euro- 
pean War, dealers and manufac- 
turers who required products of for- 
eign origin to distribute or use in 
finished goods, have in many in- 
stances been forced to choose be- 
tween the withdrawal of their prod- 
‘ucts from the market, or the 
pursuance of suitable substitutes. 
| The instance of dill herb, its distil- 
© late, oil of dill herb, as well as the 
| seed produced from its cultivation, 
| are typical examples of what can be 
' accomplished here at home. Not only 
"have the domestic products entirely 
replaced previous imports for use as 
such, but the seeds and oil by proc- 
| essing have to a large extent satisfied 
the needs for a replacement for the 
seeds and oil of caraway, and have 
served as a source for the isolation of 
_ carvone. 

Though experimental cultivation 
was undertaken in the mid-west as 
early as 1924, not much progress was 

made until 1933. Prior to 1936, 
nearly all supplies of oil and seeds 
"were imported, but now substantial 
acreage is under cultivation in the 
States of Michigan, Indiana, Ohio, 
Oregon and Idaho 


BOTANICAL DATA 


| The plant Anethum Graveolens, L. 
{Peucedanum Graveolens, Bentham) 
bis indigenous to many parts of the 
pWorld, principally in the areas be- 
tween 20 deg. and 50 deg. north lati- 
tude in the Eastern Hemisphere and 
rin the Western Hemisphere between 
0 deg. and 50 deg. north latitude. 
Other than domestic plantings, it 
thrives well both wild and cultivated 
in Hungary, Holland. Germany, 
India and to some extent in England, 
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by G. V. BRANIGAN 


Technical Director, Ungerer & Company 


and a few sections of Spain and 
North Africa. 


prior to the war, supplies found their 


From these sources, 


way to the domestic market. 

When fully grown, the plant is an 
erect annual or bi- 
ennial, in this country reaching a 
height under favorable conditions of 
from 3 to 444 ft. 
bamboo-like stems support glaucous 
leaves, and when,in full bloom deli- 
cate yellow flowers form flat, termi- 
nal umbels at the top. 

The whole herb contains volatile 
oil, that derived from the properly 
ripened seeds being the richest in 
carvone, its principal flavor constitu- 
ent. In recent years, oil from the 
whole plant marketed as dill weed 
or dill herb oil has almost completely 
replaced the oil from the seeds alone 
for dill flavoring purposes. Manufac- 
turers and processors are of the be- 
lief that, inasmuch as the whole 
herb has been successfully used in 
the past, a more characteristic flavor 
result would be imparted to their 
product if the oil from the whole 
properly matured plant was utilized. 

An oil distilled from the seeds of 
Suva’ (Anetheum Sowa), an herb al- 
most identical with Anetheum Grave- 
olens L. and indigenous to various 
sections of India and to some extent 
to Japan, has been imported into this 
market for many years. 

On examination, there seems to be 
little difference botanically between 
Suva’ and Anetheum Graveolens L. 
The root systems and leaf structure 
are practically identical, the essential 
difference seeming to be in the shape 
of the fruit or seed, it being some- 
what longer and winglike and the 
mericarps, while not as wide, are 


umbelliferae 


The jointing or 


slightly more convex than the Euro- 
pean or domestic varieties. This con- 
firms the findings of Bentley and 
Trimer! and that of Roxburgh.” 


CULTIVATION 


Except on very low or 
flooded meadows domestic propaga- 
tion is best carried out by the sowing 
of seeds in the very early spring, as 
soon as the land becomes workable. 
A well prepared soil in the previous 
fall usually pays dividends and saves 
some labor at planting time. Seeds 
should be sown in the shelter of a 
wind break, if possible, in north and 
south rows from 20 to 27 in. apart, 
about 14 in. to %4 in. below the sur- 
face and at the rate of 18% oz. per 
acre. In any event, young plants 
should be thinned or spaced not less 
than 4 to 6 in. apart, taking care 
where possible to preserve the strong- 
est growth. 

On lands which are normally wet 
in early spring, success has been re- 
ported by some growers from the use 
of high ground seedings transplanted 
to this type of soil when ready. 

Dill appears to grow well in the 
United States on both high ground 
and medium, rich, soil or on low 
meadows or rich well drained muck 
land. Seeds, however, collected from 


spring 


plants grown on low, nitrogen (high 
ground) soils, gave only a normal 
yield of oil, but the carvone assay of 
the distillate was considerably higher 
than on oils produced from thresh- 
ings from the high nitrogen (low 
ground) plantings. 

Strangely enough, the oil from the 
whole plant, that is, the distillate 
from the seeds, stems and foliage 
produced on both types of soil ap- 
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SINCE 1768-' 


—~~—~«hen Unloine Chords fest advertised the establishment of the House of 
Chirvis in Grasse, in the French Alpes Maritimes, the frm has played a leading 
part in the Essential Oil and Hloral Absolute industry Ghroughoul the world. 


Despite the troubled limes of the last 200 years, the House of Chiris has achieved 
a sleady frrogress. Normally employing a laff of 7,000, the fim ts now repre 
sented wherever Essential (il production plants are lo be found. 


Shroughoul the years of World War 2, when the American House of Chores 
was complelely cul off fiom ts affiliations in Jrance, tt conlinued, under wartime 
restrictions Co serve tls clients in the best hadilion of the House. 

Chevs’ New York laboratories produce the finest aromatic creations which can 
be supplied under present conditions. The sluation és improving rapidly. Not only 
has Choris, New York, been able lo import a limiled number of essential ols and 
floral absolutes fiom Prance and French empocre sources, bul tls achivilies in this 


county ate progressing tn line with the tnife voved raw material stluation. 


We look forward lo the fulure wth confidence, fully prepared fer the resumf 
ton of normal and expanding haade, and are ready cotlh our experience, knowledge, 
and world wide ramifications lo serve the hade again as we have done tn the frasl. 





i ee. 


a 


Acreage in full bloom with seeds still unripe 


pears to have the same composition 
as far as carvone is concerned. 

The following tests were made for 
comparative purposes, all samples 
were of domestic origin and were 
drawn from the same locality: 


Parcel No. | 
"No. 2 
> ae” 
"No. 4 (high ground) 
0 5" as 
6 


(low land) 


No. 
No. 


Because of the height attained by 
the plant and the joint structure of 
the stem, location for planting should 
be carefully chosen. Areas which are 
favored by windbreaks will in the 
long run prove to be most produc- 
tive. Once the plant goes down, rapid 
deterioration takes place at the ex- 
pense of the oil and seed yield. 

Comparative tests which have been 
made with normal cuttings and those 
taken from plantings which were 
damaged by wind and hail, showed 
a decrease of over 40 per cent in seed 
yield and 72 per cent in oil produc- 
tion in the case of thé damaged cut- 
tings. Both oil and seeds obtained 
from the latter were of an inferior 
quality. 

Harvest as a rule can be made in 
late summer, most growers prefer- 
ring to start when the seeds have 
acquired a deep tan to brown shade 
and while still firm on the plant on a 
shake test. After cutting, stock is 
permitted to field cure for several 
hours. Usually plants cut one after- 
noon are distilled for oil the next 
afternoon. For the production of 
seeds, plants are allowed to field cure 
a few hours longer and are then 
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The flowering top with seeds well formed 


staked lightly before threshing. Usu- 
ally an average of 610 to 725 lbs. of 
seeds are obtained from an acre of 
stock under favorable conditions and 
good cultivation. 
This procedure is usually carried 
Fruit or Seed Dis. Whole 


Distillate Plant 
Carvone Content Carvone Content 


40.10 25.70 
39.60 23.50 
41.31 24.85 
46.10 24.53 
44.17 26.10 
45.02 25.30 


out by working the whole plant. The 
cured stock is put into bundles or 
packed directly in large galvanized 
stills fitted with a bottom coil 
through which steam is led from a 
separate boiler unit. The vats as a 
rule contain the harvest from about 
14 to 1/6 acre of good growth. 
Although much depends upon the size 


of the still and the steam pressure, 


the average vat requires from 21% to 
3% hours after the first runnings 
have started for completion, the oil 
being separated in a container. 
The yield varies with the condition 
and plant growth but from good 
fields, between 26 to 50 lbs. per acre 
is obtained. In some isolated in- 
stances, growers in this country have 
obtained as high as 75 lbs. to the 
Whole from low 
ground plantings give consistantly 
better yields per acre than harvest 
from high ground farms. This is due 
undoubtedly to the heavier foliage 


acre. cuttings 


from such nitrogen containing soils. 
On the continent and in India, 
where oil has been exclusively pro- 
duced from seeds, the material is pre- 
pared for the stills by grinding the 
whole seed to a coarse powder, or. by 
mashing between iron rollers before 
being subjected to steam distillation. 
The meal which remains after the 
oil has been removed is recovered 
and either spread on the land for fer- 
tilizer or dried for use in stock food 
mixtures. It is rich in* fixed fat and 
protein. The seeds too are a source 
of Vitamin C* yielding by the Till- 
man Method up to 1.15 g. per pg. 


= 


CONSTANTS 

The geographical location of cul- 
tivation and condition of the plant, 
as might be expected, has in some 
instances a marked effect on oil qual- 
ity and yield. Plants of Anathem 
Graveolens L. of good growth, culti- 
vated and distilled in Russia® accord- 
ing to A. Tschernuchin, gave an oil 
yield based on dry weight of stock of 


Matured plants ready for harvest 


February, 1946 67 








68 February, 1946 


We can solve 
your perfume problem 


let us provide you with your raw material 


needs or with a perfume compound created 


by our experienced laboratory. 
- 


For classic floral compounds 
or dazzling modern 
creations, 
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601 West 26th Street 
New York 1, N. Y. 
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0.56 to 1.5 per cent. The distillate 
had the following constants: 


Sp. gr. at 15.5°C 0.8724 
O.R. at 15.5°C -+-64.35° 
Ref. Ind. at 20°C 1.4810 
Carvone 15%, 


An oil of domestic production, 
from immature plants tested by the 


writer gave the following assay: 


Spr. gr. at 15°C 0.8670 
O.R. at 15°C + 88°12' 
Color Pale yellow with 


greenish blue 
cast 


Ketones (Carvone) 6% by volume 


Sol. 90% alcohol 6 volumes 
Ref, Ind. at 20°C 1.4710 
The oil had a very strong odor of 
limonene and phellandrene while the 
flavor imparted to a standard brine 
solution was poor and uncharacteris 
tie when compared with normal oil. 
One distillate produced at the Gov- 
ernment Experiment Station at Kaz- 
anlik, Bulgaria, and another from 
Southern Rhodesia gave the follow- 


The oil from both the herb and 
that from the seed varies widely as 
to percentage composition, depend- 
ing upon the condition of the plant 
when harvested, weather conditions 
during the growing season, soil com- 
position, ete. 


SEED OIL 


Carvone 


Phellandrene 
a-Pinene 


traces (M.P. Nitrobenzyl- 

amine 123.1°C) 
Dipentene (M.P. Tetrabro- 
mide 125°C) 

Dihydro- Identified by the 


writer in a small 

fraction of the oil 

produced from 

domestic seeds. 

(M.P. Dibromide 
70.4°C) 

(M.P. Oxime 
89°C) 


carvone 


HERB OR WEED OIL 


Carvone 
Phellandrene 
Apiol (dill) 
d-Limonene 
a-Pinene 
Camphene 


; ; traces (M.P. Hydrobro- 
ing results on analysis: 
Bulgarian Rhodesiar® 
Sp. gr. at 15°C 0.9187 0.913 
O.R. at 15°C +-68°50' +75 
Color Pale yellow Pale yellow 
Odor Characteristic Characteristic 
Sol. 90% C:H;OH 0.2 vol. 
Sol. 80% C:H:OH 8 vol. (slightly 
opalescent) 
Ref. Ind. at 20°C 1.4868 1.4888 
Carvone 39% 56% 
STOCK SOURCE YIELD mide 133°C) 
Seeds German 2.50—4.00% (M.P. Dibromide 
m Indian 1.50—2.60% Mvristici 90.2°C) 
~ Russian 2.90—4.90% ere . 
; pe ; somyristicin (M.P. 44°C) 
Hungarian 2.10—3.80% oomyriatioks 
« U. S. A. 1.49—2.90% The isomyristicin has been further 
Herb Hungarian 0.40—1.38% identified by oxidation to Myristic 
: U.S.A. 0.35—1.62% Aldehyde M.P. 131°C. 
Some investigations have found 
_ COMPOSITION 


traces of a bluish-colored fraction in 
herb distillates. The writer has also 
confirmed this characteristic in im- 
ported and a few domestic oils which 
were distilled from stock which had 
been improperly field-cured. Most 
domestic samples examined gave neg- 
ative results in this respect. 

The principal use of the distillate 
is for flavor purposes chiefly in the 
pickle industry. 


ANALYTICAL SPECIFICATIONS 
First Quality 


British Pharmacopoeia Dill Herb 
Sp. gr. at 15°C 0.900-0.915" 0.874-0.907 
OR. at 15°C 70° to 80°" +74° to +97° 
Color pale yellow pale yellow to slight 
darkens with age greenish yellow 
Odor characteristic characteristic 
Ketones (CisH.O) 43-63%," 14 to 37% 


Solubility 95% C.H,OH 
Solubility 90%, C.H;OH 


Taste 


equal volumes 


1.7 volumes 


aromatic aromatic 
Ref, Index at 20 1.481-1.492 1.4750-1.4868 
Solubility in 80% alc. 10 volumes sett 
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light yellow 








Acreage partially damaged by wind and hail 


Because of the high carvone con- 
tent of dill seeds, the oil from the 
plant, both oil and seeds have by 
proper treatment served admirably 
as a source of substitutes or replace- 
ments for caraway seeds and cara- 
way oil in the baking industry, and 
for other purposes where the flavor 
of caraway was required. The car- 
vone isolated and purified both from 
the seed oil and the herb distillate 
has served to supply the needs for 
liquors and similar products. 

In applying the product, it is as a 
rule best to dissolve it first in alcohol 
in the proportion of 1 oz. to 4 oz. of 
the solvent, adding the solution to the 
brine slowly while under constant 
agitation. Some processors prefer to 
use the oil alone or blended in an 
emulsified form, carrying a pH of 
between 6 and 6.5. This form seems 
to disperse well through the brine 
even though acidified, with little or 
no separation. 

Such dilution calculated to 44% oz. 
of oil is sufficient to flavor approxi- 
mately 100 gal. of pickle liquor. 


1 Mcd. Plant t. 132. 

2 Flor. Ind. ii p. 196. 

8 Uhlitzsch, die Landwirtschaftlichen Versuchs 
stat 42 (1893) 162. 

* Nord. Hyg. tid 16, 98—102 (1935) 

5 Oil and Fat Ind. (Masloboino 
Djel) 1927 no. 6, p. 13. 

® Bull Imp. Inst. 25 (1927), 118 

7 Taken at 15.5°C 

® Gravimetric Method (B.P.). 

» Neutral Sulfite Method 


Shirowoj- 


First Quality 


Dill Seed Indian (Sowa') 
0.899-0.940 0.950-0.968 
+70° to +80° +45° to +67° 


light yellow to 
light amber 


characteristic characteristic 
39-59%," 
0.6 vol. 0.7 vol. 
aromatic aromatic 
1.484-1.493 1.489-1.497 


B'/y volumes 
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Reproduced in the MMaR Laboratories 


OIL PINE NEEDLE SIBERIAN 
REPLACEMENT MMek 


Testing Sample and Schedule of Attractive Prices on Request 


Macnus, Masee s Revnano,ine. 


SINCE 1895...ONE OF THE WORLD'S GREATEST SUPPLIERS OF ESSENTIAL OILS 


16 DESBROSSES STREET, NEW YORK CITY + 221 NORTH LASALLE STREET, CHICAGO 


San Francisco: Braun-Knecht-Heimann Co. * Los Angeles: Braun Corp, * 


Seattle, Portland, Spokane: Van Waters & Rogers, Inc. * Canada: Richardson Agencies, Ltd., Torente 
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oo Department of Commerce, 
early in february, issued a state- 
ment concerning essential oils which 
can legitimately be described as mild- 
ly pessimistic. The sense is that there 
is little hope for any substantial 
quantities of floral and essential oils 
from France; and that it would be 
optimistic to place any reliance on 
the supply of promised Chinese oils 
because transportation and exchange 
as well as other financial problems 
complicate the prospect. By and 
large, the Commerce Department does 
uot seem to encourage the industries 
using essential oils to hope for much 
in 1946. 
progress in the supply position of es- 
sential oils can be visualized for early 


It indicates “only limited 


1946 on the basis of available sup 
plies at the end of 1945, and un- 
certainty concerning the restoration 
of a more representative flow of mate 
rials,” 


ESSENTIAL OIL OUTLOOK 


It is suggested that peppermint and 
spearmint oil requirements can be 
adequately provided; and that lemon 
vil from the domestic crop is expect- 
ed to be bountiful. 
tional arrivals of Italian lemon oil, 


Possible addi- 


are predicted; and it is made clear 
that, during the immediate months 
ahead, the Commerce Department is 
convinced any expansion in the sup- 
ply of lemon oil depends upon “level- 
ing off of Government requirements. 
and release of surplus Government 
stocks.” It holds out the hope that 
orange oil from domestic production 
may increase, and that the present 
stringency will be relieved by im- 


portation of Brazilian oil. You can 


buy anise and cassia oils at your 
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by ARNOLD KRUCKMAN 


risk, subject to arrival, if they can 
get through from China. But no one 
seems to be willing to make a bet that 
the oils will surely arrive. 

lhe Commerce report very careful- 
ly refrains from attributing the state- 
ments to any Unit or Branch or per- 
son. The document, which in the war 
the soldiers called “a briefing,” is a 
boiling down of an exceedingly in- 
teresting and valuable collection of 
data that were assembled by Miss 
Kmma D. Schutrumpf and which 
have just been issued by the Depart- 
ment of Commerce as a Monthly In- 
dustry Report on 
Gums, etc. You can get a copy by 
writing to the Publications Office. 
Department of Commerce, Washing- 
ton 25, D. C. 
dustry will find it valuable as a refer- 
ence in their files. 


Members of the in- 


COMMERCE DEPT.'S REPORT 


The tempo of the Industry Report. 
and the released statement, reflects 
which has been 
placed on this phase of the work of 
the Bureau of Foreign and Domestic 
Commerce by Lester A. Barber, the 


the individuality 


cosmetics, toiletries and essential oils 


specialist of the Department. The 


present situation of the Unit, which 
has been responsible for this work, 
is uncertain. The program of adjust- 
ment and reorganization attending 
of the Bureau of 
Foreign and Domestic Commerce is 
still shifting and unsettled. There 
emerges the fact, however, that it is 
intended to create within the new 


the elimination 


Office of International Trade a gen- 
eral subdivision to be known as the 
Commodities Branch which 
embrace foodstuffs, leather, pulp and 


would 


Essential Oils, 


paper, textiles, and the many other 
commodity units of the Bureau of 
Foreign and Domestic Commerce. 
The Drugs and Pharmaceutical Unit, 
in which Mr. Barber is the cosmetics, 
toiletries, and essential oils specialist, 
is to be merged with the Chemicals 
Unit. The two Units have always 
been separate because the Chemicals 
Unit was focused on the affairs of 
basic materials, while the Drugs and 
Pharmaceutical Unit was concerned 
with the problems of the products 
prepared for distribution to the ulti- 
mate consumer, 


CHEMICALS UNIT 

The Chemicals Unit naturally is 
the foundation for the contemplation 
of things involved in commerce with 
chemical constituents. It has for a 
number of years been headed by Dr. 
C. C. Concannon, widely known in 
this country and abroad. In the past, 
for a number of years, one of his as- 
sistants has been T. W. Delehanty, 
who is now the head of the Drugs 
and Pharmaceutical Unit. The Drugs 
and Pharmaceutical Unit, in a sense, 
is a junior to the Chemicals Unit. 
Secretary Wallace therefore has pro- 
posed that the two Units be merged 
as the Chemicals and Drugs Division 
of the proposed Commodities Branch, 
and that Dr. Concannon be made the 
Director of the combined Units. The 
Secretary of Commerce has suggested 
that Mr. Delehanty might be appoint- 
ed Assistant Director. But it is obvi- 
ously uncomfortable to be the rank- 
ing head of a subdivision one day, 
and to be the subhead of an expanded 
division the next day. The suggestion 
has therefore come from Mr. Dele- 
hanty, or from his sympathetic 
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POWERFUL ODORANT 


STRONG, TENACIOUS MUSK NOTE 
S et 


DEPENDABLE PERFUME ae 


The first manufacturer of synthetic musks in this country, and a 
pioneer in their commercial development, Givaudan offers in 
MUSK XYLOL a product of high purity for power, body and lasting 

qualities. This valuable perfume fixative, a powerful odorant with the 
strong and tenacious musk note, is found in a wide range of for- 


mulae for cosmetics, soaps and perfumes of all odors and all types. 


“BUY WISELY...BUY GIVAUDAN” 
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330 WEST 42nd STREET + NEW YORK 18, N. Y. 
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friends, that the injury might be as- 
suaged by designating Mr. Delehanty 
as Associate Director of the Division, 
giving Dr. Concannon the same 
standing. 

Secretary Wallace is a collectivist 
of the Left, and sincerely believes in 
the process of leveling and lifting; 
but his past performances in Govern- 
ment would appear to indicate clear- 
ly that he subscribes to the principle 
that two Captains cannot run a ship. 
Even our French friends, who have 
had two Captains on their noted pas- 
senger ships for years, have always 
given the navigating Captain the 
over-all authority, leaving to the other 
the captaincy of the social life of the 
ship. It is possible for this reason 
that Mr. Wallace will not feel satis- 
fied with an arrangment which wili 
make Dr. Concannon the senior As- 
sociate Director. These and other 
problems still remain to be solved in 
the Department of Commerce. 


SAGARIN PRESENTS OIL PICTURE 
The unpromising prospect abroad 
has caused officials in the Depart- 
ment of Agriculture, in the Depart- 
ment of Commerce, and other agen- 
cies of Government in the Capital, 
to study with interest a report pub- 
lished recently by the National Farm 
Chemurgic Council prepared by Kd- 
ward Sagarin, of Givaudan-Delawan- 
na, Inc. He points out what we 
have frequently heard from recent 
visitors, that in the flower field of 
France, in the rich essential oil pro- 
ducing country of Provence, the ef- 
fects of terrific inflation have been 
seriously felt. We are told repeated- 
ly that the workers have abandoned 
the areas in large numbers, and that 
those who are left demand extraor- 
dinary wages. Mr. Sagarin asks: 
“Who can say whether, a year or 
two hence, the worker in the fields 
of Grasse, or on the island of 
Reunion, or in Java, will not be re- 
ceiving more money for a day’s labor 
than the farm hand in Kansas, or the 
native workers in Brazil and Hondu- 
ras?” 
“America in the broad sense. 
meaning the Western hemisphere—is 
today an important factor in the 
world essential oil market. From our 
South American neighbors, we are 
obtaining interesting quantities of 
peppermint oil and its derivative. 
menthol; also, some citronella and 
lemon grass; and a Brazilian oil 
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known as Ocotea cymbarum, that has 
a high safrole content and serves as 
a source for the manufacture olf 
heliotropin. In addition there are 
vils that have always been of South 
American origin, rosewood and petit- 
grain, among others; and there are 
experimental plantings in patchouli, 
ylang ylang, rosemary, and other 
materials of great use to the perfum- 
er, which formerly came from the 
far corners of the world. 

“We enter 1946 with the essential 
oil picture as confused as ever. There 
has been no optimistic sign that 
American perfumers will soon have 
appreciable quantities of a satisfac- 
tory jasmin, tuberose, violet, rose de 
mai or other French commodities. 
Prices quoted are extremely high, ol- 
ferings are small, quantity is fre- 
quently doubtful. From Asia, the end 
of the war likewise has brought no 
increased offers, no lower prices, no 
clarification of future possibilities. 
Java, one of the world’s most impor- 
tant essential oil producing areas, will 
hardly be able to conduct world trade 
for a minimum of several months to 
come.” (Government sources do not 
expect any products of Java in com- 
merce until 1947—if then. ) 

“How adequate are the new oils 
produced in Central and South 
America? For oil of citronella, it is 
quite a small portion of the needs of 
this country. There are two varie- 
ties: citronella Java and citronella 
Ceylon, each having different chemi- 
cal composition. Citronella Java is 
the source for menthol, and is used to 
produce two valuable aromatics for 
perfumers, hydroxycitronellal, and 
geraniol. ‘The former has been acute- 
ly short in this country, and perfum- 
ers are looking forward to nothing 
quite as eagerly as the return of 
Citronella Java and this derivative. 
In normal years before the war 
Kurope sent us an average of 1,250,- 
000 pounds annually; in 1941, when 
war was imminent in the Pacific, the 
imports reached 4,000,000 pounds. 
Guatemala, and the rest of the 
\mericas. have never sent us more 
than 150,000 pounds. 

“Lemon grass supplies from this 
hemisphere are more encouraging. 
British India used to send us an aver- 
age of 265,000 pounds. In 1941 it 
sent us 548.000 pounds. Guatemala. 
the Dominican Republic, El Salvador. 
Haiti, Honduras and Mexico, sent 
223,000 pounds in 1943. South and 


Central America play an important 
role in this market. The Central 
American product in 1943 sold at an 
average of $1.09 per pound. From 
1937 to 1939, lemon grass imported, 
according to Government figures, had 
an average value of 33c. a pound 
Will India lemon grass ever again be 
33c or less? And, at whatever price 
it is stabilized, will the Americas be 
able to meet the competition ? 

Mr. Sagarin’s trenchant optimism 
is apparently shared by the Govern. 
ments of the United States and Great 
Britain. As the result of the first 
West Indian Conference held in the 
Barbados last year, under the au. 
spices of the Anglo-American Carib. 
bean Commission, late in January of 
this year the Commission announced 
it is proceeding to take steps for the 
increase of production of agricultural 
products to expand the industrial de- 
velopment of the Caribbean; and it 
is expanding the activities of the 
Caribbean Research Council. ‘This 
Council is keenly interested in the 
work of local bodies such as _ the 
National Chemurgic Council of the 
Dominican Republic, which has been 
working on the problem of extraction 
and distillation of essential oils. 


SURPLUS LEMON OIL 

The Department of Agriculture 
appears to have continued difliculty 
in marketing the surplus lemon oil 
from Italy left in its hands by the 
(Army. In the Capital you hear, off 
the record, that there are doubts 
about the extent to which the con: 
tainers are filled; and questions 
about oxidization; and have there 
heen any other unknown factors 
which may pop up. We are told that 
the Government’s negotiators who go 
to New York are frequently hand: 
capped by lack of defined authority, 
which is not due to any shortcomings 
of their own but probably stem from 
the seismic shifts in the organiza 
tional adjustments still in process in 
the Department of Agriculture. You 
find new people have moved inl 
familiar offices overnight; and it is 
not uncommon to find that telephone 
extension numbers are changed three 
or four times in a month. You evel 
find during these shifts that some 
highly important persons are entirely 
cut off from telephone connection fot 
two or three days. 

The latest development in_ the 
lemon oil deal, which bothers both 
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the Washington people and the poten- 
tial buyers, is the demand, cooked up 
from some place, that the buyers 
secure aluminum drums with 400 
pounds capacity. The drums would 
cost not less than $20 each, and will 
add 5c. per pound to the cost of the 
lemon oil. The drums are a further 
liability because the potential lemon 
oil buyers have been told the rail- 
roads will not take aluminum drums 
for transportation; aluminum drums 
are regarded as more easily perfo- 
rated than steel. The potential buy- 
ers also feel, apparently, that the in- 
vestigation of the surplus oil should 
be conducted by the technologists 
and scientific people of the industry, 
even if they have to pay for it them- 
selves. So far as we can form judg- 
ment down here, the lemon oil nego- 
tiation may continue interminably in 
New York as well as in Washington. 


SALE OF SURPLUS TOILETRIES 

The last week in January the War 
Assets Corporation announced that 
over - $3,000,000 worth of surplus 
toothpaste, soap, shaving brushes, 
and other toilet preparation would be 
sold during the first two weeks in 
February. The sale was scheduled to 
be held through all regional offices 
located in Boston, New York, Phila- 
delphia, Cincinnati, Chicago, Atlanta, 
Fort Worth, Kansas City, Denver. 
San Francisco, and Seattle. There 
were 36,000,000 items, consisting of 
1,701,492 shaving brushes with two 
inch black bristles; 14,778,330 cakes 
of toilet soap; 4,384,240 cakes of 
laundry soap; 910,152 jars of petro- 
leum jelly; 1,579,336 tubes of lather 
shaving cream; 2,137,000 cans of 
antiseptic powder; 2,683,280 cans 
tooth powder; 6,926,584 tubes of 
toothpaste; and 691,878 bottles of 
skin lotion. The usual method of 
vlling consumer goods now starts 
with two weeks of leeway for priority 
daimants, including veterans. Fed- 
eral, State, and other Government 
agencies have the first opportunities; 
thereafter the veterans may come in 
and buy. Veterans must present the 
Veterans Preference Certificate, Form 
63 (Pink), issued by the Smaller 
War Plants Corporation. Most sales 
are now conducted on a fixed price 
basis. The goods and the prices are 
usually listed in a catalog. After the 
veterans have exercised their priority 
rights, the merchandise that is left is 
offered in this case to cosmetic, drug. 
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variety, and department stores, both 
wholesale and retail. 
and the various Government agencies 
may buy what they wish during this 
final selling period. 

(he general complaint now is that 
the merchandise, large or small, has 


The veterans 


heen picked over to such an extent 
that, by the time it is available to 
the general non-priority buyer, usu- 
ally little of much worth is left. It 
is an interesting phase of surplus dis- 
posal that the acquirement of war 
plants, and similar war property, is 
now regarded as an exceptional op- 
portunity to get something for almost 
nothing. The point is made clear by 
the transaction in the Midwest where 
a large plant was purchased at a 
price of $13,500,000. The purchaser, 
demonstrating the plant would be 
used industrially, practically made 
his own terms. It is understood the 
principal will be paid off in approxi- 
mately 50 years. The title remains 
vested in the United States. There is 
no State tax on Federal property. 
The purchaser pays 314 per cent in- 
terest and carrying charges. Mean- 
while there is little doubt there will 
be inflation, substantial, even if it is 
orderly and not destructive. It is ob- 
vious, at the end of the period when 
the principal must be paid off, the 
property will actually cost the pur- 


chaser next to nothing. The Govern- 


ment encourages the purchase of this 
type of surplus property, large or 
small, on the easiest and least bur- 
densome terms, if the property is 
used to increase the sum total of the 
economic turnover, meaning employ- 
ment and goods. 


PURCHASE OF MACHINERY 


The same principle applies to pur- 
chase of machinery and tools and 
production equipment of every kind. 
The many types of production equip- 
ment and machinery are now sold 
through 500 approved machinery 
manufacturers, who have the author- 
ity to dispose of almost a billion dol- 
lars worth of this type of surplus to- 
day. Veterans priorities govern these 
transactions as well as others. It is 
understood the veterans’ preference is 
sometimes regarded as_ legitimate 
when a plant requires machinery, and 
the plant employees a decided major- 
ity of veterans of World War II. The 
500 approved machinery manufac- 
turers who sell surplus are located in 
Boston, Charlotte, Chicago, Dallas. 


Denver, Detroit, Los Angeles, New 
York, Omaha, Philadelphia, Rich- 
mond, St. Louis, Salt Lake City; 
their names and addresses may be 
obtained from the nearest local RFC 
or War Assets Corporation office. 

Taxes will be overhauled in a big 
way the next month or two. It is 
proposed the law shall be made effec- 
tive on July 1, this year. The imme- 
diate interest to the cosmetics, toilet- 
ries, and essential oils industries, is 
the determination of Congress to slash 
the excise taxes. It is intended to cut 
high rates on many things. It may 
be indicative of the trend that HR 
5174, introduced by Congressman 
Harold Knutson, Republican, Minne- 
sota (one of the over-all committee 
which will put through the tax 
changes), provides material reduc- 
tions in excise taxes on billiard and 
pool tables and bowling alleys, on 
cabaret taxes, on telegraph, telephone, 
radio and cable facilities, on luggage, 
liquors, wines, cordials, beer, and on 
electric light bulbs, but omits any 
mention of the various items of cos- 
metics, powders, perfumes, soaps, 
toiletries, or any other excise now 
exacted from this industry, either re- 
tail or wholesale. 


INCREASED TIN USE 


Manufacturers of collapsible tubes 
may use 125 per cent of the amount 
of tin used in the corresponding quar- 
ter of 1944, under Directive 4, M-43, 
which became effective January 1. 
The increase was made by dipping 
into the Government stockpile, which, 
at the end of 1945, was approximately 
20,000 tons. Department of Com- 
merce warns that while the produc- 
tion of paper and paperboard will be 
the greatest in peacetime history this 
year, the speculative buying has been 
so great that the supply will not be 
sufficient to meet demands. Persons 
or firms seeking information about 
commercial conditions in the Far 
East have been urged by the Depart- 
ment of Commerce not to address re- 
quests to the Consulates in the area; 
they are overburdened. Ask the ques- 
tions of the nearest Department of 
Commerce office. They will get the 
answers. Fats and oils are still un- 
certain for this year, but the Depart- 
ment of Agriculture, usually cautious 
in predictions, says supplies in the 
first half of 1946 are likely to be 
moderately larger than what it was 
a year ago. 
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You still have time! In December, your employees’ 
allotments to the Victory Loan through your com- 
pany’s Payroll Savings Plan offer a final chance to 
help speed the proud homecoming of our fighting 
men—and do all in medical power for our hospital- 
ized heroes! 


Make December a plantwide TOP-THE-QUOTA 
drive! Now’s the time to spotlight your Payroll 
Savings Plan—and “brief” your Bond-selling organ- 
ization for fast, last minute action! 


Resolicit every employee to buy 
the New F.D.R. Memorial $200 Bond 


and the 


HOME STRETCH 
for YOU! 


The new Franklin Delano Roosevelt $200 Bond - 
better than actual cash because it earns interest —is 
a strong building stone toward the secure future of 
every employee-purchaser ! 


From now ’til the New Year — with plant rallies, 
interdepartmental contests and resolicitation—keep 
Payroll Savings Plan Bond-buying at a new Victory 
Loan high! Buying a Victory Bond is the best way of 
saying “Welcome Home” to our returning veterans! 
Also an active aid in assuring pros- Ma 
perity to your nation, your employees . 
—and your own industry! 


ROURE-DUPONT., ine. 


366 MADISON AVE. 


NEW YORK 17, N. 


SOLE AGENTS FOR ROURE-BERTRAND FILS AND JUSTIN DUPONT 


GRASSE (A. M.) FRANCE ° 
This is an official l S 
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ARGENTEUIL (S. & O.) FRANCE 


Treasury adi ertisement prepared under the Aus pices of the Treasury Department ana W ar Adi ertising Council 
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NEW PRODUCTS AND PROCESSES 
Ree’ See OE 


New Deci-Point Slide Rule 


The Deci-Point Slide Rule, manu- 
factured by Pickett & Eckel, is being 
produced from light-weight Dow- 
metal, which makes possible a num- 
ber of advantages. The Dowmetal 
core is surfaced with a flat white plas- 
tic that is impervious to water or 
chemicals, and which the 
state is virtually immune to abrasion 
from regular use. On this plastic, the 
scales are placed by a special process 
which insures extreme accuracy with 
legibility. 


makers 


Correct Use of Fire Extinguishers 

A new series of concise, compre- 
hensive instruction cards, explaining 
the operation and maintenance of 
four of the most widely used types of 
hand fire extinguishers has been pre- 
pared by American-LaF rance-Foamite 
Corp. They cover the foam, soda- 
acid, vaporizing liquid, and carbon 
dioxide types. Copies may be ob- 
tained without obligation. 


All-Purpose Soapless Cleaner 


An all-purpose cleaner 
that suds in hard, soft or sea water 
made its industrial debut recently. 

Marketed under the registered 
trade name of “K.P.,” the new clean- 
er is manufactured by the K. P. 
Chemical Co., and is 


soapless 


distributed 
through jobbers, supply houses and 
sales representatives. 

Packaged in powdered form and 
packed in 50 lb. cartons and 350 lb. 
drums, the cleaner is said to contain 
no abrasives and is entirely soluble. 


Sanitary Level Control 


Photoswitch, Inc., makes a series of 
electronic relays for level control of 
liquids of interest to food processing 
industries, 

Stainless steel probes are suspend- 
ed into a tank. When the level of the 
liquid in the tank falls below the 
lower probe, the level control closes 
the circuit controlling the pump and 
the tank fills. When the liquid rises 


to the level of the upper probe, the 
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circuit controlling the pump opens 
and the pumping operation stops. For 
pumping our contrel, the operations 
are reversed, 


New level control for liquids 


The makers claim to be the only 
company with a product containing 
no vacuum tubes and operating with 
a low voltage in the probe circuit. 
The product is said to meet require- 
ments of all sanitary and health 
boards. 


New Locked Lamp 


Superlok, a construction that per- 
manently locks bulb to base, is now 
standard on all large (300 watts and 
upward) Wabash-Birdseye lamps. 
The result is a permanent lock which 
the makers state cannot be separated 
by the weight of the bulb. position of 
burning, heat or age. 


New Catalogs 


The Alrose Chemical Co., Provi- 
dence, R. I., has issued a comprehen- 


sive bulletin for prospective users of 
surface-active agents. The purpose 
of the data supplied is intended as a 
partial answer to problems confront- 
ing potential users, potentialities and 
limitations of Alrose products. This 
service is offered without obligation. 


\ 16-page booklet describing the 
properties and uses of cetyl alcohol 
produced from spermaceti is an- 
nounced by Givaudan-Delawama, 
Ine. 

Cetyl aleohol pure G. D., is de- 


scribed as a uniformly solid and 


stable material that is white, odorless 
and tasteless, with a melting point 
ranging from 47 to 49 deg. C., and 
an acid value of zero. 

The booklet contains basic for- 
mulae for vanishing, cleansing and 
emolient creams, and points out 
various other products in which cetyl 
alcohol is found to be of value, such 
as acid creams, toilet soaps, sham- 
poos and face powders. The book is 
available upon request. 


Book Reviews 


FACE AND FIGURE FASCINA- 
TION. Edyth Thornton McLeod. 
814x11 in., 127 pages, numerous il- 
lustrations, heavy paper covers. Liv- 
eright Publishing Co. 1945. Price $1. 


From much study of the subject 
the author who is well known 
throughout the cosmetic industry as 
a writer, lecturer and authority in 
the beauty and fashion field, has 
evolved an interesting, a chatty and 
a most useful guide to women on de- 
veloping and maintaining personal 
beauty and charm. 


The book which appeared shortly 
hefore the Christmas holidays was 
regarded as of so much importance 
that it was given an entire window 
display for a week in the fashionable 
book stores of Charles Scribner’s 
Sons on Fifth avenue, New York 
City as soon as it was available, an 
honor that has hitherto never been 
accorded to any single book on 
beauty culture. 

“Beauty,” says the author, in a 
foreword “no longer means rosebud 
mouths, naturally curly hair, peaches 
and cream complexion and a perfect 
figure . . . these natural beauty as- 
sets are almost out of fashion. Now 
its beauty to order, beauty tailored 
to your desires.” In the twelve well 
considered chapters “blueprints” are 
given to enable women of all ages 
solve their individual beauty prob- 
lems. ¢ 
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for minerals, colors 


and pigments from 


A\ to Z 


Perhaps you know Whittaker as a quality source of 
one or two materials. Good! Many do. But many 
more are learning that the same high Whittaker 
quality is available in a wide range of other min- 
erals, colors and pigments, too. 

You can place your order for commercial quan- 
tities of any Whittaker product with the same 
confidence. Every one of them is “engineered” to 
laboratory standards. Uniformity and quality of 
product are strictly controlled by thorough tests 
for particle size, purity, weight and color — your 
assurance that Whittaker minerals, colors and 
pigments will perform properly in your product 
or process. 

Write for detailed product data laboratory sam- 
ples, or help and information from the Whittaker 
technical staff. 
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ALBATEX 
ALUMINUM SILICATE 
ALUMINUM STEARATE 
ANTIMONY SULPHIDE 
ASBESTOS 
ATOMITE 
BARIUM SULFATE 
BARYTES 
BENTONITE 
BLACKS 
BLANC FIXE 
BLUE 
BORAX 
BORIC ACID 
CALCITE 
CALCIUM CARBONATE 
CALCIUM HYDROXIDE 
CALCIUM OXIDE 
CALCIUM STEARATE 
CALCIUM SULFATE 
CASEIN 
CHALK 
CLAYS 
CLIFFSTONE WHITING 
COLORS 
CORN DEXTRINE 
CORN STARCH 
COSMETIC COLORS 
CROCUS MARTIS 
CHROMIUM 

OXIDE GREEN 
DENTAL PLASTER 
DIATOMACEOUS EARTH 
EARTH COLORS 
EARTHS 
FELDSPAR 
FIBROUS TALC 
FILTER AIDS 
FILTERING EARTHS 
FLINT 
FLUORSPAR 
FORMALDEHYDE DUST 
FOSSIL FLOUR 
FULLERS EARTH 
GRAPHITE 
GREEN HOUSE SHADING 
GROUND GLASS 
GYPSUM 
HYDRATED LIME 
(HYDRO MAGMA 
|INFUSORIAL EARTH 
IRON OXIDE 
KAOLIN 
KIESELGUHR 
LIME 
LIMESTONE 
LITHARGE 


LITHOPONE 

MAGLITE 

MAGNESITE 

MAGNESIUM 
CARBONATE 

MAGNESIUM 
HYDROXIDE 

MAGNESIUM OXIDE 

MAGNESIUM SILICATE 

MAGNESIUM STEARATE 

MAGNESIUM 
TRISILICATE 

MARBLE 

MARBLE CHIPS 

MICA GROUND 

NON-SLIP CHIPS 

OCHRE 

OPTICAL ROUGE 

ORTHOPEDIC PLASTER 

PARIS WHITE 

PLASTER PARIS 

PLUMBAGO 

PUMICE STONE 

PUTTY POWDER 

PYRPHYLLITE 

QUARTZ 

RED OXIDE 

RICH STARCH 

ROTTENSTONE 

ROUGE 

SERICITE 

SIENNAS 

SILEX 

SILICA 

SLATE 

SOAPSTONE 

SOAPSTONE CRAYONS 

SOLAR SHADE 

STEARATES 

STEATITE 

STEARIC ACID 

TALC 

TALC CRAYONS 

TERRA ALBA 

TERRAZZO STRIPS 

TIN OXIDE 

TITANIUM DIOXIDE 

TRIPOLI 

UMBERS 

VENETIAN RED 

VIENNA LIME 

VOLCANIC ASH 

VOLCLAY 

WHITING 

YELLOW OXIDE 

ZINC OXIDE 

ZINC STEARATE 


SALES REPRESENTATIVES 


CHICAGO 
Harry Holland & Son, Inc. 
PHILADELPHIA 
R. Peltz Company 
NEW ORLEANS 
E. W. Ortenbach 


MEMPHIS, TENN. 

L. E. Offutt Co. 
CLEVELAND 
Palmer Supplies Co. 
TORONTO & MONTREAL 
Richardson Agencies, Lid. 
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AMONG OUR FRIENDS 
Ieee ee 


> Jack Mohr has been appointed gen- 
eral manager and assistant to G. D. 
Runnels, president of Dermetics, Inc., 
New York, N. Y. 

Mr. Mohr is 
launching upon 
an extensive ad- 
vertising cam- 
paign to promote 
the company line, 
which is to be 
expanded, using 
newspapers, trade 
journals and na- 
tional magazines. Jack Mohr 
The Kudner 
Agency carries the account. 

A new men’s line is in the process 
of being introduced to the public. The 
“Ruddy Tone” line consists of a 
shave cream, a shave lotion, hair 
dressing, powder and a cologne. A 
new nail polish is to be featured 
shortly by Dermetics. It will be en- 
cased in a new-type container. 

Mr. Mohr has announced that two 
new factories are to be erected dur- 
ing the year. One is to be located in 
the East and the other in Canada. 

Mr. Mohr comes to Dermetics from 
the T. C. Wheaton Co., where he was 
assistant to F. H. Wheaton, Jr. 


> Louis Rapin has retired from the 
Antoine Chiris Co., Inc., New York, 
N. Y. He had been associated with 
the firm since 1924, and before that 
with Antoine Chiris for a total of 42 
years. 

He originally began in France with 
Antoine Chiris in the sales depart- 
ment. During the first World War he 
left to serve as a captain in the 
French Army. Following the war, 
periodic trips to this country resulted 
in his joining the New York com- 
pany. 

Following a visit to France, he will 
return to the Antoine Chiris Co. un- 
til Frederick Shoninger, his successor 
is familiar with the details of his new 
position. 

Mr. Shoninger had formerly been 
in charge of Antoine Chiris Ltd., 
London. He recently returned to this 
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country after a lengthy trip to En- 
gland and France. 


> Arthur C. Gardner, who entered the 
United States Navy in 1944, has re- 
sumed his duties as sales representa- 
tive with Richard M. Krause, Inc., 
New York, N. Y. Mr. Gardner was on 
active duty in the Pacific for the past 
22 months. 


> George R. been 
elected a director of the Illinois Man- 
ufacturer’s Assn. The election took 


Eastwood has 


place at the annual meeting of the 
association which was held Dec. 11, 
in Chicago. Mr. Eastwood is associ- 
ated with Armour & Co. 


> Edward M. Butler has been ap- 
pointed vice-president and general 
manager of Delettrez, Inc., New York, 
N. Y. 

Mr. Butler was 
associated with 
Yardley of Lon- 
don for ten years. 
During that time, 
he was succes- 
sively sales repre- 
sentative in the 
Mid-west and in 
New England, 
and for the past 
three years he 
was assistant to the general sales man- 
ager in New York, N. Y. Mr. Butler 


will make his headquarters in New 


York. 


Edward M. Butler 


> Dr. Eric C. Kunz, . president of 
Givaudan - Delawanna, Inc., New 
York, N. Y., was elected second vice- 
president of the Synthetic Organic 
Chemical Manufacturers Assn., which 
held its 24th annual meeting recently. 

Dr. Kunz is the first representative 
of the aromatic chemical industry to 
become a_ vice-president of the 
SOCMA. He is also active in the Es- 
sential Oil Assn., the National Farm 
Chemurgic Council, and several other 
organizations, 


> E. Richardson, who is manager of 
packaging development of Boots Pure 
Drug Co., Ltd., England, plans on ar- 


country later this 

His object is to study the 
J ) 

packaging of toilet goods at the pres- 


riving in this 
month. 


ent time. He will be accompanied by 
an associate who will study produc- 
tion. 


> J. George Fiedler, president of the 
Kelton Cosmetic Co., New York, 
N. Y. is back at his desk at that or- 
fol. 


lowing his recent 


ganization 


return from sev- 
eral years of ser- 
vice with the 
Medical Field Re- 
Labora- 
tory of the 
United States 
Navy. Mr. Fied- 
ler was chief 
chemist of the 
dermatology re- 
search section and was the recipient 
of a letter of commendation as a re- 
sult of his scientific work. An asso- 
ciate in his war work, Seymour Tay- 
lor, who was administrator of the 
Medical Field Research Laboratory, 
has joined the organization of the 
Kelton Cosmetic Co. 


search 


}. George Fiedler 


> A. D. Shoup, Jr., vice-president and 
general manager of Shoup-Owens, 
Inc., Hoboken, N. J., has assumed the 
duties of the former sales manager 
J. S. Leigh whose resignation became 
effective as of January 1. Mr. Shoup 
is also vice-president of the Karl Voss 
Corporation. 


'» Charles Luckman, newly appointed 
Lever 


executive vice-president of 
Brothers Co., Cambridge, Mass., has 
been awarded a ruby-studded key as 
one of the “ten outstanding young 
men of the nation” by the United 
States Junior Chamber of Commerce. 
The presentation was made by Henry 
Kearns, president of the U. S. Junior 
Chamber. 

The selection is made annually 
after nominations by six hundred 
outstanding citizens, including the 48 
governors, newspaper publishers and 
editors, and others prominent in pub- 
lic affairs. All candidates must be 
under 35 years of age. Final judging 
is done by a panel of ten public lead- 
ers, who must not be more than 35 
years of age. 
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OIL OF LIMES, for Perfumery 

OIL LEMON, for Rinse and Cream 

OIL BERGAMOT, for Cologne and Toilet Water 

OIL MANDERINE, Tangerine or Orange, for Lipstick 





Whether you prefer the luscious fruit of the sunny South, the Golden 


West, or the exotic tang of far-off lands, Dreyer skill and universality 


reaches out into every source. You may have your choice of authentic 


essential oils or their concentrates distilled from the fresh fruit tangerine, 
lemon, lime, orange, mandarin, bergamot brought to you from every 
corner of the globe 


SEND FOR DREYER CATALOG “C” 


EPyeAPa, 
‘pREYER wn 


BOSTON . . HAROLD H. BLOOMFIELD THOMPSON-HAYWARD CHEMICAL €O. 

CHICAGO . . WM. H. SCHUTTE CO. KANSAS CITY 

CINCINNATI . WM. G. SCHMITHORST ESSENTIAL OILS * AROMATIC CHEMICALS 1 AND CITIES THROUGHOUT MIDDLEWEST 
L. H. CARLSON PERFUME COMPOUNDS * FLAVORS 


PITTSBURGH. . . « » B. OSTROFF MEXICO . « » EMILIO PAGUAGA 
LOS ANGELES . ALBERT ALBEK, Inc. 
PHILADELPHIA . . . . R. PELTZ CO. PRINCIPAL CITIES IN SOUTH AMERICA 


119 WEST 19th STREET - NEW YORK 11,N. Y. 
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> Robert G. Spencer has rejoined the 
Houbigant Sales Corp., New York, N. 
Y., as advertising and publicity man- 
ager. He had been serving in the 
Naval Reserve for the past 32 months. 
Previous to joining the Navy, Mr. 
Spencer had been publicity director 
for Houbigant. 


> Henry E. 
executive vice-president of the Com- 
mercial Solvents Corp., New York, N. 
Y. He was formerly vice-president in 


Perry has been elected 


charge of production. 
Maynard C. Wheeler now fills this 
Mr. Wheeler was formerly 


production manager. 


position. 


> Franklin A. Bergmann has joined 
Jeurelle, Inc., New York, N. Y., as 
assistant to the executive vice-presi- 
dent, H. L. Grafter. Mr. Bergman 
has been with Oxzyn for 25 years. 
He is also on the membership com- 
mittee of the Toilet Goods Assn. 


> Arthur 


charged after four years service in 


Goldman, recently  dis- 
the U. S. Navy, is calling on the trade 
in New York, New Jersey and Phila- 
delphia, for Edward Remus & Co., 
Inc., New York, N. Y. 

Lt. Goldman served mainly in the 
Pacific aboard a PT boat. Prior to 
his war service, he was associated 
with Mr. Remus, who then headed 
Standard Synthetics before founding 
his own firm. 


> Jack Wolk has been appointed to 


the research and development depart. 
ment of Emulsol Corp., Chicago, Ill. 


He recently completed his duties with 
the Food and Drug Administration 
in Washington, D. C. 

William Volk, formerly of the In- 
stitute of Gas Technology, has joined 
the staff of the Emulsol Corp. as 
chemical engineer in the production 
department. 


> Richard Redwood Deupree, presi 
dent of Procter & Gamble, Inc., Cin- 
cinnati, Ohio, and president of the 
American Association of Soap & 
Glycerine Producers headed the con- 
ference for safeguarding war time 
savings held at the Waldorf-Astoria 
Hotel, New York, N. Y., January 9. 
Alarm over threats to the nation’s 
billions of war time savings led to 
the launching of the nation wide 
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drive against peace time swindlers 
and sharpshooters. The movement is 
being carried on by the country’s 86 
Better Bureaus. 
Week felt that the movement was so 
important that it featured Mr. Deu- 
pree’s portrait on the front cover of 


Business Business 


its January 12 issue. In the accom- 
panying article about Mr. Deupree it 
said in part: “Mr. Deupree’s name 1s 
usually the first name that comes up 
when a moving force is needed for a 
because he 


doesn’t merely lend his name for let- 


community drive 


terheads. He gets in and pitches... . 
P & G’s official description of him is 
He doesn’t 
look the part though the proof is in 


‘keen, alert, dynamic.’ 
the record. His general bearing is 
one of Lincolnesque melancholy, his 
solemnity masking a combination of 
tolerance and humor. An outstand- 
ing characteristic is his love for di- 
rectness and simplicity.” 
> Major Northam Warren, Jr., of the 
Field 
from active duty and has rejoined the 
Northam Warren 
Corp., Stamford, 


Artillery, has been released 


Conn., as vice- 
president. 

His duties will 
be those of as- 
sistant to the 
president and 
will cover all ac- 
tivities of the 
company. Before 

Northam Warren, Jr. returning to the 
cosmetics busi- 


Warren 


weeks familiarizing himself with Air- 


ness, Major spent recent 
adio, Iné., in which his family is n- 
terested. During the war, it was the 
Navy's largest supplier of radar de- 


vices. 


> Miss Mona L. Ramsey has become 
Southern representative of Esme of 
Paris, Inc., New York, N. Y. She wiil 
cover all of the Southern states from 
Virginia to Texas. 

She had previously been with Saks 
Fifth Avenue, and before that was as- 
sistant buyer of perfumes of the May 
Co. 


> First Lieutenant John F. Toomey, 
Jr., son of John G. Toomey, director 


of purchases for Park & Tilford, New 
York, N. Y., was the recipient recent- 


ly of the Distinguished Flying Cross 
for “extraordinary achievement” in 
bombing raids over Europe during 
the war. 


> Franz Bogner, who joined Eliza- 
beth Arden, Inc., New York, N. Y., 
as cosmetic chemist and perfumer in 
March 1935, left the company Jan. 
31. 

He was engaged in Screen and. 
Stage Makeup, Elizabeth Arden Lab- 
oratories, Hollywood, Calif., 
called to the New York plant, where 


until 


he was placed in charge of research 
and production. 

Before announcing his future plans, 
Mr. Bogner will take a holiday. 


> Ralph Frazier has been appointed 
supervisor of resin activities in the 
Philadelphia and Baltimore division 
offices of U. S. Industrial Chemicals, 
Inc., New York, N. Y. 

Mr. Frazier holds degrees from 
York College and the University of 
Nebraska. He has also done work at 
the University of Pittsburgh and the 
Mellon of Industrial Re- 


search. He was one of the owners of 


Institute 


the American Lacquer Solvents Co., 
for fourteen years. 


> Gladys Young has joined Colonial 
Dames, Inc., Hollywood, Calif., as 
merchandising director, in charge of 
sales, new products and restyling. 
Miss Young’s experience in the 
past has been mostly with retail out- 
lets. She brings to her new work a 
background of experience m adver- 
tising, sales promotion, buying and 
merchandising. 
> J. L. Hindle, chairman of Stand- 
ard Synthetics Ltd., London, En- 
gland, left New York late in Decem- 
ber following the closing down of the 
Henceforth 


headquarters of the concern will be 


American company. 
located in London where aromatics 
and isolates will be manufactured for 
export and home trade. 


> Gordon E. Reilly who recently re- 
turned from two years of service 
overseas with the O. S. S. has joined 
W. F. Zimmerman, Inc., New York, 
N. Y. as sales representative. He was 
formerly associated with Dermetics, 
Inc. and Halliwell, Inc., and later was 
buyer for the Chemical Construction 


Corp. 
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an Your Present 
ackage Stand The 
oming Competition? 


Pictured here is one of many NUSSBAUM PRODUCTS. Beautiful frosting 
edgings on the sides and a glass mirror in back of package highlight your bottle. 
Just one of many NUSSBAUM PRODUCTS available NOW and designed 
exclusively for you 


It’s an open secret that every cosmetic manufacturer is burning the mid- 
night oil on the designing of new packages, after four years of doing without. 
From what experts can tell you, the coming competition will be terrific, with 
many striking innovations prepared to make the most of the opportunity, 


An ideal way to prepare YOUR packages for the coming boom is yours— 


ready for IMMEDIATE DELIVERY in 
Nussbaum All-In-One 
Plexiglass or Lucite Packages 
I. A Dynamic Counter Display 
2. A Lovely Boudoir Accessory 


all in one wonderful package 


Exquisitely Different Plexiglass Packages designed exclusively for 


Your Perfume Bottle 


and fashioned crystal-clear or in any color of the rainbow! 


tL ECO. 


A feature of this NUSSBAUM PRODUCT is the spring- 
like clip on the base which holds the bottle firmly prevent- 
ing it from slipping or tipping over. The base is available 
n any color and a trade-mark may be engraved on it 


You’ll find NUSSBAUM PLASTIC 
PRODUCTS described glowingly in al- 
most every trade magazine you pick up. 
There are definite reasons for these 
tributes. NUSSBAUM PACKAGES are 
the products of a young imaginative de- 
signer with a genuine flair for the 
unique and practical, They are designed 
individually and expressly for one man- 
ufacturer at a time. Here are packaging 
conceptions so new, so genuinely dif- 
ferent, so seductively appealing that 
your product commands attention wher- 
ever displayed. 

Before you make any definite deci- 
sions about your packaging, be sure to 
call in first a representative of the Nuss- 
baum Company. He will show you what 
Nussbaum Products can do for your 
product. 

Call or write today for a consultation 
appointment without obligation. Produc- 
tion of your custom-created product can 
start immediately. 


Fabricators And Designers Of Plastic Originals 


473 HUDSON, AVENUE, BROOKLYN 1, 
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p Simon Askin, assistant secretary of 
Heyden Chemical Corp., New York, 
N. Y., has been elected a director of 
the American 
Plastics Corp. 
Mr. Askin joined 
Heyden Chemical 
Corp. in 1943, 
and before that 
time had held a 
number of execu. 
tive positions 
with other firms. 
Upon joining the 
organization he 
busi- 
ness manager of the Princeton, N. J. 


Simon Askin 
was made 


plant. 


> F. E. Shoninger, president of the 
Antoine Chiris Co., Inc., New York, 
N. Y., sole North 
America for Ets. Chirts, 


Grasse, France, has announced that 


distributors in 


Antoine 


the company will open a sales office 
in Los Angeles, Calif. in order to 
serve the growing list of customers 
on the coast to better advantage. 
Richard Foss who has spent many 
months in the factories of the com- 
York fa 


miliarizing himself with the technical 


pany in Grasse and New 


side of the business, has arrived in 
the United States and will shortly 
proceed to commence operations as 


manager of the Los Angeles branch. 


> F. J. Lueders, president of George 
Lueders & Co., New York, N. Y. an- 
nounces the appointment of J. Casper 
Schwarz of St. Louis, Mo., as repre- 
sentative for the company in Mis- 
souri, Tennessee, Georgia, Ohio and 
Indiana. Mr. Schwarz is a graduate 
chemical engineer from Washington 
University and has been actively en- 
gaged in the formulation, develop- 
ment and manufacture of cosmetics 
and perfumes for the past eleven 
years. 


> Dr. Henry Goldschmiedt has joined 
Maurella Products Corp., New York 
N. Y., as chief chemist. He was pre- 
viously chief chemist for Marquise 
Dupont Corp., and before that was 
associated with the Oxzyn Co. 


> Fred H. Leonhardt, son of F. H. 
Leonhardt, president of Fritzsche 
Brothers, Inc., New York, N. Y., has 


been appointed to serve as assistant 
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to the president of that organization. 
Mr. Leonhardt joined the New York 
essential oil and chemical firm short- 
ly after completing his service over- 
seas with the 805th Tank Destroyer 
Battalion. 


> Durel A. Dugas has been appointed 
assistant to W. D. Canaday, who is in 
charge of advertising and distribution 
for Lentheric, Inc., New York, N. Y. 
Mr. Dugas has been sales representa- 
tive for Long Island for the past five 
years. Before that, he conducted 
Lentheric promotions in department 
stores throughout the United States 


for six years. 


> Bruce Mansfield has been appoint- 
ed assistant branch manager of 
Bristol-Myers Co., New York, N. Y., 
in its San Francisco office. Jenness 
T. Wallace has been appointed as- 
sistant branch manager in the Chi- 
cago office. 

Both were formerly field represen- 
tatives, having joined the company in 
1937, and both entered the Navy in 
1942. 


> Jacques Jugeat has been elected 
vice-president in charge of export for 
Lucien Lelong, Chicago, Ill. He had 
been associated with the company for 
a number of years. He will continue 
to make his headquarters in New 
York. 
> Charles Root Cavalli has been ap- 
pointed advertising and promotion 
Dermetics, Inc., New 
York, N. Y. His 
headquarters are 
located at 630 
Fifth Ave. Mr. 


director of 


Cavalli was form. 
. 


erly an account 
executive with 
the Wesley Asso- 
ciates 
ing Agency. 
Mr. Cavalli 
Charles Root Cavalli spent many years 
on the Continent 
and on returning to the United States 
joined Conde Nast Publications as 
resident representative of British and 
French Vogue. 
> Brigadier General Thomas B. Ca- 
tron has joined McCormick & Co., 


Baltimore, Md., as vice-president of 
McKormick Overseas Trading Inc. 


Advertis- 


> Carson Gray Frailey has returned 
as the Drug, Cosmetic and Allied 
Trades Section, New York Board of 
Trade, Washing- 
ton representa- 
tive. 
Mr. Frailey 
has just been re- 
leased from mili 
tary duty where 
he served as a 
major in the 
Medical 


istrative 


Admin- 
Corps. 
Mr. Frailey was 
retained by the 
During his absence 


Carson Gray Frailey 


Section in 1941. 
on military duty, activities were car- 
ried through his office by an asso- 
ciate attorney. 


> Lt. William W. Huisking who has 
been in the U. S. Army assigned to 
the atomic bomb project in Oak 
Ridge, Tenn., is being released to re- 
turn to Charles L. Huisking & Co., 
Ine., as secretary and director. Lt. 
Richard V. Huisking is rejoining the 
company in the export department. 


> Edward F. Hinderer has become 
associated with Tombarel Products 
Corp. Mr. Hinderer was in the arm 
ed forces for thirty-one months, and 
prior to that he was connected with 


Charles L. Huisking & Co. 
>» M. J. 


ciated with the sales office of Givau- 
dan-Delawanna, Inc., New York, 
N. Y., for some years, has been trans- 
ferred to the outside sales staff. He 
will cover a territory in the South 


Prior, who has been asso- 


and Southeast. 

In addition, he will serve some of 
the accounts in the Metropolitan 
area, and will assist in the Cincinnati 


office. 


> Theodore Caro, general manager of 
Chanel, Inc., New York, N. Y., was 
instrumental in apprehending a 
smuggler who was attempting to dis- 
pose of twenty-seven flacons of 


Chanel No. 5 to a Fifth Avenue de- 


partment store buyer. 


> D. J. Finlayson has been appointed 
sales manager of the Lehn & Fink di- 
vision of Lehn & Fink Products Corp., 
Bloomfield, N. J. He was formerly 


associated with Lever Brothers. 
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RESEARCH AND TECHNICAL MEN 


BOOTH 46-47 
EXPOSITION OF CHEMICAL INDUSTRIES 


GRAND CENTRAL PALACE 
FEBRUARY 25— MARCH 2 


Non-Ionic Surface Active Agents 
for Drug and Cosmetic Emulsions 


The development of Atlas non-ionic emulsifiers has made it possible 
for drug and cosmetic cream and lotion formulas to be built on an 
entirely new basis—with first thought to effectiveness in use and to 
cosmetic effect. 


Atlas Arlacels and Atlas Spans and Atlas Tweens are not only compat- 
ible with each other but with most surface active agents of the cationic 
and anionic type. Various modifications range from complete oil- 
solubility to complete water-solubility. They form emulsions stable 
to freezing and stable to electrolytes. 


Paes 


These are some of the reasons why Atlas non-ionic surface active 
agents give greater flexibility in formulation. You are invited to visit 
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SS o SDSS 


with us at the “Chem. Show.” 


SS) 


SIT . 
NEW—a comprehensive manual on 


the theory and practise of} drug and cose 
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metic emulsion formulation. Available 


to’recognized technicians. Stop in at the 
Atlas Booth for your copy. 


INDUSTRIAL 
CHEMICALS 
DEPARTMENT 


ATLAS POWDER COMPANY, Wilmington 99, Del. + Offices in principal cities - Cable Address— Atpoweo 
tit itt a tec ities tit 3 pach Shins idk a i aa 
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NEWS and EVENTS 


Floral Oil and Other Conditions 
in France Outlined by Coupey 
Eric Coupey, essential oil import 
broker, New York City, has returned 
by airplane from a three months stay 
in southern 
France and Italy. 
where he investi- 
gated the raw 
material situation 
at first hand. He 
left the United 
States by air- 
plane. stopping in 
Ireland and Eng- 
land before pro- 
ceeding to France. 
Because of the 


dangerously riotous conditions exist- 


Eric Coupey 


ing in southern Italy, he was unable 
to visit the citrus growing districts. 
Conditons there are regarded as so 
dangerous that it is felt a revoluton 
will break out if British occupation 
troops are removed. 

As to the essential oil situation, 
Mr. Coupey says that contrary to 
most reports, fair supplies of floral 
oils are available, but that the un- 
fortunate exchange and income tax 
rate situation complicated by black 
markets, prevent these for the present 
from reaching markets outside of 
France. In Grasse the labor situa- 
tion is not good. Generally, however. 
the flower fields were not neglected 
during the war as Germany was a 
steady purchaser. Fair quantities of 
French lavender and lavender oils 
are available, but the supply is less 
than normal due to the labor short- 
age, and is largely held by smaller 
producers who fear further devalua- 
tion of the franc. 

One of the highlights of Mr. Cou- 
pey’s trip was an extended visit with 
his lavender shipper. Fernand Rey- 
naud, the former Mayor of Montbrun. 
Mr. Reynaud’s chateau was head- 
quarters for the local underground 
forces and at the time of the allied 
landings in southern France, the Ger- 
mans sent a reprisal column to clear 
their lines of communication for the 
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anticipated retreat. Mr. Reynaud’s 
home was first thoroughly looted and 
then blown up. He and a leader of 
the resistance movement were taken 
to the cemetery and forced to dig 
their graves. They were then locked 
up over night but, to their utter 
mystification, were released the next 
morning. 

Much of the jasmin that reaches 
the French market is coming from 
Sicily, where labor conditions are 
hetter and the climate is ideal for 
growing the flowers. The culture of 
geranium in Algeria has almost com- 
pletely ceased. There is widespread 
unrest among the natives and the po- 
litical situation is such that the farm- 
ers do not know how long they will 
retain the ownership of their land. 
For that reason there has been no 
appreciable production there of ger- 
Mr. Cou- 
pey is familiar with local conditions, 
having lived in Morocco. Bulgarian 
otto of rose is largely controlled by 


anium, neroli or rosemary. 


the Russians and most transactions 
are made through Switzerland. The 
oil is shipped through the Rose bank 
on a merchandise basis, and the buy- 
er must state what merchandise he 
can offer in exchange. 

The lower classes in France appear 
to be pessimistic as to the future, 
fearing the possibility of Russian 
domination, while some large indus- 
trialists foresee a much brighter fu- 
ture when the internal financial situ- 
ation is balanced as it is hoped it 
will be under the new government. 
which is trying to reduce expendi- 
tures (particularly army expendi- 
tures) so as to make the franc worth 
what it is supposed to be worth in 
world markets. 
plished 


Until this is accom- 
uncertainty will continue. 
There is at present a tremendous 
spread between the official and black 
market value of the franc. When the 
franc is stabilized it will bring confi- 
dence—and prices are likely to drop 
considerably—as it will remove the 
reason for hoarding and the people 


will sell their merchandise instead. 


The outlook as a whole is brighter. 
than usually reported. 

While in France Mr. Coupey vis- 
ited his younger brother, Lieut. Mar- 
cel Coupey, formerly a liaison officer 
between Gen. DeGaulle and 15th 
British Division. He took part in 
the evacuation of Dunkirk and was 
taken prisoner there—spending l- 
most five years as a German prisoner. 
He escaped during the Russian ad- 
vance and is now living in Paris. 


TGA Sets Convention and 
Scientific Section Dates 


The Toilet Goods Association has 
announced that its next annual con- 
vention will be held May 15, 16 and 
17, at the Hotel Waldorf-Astoria, New 
York, N. Y. Full plans will be dis- 
closed within a few weeks. The con- 
vention committee headquarters is lo- 
cated at Room 630, Chrysler Bldg.. 
New York 17, N. Y. 

The next meeting of the Scientific 
Section of the association will be held 
at the Waldorf-Astoria Hotel, New 
York, N. Y., on the third day of the 


annual meeting, Friday, May 17. 


Couderchet on First Hop of 
“Star of Paris” to France 


Maurice G. Couderchet of Nauga- 
tuck Aromatics, New York, N. Y., 
was a passenger on the inaugural 
flight of the giant “Star of Paris” 
which flew from New York to Paris. 
February 6, in the record time of 16 
hours and 21 minutes. The plane 
cruised at an average of 20,000 ft. 
but cabin pressurization enabled it to 
fly through substratosphere levels 
with complete comfort to the passen- 
gers and crew. Mr. Couderchet ex- 
pects to be away for six weeks which 
will include a stay in Grasse where 
he will confer with executives of 
Bruno Court for whom his company 
is American representative. He plans 
to go to Casablanca to see friends in 
C.A.P.P. and may also go to Switzer- 
land, 
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PETRA 


The Prison Gas 
all Rodents 
fear. 

Pats them on 
the ram. 4) 





ae 
. 2) 2=— The Bomb Squad 
in ‘ a . e n 
LL e Atom-lser Brigade a3 
New York . Spear-heads the Attack MARCH 


SS 


brand 
of Water-in-Oil Emulsifiers 


SD LANONE 


Containing Sterols, Sterol esters, higher 
alcohols, higher alcohol: esters, fatty acid 
ether esters and hydrocarbons. 


THERE ARE SEVERAL LANONES, 
EACH FOR A SPECIFIC PURPOSE 


LANONES are being successfully used in 
hand lotions, lipstick, shaving creams, 
emollient and special purpose creams, 
among other cosmetics, having an acid, 
alkaline or neutral pH. 


Write for literature and samples 


Price 35c in single drums, 
quantity price lower. 


Manufactured by: 


Manulectorors of 


2 | CONTINENTAL 
CHEMICAL COMPANY 
2640 Harding Ave., Detroit 14, Mich 


TURNER WHITE METAL CO. Inc. . . . New Brunswick, N J 
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Wirz Employees 
Honored at Dinner 


One hundred and thirty-nine em- 
ployees of A. H. Wirz, Inc., Chester. 
Pa., producers of collapsible metal 
tubes and plastic specialties, and now 
in its 110th year, were awarded ser- 
vice pins at a dinner and entertain- 
ment which was given in their honor 
on Feb. he 

Mrs. Annie T. Wirz, widow of the 
son of the founder of A. H. Wirz. 
Inc., assisted by H. S. Darlington, Sr.. 
president, 
the presentation 
to 65 men and 74 
women. 

Serv ice records 
range from 64 
years to 5 years 
with Charles Hax 
heading the list 
with 64 
Samuel Rinehart, 
61 years, Wil- 
liam H. Sailor, 
48 years and Miss Mary Marquart. 
40 vears. 

Eight employees have records of 


made 


years, 


H. S. Darlington 


- from 30 to 35 years; 19 employees 
have been with the company 25 to 30 
years; 24 employees have 20 to 25 
from 15 to 20 
years; 22 from 10 to 15 years and 
41 from 5 to 10 years. 

The A. H. Wirz plant was moved 
to Chester in 1914 from Philadelphia 


where it was established in 1836 for 


years service; 21 


the manufacture of surgical instru- 
ments and metal specialties. In 1870 
August H. Wirz, one of the founders 
of the company, was sent as U. S. 
Commissioner to the Vienna Indus- 
He brought back 
plans for and set up the first collapsi- 
ble tube-making machinery in Amer- 
ica in the company’s plant at 109 S. 
Eighth Street, Philadelphia. 

Today the Wirz plant and its near- 
ly five hundred employees produce 
collapsible metal tubes for tooth 
paste, shaving cream, medical oint- 
ments, . cosmetics, 


trial Exposition. 


food and many 
other products for home and indus- 
trial use. In 1942 a plastic molding 
division was added for the manufac- 
ture of plastic tube caps and other 
plastic specialties. 

The officers of the company are 
H.S. Darlington, Sr., president; A. T. 
Wirz, vice-president; M. K. Dresden, 
treasurer. Branch offices are located 


in New York, Chicago, Memphis. 
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Tenn., Los Angeles and Havana. 
Cuba. 

During World War II, the fifth in 
its history, Wirz carried a heavy mili- 
tary production schedule in tubes for 
medical dressings, ointments, shaving 
cream, tooth paste, as well as in 
metal and plastic parts for radar and 
other electronic devices. The com- 
pany and employees received special 
commendation from the U. S. Chem- 
ical Warfare Service for their cooper- 


ation and production achievement. 

Thirteen War Veterans are now 
back at their jobs. Others are com- 
ing. A modernization program for 
plant and manufacturing processes is 
under way. Research and product 
development programs are moving 
steadily forward. The Wirz company 
and employees enter the second dec- 
ade of their second century of prog- 
ress with confidence in each other 
and the future. 


Candid Camera Snaps at the 49th Annual Meeting 
of the Foragers 


Two presidents shake hands: Walter Conk- 
lin of the Foragers and James Mclinnes of 
the Salesmens’ Assn. W. W. Neilson smiles 


approval 


Pubiisher Harold Hutchins always on the job 

discusses late news with Ray Schlotterer of 

the FWDA, John H. Curry and Lawrence 
Carter 


William Kilcullen and Robert 


Roy Murphy and Jerry 
Shepherd drink a toast 
“To the Next 50 Years” 


“When shall we Three Walters meet again?” 


Fiske convince 
that the cosmetic industry is 
facing its greatest prosperity 


each other Arthur J. Connolly tells 
Oliver Carey that the 


big boom is under way 


Robert Arcularius congratulates President 


ask Messrs. Conklin, Brauneiss and Rochelle. Conklin on his work and Louis Huntington, 
The answer is at the Foragers’ next meeting. Ray Duffy and Charles Everett second it. 
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Cosmetic Credit Men Make 
Merry at Annual Banquet 


An excellent program of profes- 
sional entertainment and a bounteous 
feast, followed by dancing, marked 
the annual Winter Party of the Drug, 
Chemical and Cosmetic Men’s Credit 
Assn. at the George Washington 
Hotel, New York, N. Y., on the 
evening of January 25. 

About 200 members and guests as- 
sembled for the occasion which was 
preceded by a cocktail party when 
groups of from two to twenty or more 
gathered together to renew old ac- 
quaintances, to make new ones and 
to discuss matters of general interest. 

Nat Otte, secretary of the associa- 
tion directed the activities and intro- 
duced the entertainers, one of whom 
incidentally was Charles W. Darr of 
Harriet Hubbard Ayer, Inc., and an- 
other, Joseph Wafer of the West Vir- 
ginia Pulp & Paper Co., each of whom 
sang solos which were well rendered 
and well received. 

The next social event of the group 
will be the annual Summer Party to 


be held in Great Neck, N. Y.. late in 
June. 


It’s always fair weather when good folks get together, espe- 
cially if they are Charles Darr, Mr. and Mrs. Charles Schneider, 
Mr. and Mrs. G. Wohlfort, and Mr. and Mrs. G. White. 


Jay H. Schmidt tells Mrs. William Zimmerman 
that America’s greatest university is in Michigan. 
Philosophical William Zimmerman suspends judgment. 


90 February, 1946 


Jessamine Perfume Extracted in 
U.S. Charms First Lady 


From the fragrant Jessamine which 
seems to flourish only in the Caro- 
linas, Dr. W. Reese Hart, chief 
chemist for Columbia Laboratories, 
Columbia, S. C., has succeeded in 
extracting the oil by a special vacuum 
process and incorporating it into a 
delightful known as 
Carolina Jessamine. The yellow Jes- 
samine flourishes in profusion in the 
woodland around Columbia from 
about the middle of March until the 
end of April. Boy scouts, students 
of the University of South Carolina 
and other volunteers are employed 
to gather the blossoms at the time 
that the maximum odor can be se- 
cured. The blossoms are frail and 
extraction must be undertaken im- 
mediately after picking, necessitating 
work at night. Other perfumes ex- 
tracted from South Carolina grown 


composition 


flowers by Columbia Laboratories are 
the Magnolia and Mimosa. The Yel- 
low Jessamine is the South Carolina 
state flower. 

The perfume is attractively pack- 
aged in miniature bottles, made 
incidentally by Glass Industries Inc., 
and the whole is encased in a dainty 


Chairman Joseph Lynch presents 
a war bond from the association 
to retiring chairman Everett Utter 


plastic container of Plexiglas which is 
illustrated in the Packaging Portfolio 
of this issue. Mrs. Harry Truman, 
wife of the president, was officially 
presented last October with a bottle 
of the Yellow Jessamine perfume by 
Mrs. Louis DuBose. 

Mrs. James F. Byrnes, wife of the 
Secretary of State and also many 
governors’ wives from Maine to Flor. 
ida were also presented with packages 
of the Jessamine perfume by Mrs, 
DuBose. 

The Jessamine belongs to the 
woodbine family and while the odor 
has intrigued visitors to the neigh- 
borhood where the flowers grow until 
the Spring of 1944 when Dr. Hart 
developed his method, attempts to 
extract the essential oil from the 
flowers were not successful. The 
original essence was presented to 
Mrs. Olin Johnston, whose husband, 
Senator Johnston, was then governor 
of the state. 


New Canadian 
Supply House Opens 

A new organization, the Buywell 
Beauty Supply Co., 1966 East St. 
Catherine St., Montreal, Canada, has 
recently opened. 


There are many angles about a round table discussion between 
Mr. and Mrs. Henry Weidman, Mr. and Mrs. Richard Keyes and 
Mr. and Mrs. John C. Waters. E. }. Holgan, standing spots a blonde. 


The almost grand opera quintette. From left to 
right, Miss Peggy Crowley, W. E. Foster, Herbert 
Kranich, Miss Carolyn Riley and Augustus Kranich 
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Brass Goods Mfg. Co. Moving to 
Big New Home in Connecticut 


The Brass Goods Manufacturing 
Co., Brooklyn, N. Y., announces 
through its executive officers, Paul W. 
Hyatt, president and Mrs. Ethel B. 
Haller, vice-president and treasurer, 
the sale of its Brooklyn plant and the 
purchase of a new plant in Deep 
River, Conn. 

After 70 years of continuous oper- 
ation in Brooklyn producing stamped 
and drawn sheet metal specialties 
both ferrous and 
company feels it can more success- 
fully meet highly competitive postwar 
business by moving from the metro- 
politan area to a more rural district. 

The new plant is a modern one 
story concrete building with 85,000 
sq. ft. of productive floor area, exclu- 
sive of office, having been built in 
1943 by Pratt, Read Co. of Deep 
River for the express purpose of as- 
sembling gliders for the Army and 
Navy. In addition to the plant there 
are 814 acres of ground. 


nonferrous, the 


In view of 
the housing shortage, only some 15 
to 20 key people will be transferred 
on a permanent basis. 

The company will be in a better 
position to serve its customers than 
heretofore by maintaining a New 


York office, and inquiries may be for- 
warded to Deep River or to New 
York. The location of the latter will 
be announced later. 

The company was organized by 


the late William F. Hyatt in 1876. 
Later he was joined by his son, Her- 
bert O. Hyatt and in 1906, another 
son Frank S. Hyatt joined the organ- 
ization after a successful career of 
almost 20 years in banking. On the 
death of H. O. Hyatt in 1924, Frank 
S. Hyatt became president and di- 
rected the destinies of the concern 
until his death in 1936 when his son 
Paul W. Hvatt became president. Mr. 
Hyatt made a tour of the world in 
1924 and also an extended trip 
_through Europe in 1930. In 1935 he 
was married to Miss Celeste Anne 
Eames of Buffalo. His hobbies in- 
clude golf, shooting and boat racing 
in which sports he has won numerous 
trophies, one the highly prized Sir 
Thomas Lipton trophy. 


Good Humor and Good Information 
Mark New York Cosmetic Forum 


Useful incidental information about 
trends, much good humor, and point- 
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The Brass Goods Manufacturing Co.’s new plant in Deep River, Conn. 


ers on merchandising cosmetics of 
value to retail druggists marked the 
cosmetic forum at the College of 
Pharmacy of Columbia University, 
New York, N. Y., on the evening of 
January 15. Herman Brooks was 
moderator and on the panel were 
Christopher Browne, Modern Packag- 
ing; Miss Bernice Peck of Mademoi- 
selle; Miss Alice Farley, toilet goods 
buyer of Lord & Taylor; S. L. May- 
ham of the Toilet Goods Association 
and A. L. van Ameringen of van 
A meringen-Haebler. 

The forum followed a meeting of 
the Alumni Association of the college 
and it was well attended with scarcely 
a vacant seat to be found in the large 
auditorium. 

In discussing perfume A. L. van 
Ameringen outlined the groups of 
odors into which perfumes as a whole 
may be classified; and he also pointed 
out that there are three essential ele- 
ments in any outstanding perfume: 
beauty, lift and lasting quality. Mem- 
bers of the panel felt that fragrance 
was the determining factor in the suc- 
cess of any perfume. Some in the 
audience felt that of two perfumes 
which qualified as to fragrance, the 
one in the more inviting package 
would outsell the other; and as a re- 
sult packaging was of primary impor- 
tance. Drug stores it was pointed out 
could do much to improve the attrac- 
tiveness of their cosmetic counters 
and window displays although this 
criticism did not apply to many 
stores which have sensed the value of 
these merchandising aids. Demon- 
strators in department stores, it was 
contended, do much to educate the 
public and promote the sale of cos- 


metics, particularly the sale of those 
treatment lines from which druggists 
benefit. 

According to S. L. Mayham the 
largest selling toilet goods item is 
dentifirice and the per capita sale is 
two tubes per year. He also reported 
that about 120 million lipsticks are 
sold annually of which, according to 
a TGA analysis, 80 per cent are sold 
Other 
sources gave the annual sales of lip- 
sticks as 210 million. 

The panel agreed that men’s toi- 
letries are here to stay. Just as wrist 


in five and ten cent stores. 


watches were too feminine for male 
use before World War I but later 
came into universal use so too as a 
result of experiences of service men, 
men’s toiletries purchased at post ex- 
changes during the war, will continue 
to be used. There are, according to 
the latest available tabulation, about 
171 lines of men’s toiletries and sales 
are estimated to total at retail about 


$35,000,000. 


Givaudan 
Press Party 


Givaudan-Delawanna, Inc., New 
York, N. Y., gave a party for the 
press on Jan. 17, in the company 
laboratories, located at 330 West 
42nd St. 

Joe Balsam gave an_ interesting 
demonstration on the compounding 
of perfumes, and Edward Sagarin, 
author of “The Science and Art of 
Perfumery,” discussed the books and 
pamphlets which have been written 
about the subject. 

Later, cocktails and dinner were 
enjoyed at the famous Sardi’s. 
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STANTON’S 
ammonium thioglycolate 


is manufactured by a special process to 
eliminate harmful impurities, and is sup- 
plied to leading manufacturers all over the 


world. 


Shipped in concentrated form only, it 
has the hard-to-beat combination of high 


quality and low cost. 


Specifications and details sent on request. 


TAT Oo 
WTANTUY 


stanton laboratories 


227 Krarhs Avenue Philadelphia 27, Pa. 
(Main Office) 


SOLE FOREIGN DISTRIBUTOR, ERNST 
SEIDELMANN, WOOLWORTH BUILDING 
NEW YORK 7, N. Y. 


February, 1946 
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COSMETICS and 
Typ 


SOLE REPRESENTATIVES 


TOMBAREL FRERES 
GRASSE, FRANCE 
¢ ABSOLUTE SUPREME FLOWER ESSENCE 


e SURFINE ESSENTIAL OILS 
e RESINOIDS 


FJ PRODUCTS CORPORATION 
LJ. ZOLLINGER, PRESIDENT E 
Sse tn. Mew Jerk Wg 
IN CHICAGO: 


A. C. DRURY & CO., INC. 219 East No. Water Street 
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Magnus, Mabee & Reynard 
Install Insurance Plan 


A complete program of group in- 
surance protection for its employees 
has been put into effect by Magnus. 
Mabee & Reynard, Inc., New York, 
N. Y. The company has announced 
that it is paying the entire cost of the 
extensive program. 


TGA Offers 
Packaging Assistance 


The Board of Standards of the 
Toilet Goods Assn., New York, N. Y.. 
js equipped to review the labeling and 
packaging of members of the associa- 
tion. All members have been urged 
to submit labeling and packaging 
questions to the board for review be- 
fore the products are placed on the 
market. 


BIMS of New York Celebrate 

Victory at Annual Banquet 
Members of the BIMS of New 

York gathered in full force on the 


evening of January 24 at the Hotel 
Lafayette, New York, N. Y., for their 


Pictured above are members of the sales staff, executives and representatives from Mexico, 

Cuba and Canada and members of the local staff of Magnus, Mabee & Reynard, Inc., New York, 

N. Y. The occasion was the inaugurztion of the company's second half-century of existence, 
and the date Jan. 4, 5, 6. 


annual dinner. It was a most enjoy- 
able occasion, made brighter by vic- 
tory and by the presence of the very 
popular chairman Martin Schultes 
completely recovered from his critical 
illness of a year ago. Following a 
bounteous feast the chairman an- 
nounced that there would be three 
golf meetings this season: one in May 


finer (Cosmetics 


in New Jersey; one in June in West- 
chester County and a third in Sep- 
tember. There were no speeches and 
the members spent the balance of the 
evening enjoying games and chatting 
about matters of interest. The meet- 
ing was well attended despite the 
inclement weather and was confined 
solely to members. 


.. . finer because they are manufactured in a most modern 
plant by skilled factory employees under the supervision of 
quality-minded production men according to formulas per- 


fected by experienced chemists. 
Private Label Toilet Preparations Exclusively 


COSMETRIES 


INCORPORATED 


( 
J 
( 
J 
( 
: 
( 
J 


30 East Tenth St. New York 3, N. Y. 
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VAN SCHAACK 


Manufacturers anic Chemica ls since 


Alpha Amyleinnamic Aldehyde 
Amyl Salicylate 
Benzaldehyde N. F. 
Benzylidineacetone 
Benzoic Acid U.$.P. & Tech. 
Cinnamic Aldehyde N. F. Vil 
Cinnamic Alcohol 
Heptaldehyde 


Heptylidineacetone 


Methyl Benzoate 


YOUR INQUIRIES INVITED 


VAN SCHAACK CHEMICAL WORKS, INC. 


3430 Henderson St. Chicago 18 





| 
| 
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FTC Ruling to Be 
Reviewed by Supreme Court 

The U. S. Supreme Court is to re- 
view a case wherein a Federal Trade 
Commission order was upheld reluc- 
tantly by a circuit court of appeals 
although it felt the order was “far 
too harsh.” 

The decision was on the use of the 
tradename “Alpacuna,” by the Jacob 
Siegel Co., Philadelphia, Pa., and the 
court of the U. S. Circuit Court of 


Appeals. 


A Chemical Industries 
Exposition Reminder 

The Twentieth Exposition of Chem- 
ical Industries takes place Feb. 25 to 
March 2, at the Grand Central Palace, 
New York, N. Y. Open Feb. 25, at 
2 P.M. and daily thereafter, 11 A.M. 
to 10 P.M., except the final day, when 
the exposition closes at 6 P.M. 


Estrogenic Cosmetics Sales 
Blocked in Louisiana 

The Louisiana State Board of 
Health under authority of Act 142 of 
1936 has issued the following regula- 
tion: 


ks 


NOW READY 


The rapid expansion of Associated Products, Inc., Chicago, Ill., during the past year is aptly 

demonstrated in the photograph above, taken during the company’s second annual sales 

conference held Jan. 7 through 9, in the Hotel Continental. Of the 150 attending were 

the field sales force of Chen Yu, Mme. Huntingford, Evyan, Ltd., and 5 Day Laboratories, Inc.. 
as weil as the home office executive staff. 


“Section 15 (a) 5.0800. The manu- 
facture, processing, packing, sale or 
distribution of any cosmetic or beauty 
preparation containing estrogenic 
hormone, any of its chemical deriva- 
tives, or any synthetic chemical prod- 
uct possessing properties similar to 
estrogenic hormone is hereby pro- 
hibited in Louisiana.” 

David E. Brown, state health off- 
cer has informed manufacturers that: 

“Beginning March 1, 1946, action 
will be taken against all cosmetic 


FOR DELIVERY TESTERS 


preparations containing estrogenic 
hormone, any of its chemical deriva- 
tives, or any synthetic chemical prod- 
uct possessing properties similar to 
estrogenic hormone that are being 
offered for sale and distribution in 
Louisiana. 

Therefore, if you have any prod- 
ucts such as these being offered for 
sale and distribution in Louisiana, it 
would be to your interest to immedi- 
ately withdraw such products from 
the markets in Louisiana.” 


ANOTHER RICHFORD PRODUCT OF DISTINCTION 


In one- and two-dram capacities. Fashioned of finest 400 grit ground glass, these testers feature elongated stoppers. 


Write TODAY for samples and prices 


RICHFORD 221 FOURTH AVE. - NEW YORK 3, N.Y. + Phones: Algonquin 4-6311 + 4-6312 + 4-6313 


CORPORATION : 
RRL 


LAN HIN 


& Essential Oil Review February, 1946 97 





PPD ECLA LOLA OL L LOIS f 


Wt Oly 
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Natural and Aromatic 
Raw Materials 
Essential Oils 


for 


Perfumery « 
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Ss ap « POWCO BRAND Pulverized Neutral Soap, made 


from only the finest raw materials, laboratory 
controlled for uniformity of chemical and physical 
characteristics, and POWCO BRAND’s wide ex- 
perience in catering to the needs of dentifrice and 
cosmetic manufacturers are but two of the reasons 
why POWCO BRAND Pulverized Neutral Soap has 


R helped to improve a long list of products. 
Modern production methods and close selling 
margin make it possible for you to buy standardized 
| air-floated POWCO BRAND Pulverized Neutral Soap 
to suit your needs—of better quality—at a saving. 
POWDERED NEUTRAL SOAP 
INCORPORATED 

154-158 West 18th Street 

New York, N. Y. 


Grasse - Paris - London - Beyrouth | JOHN P. OWELL & Co. 


Manufacturers of Quality Raw Materials One P ark Avenue 
For Perfumery For Over 100 Years Ni ew York 16, N. Y, 
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Established French Line 
Being Brought to U. S. 


Jean Marcarian, who has been ac- 
tive in perfumes and toiletries in 
France for the past 16 years has : 
formed an association with H. A, Fon fo 
Tabibian & Co., 37-18 12th St., Long OF pr < 
Island City, N. Y., for the marketing As ti, & 
of perfumes and cosmetics. =a 
Mr. Marcarian’s business. which is aN 
located at 12 Bis Rue Soyer Neuilly- id 
Sur-Seine, Paris, France, is best a rts a 
known for Parfumerie de Marbel in - ayy 
cosmetics, and Parfum Marc-Allain in de OM: 
perfumes. Branches are also located ‘ . 
in London, England, and in Milan. 
Italy. Lentheric’s “air-borne” sales convention held in Havana, Cuba, from December 28, 1945 to 
The new association will import Jan. 7, 1946, first business get together of its kind since before the war, winds up with a 
materials, unobtainable in this coun- gala dinner, held January 4, at the Nacional Hotel in the Cuban Capital as company executives 
try, from France and carry out fin- and salesmen gather for business “round-up.” Center figure in white is W. D. Canaday, 
‘shed manufacturing 7” this orn Lentheric’s vice president in charge of sales, who continues his trip south of the Cuban border 


6 NP : z to various South American cities in the interest of new and potential markets. 
Distribution will be through depart- 


Ss Ss - ; Ss Ss 
i eetie ts ee - ucts as a main activity, because of | Coty Moves Offices 
fumes and a “long lasting” lipstick. the shortage of materials. He was And Show Rooms 
Mr. Marcarian will remain in this assisted in this by Dr. Emil Perdigon, Coty, Inc., has announced the re- 
country for another four months be- who was a former assistant to Dr. moval of its executive offices and 
fore returning to France. Alexis Carrel. Also assisting were showrooms from 423 West 55th St., 
During the war, Mr. Marcarian Professor Kurt P. Wimmer and M. New York, N. Y., to 730 Fifth Ave., 


was forced into research on new prod- Gropengiesser. where it occupies two floors. 


PLYMOUTH WAXES /.- 
CREAMS 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 


This Spermaceti should not be confused with interior This is guaranteed to be a 100% Pure Beeswax and 
hydrogenated sperm oils which are sometimes offered sun-bleached It is refined by the centrifugal method 
as Spermaceti The Plymouth Brand is the finest which removes all and every trace of foreign matter: 
which can be produced and is produced trom Gen- We will gladly send samples. 


uine Sperm Oil by the cold pressing method. It is PLYMOUTH White Cirine Wax 

a very white crystalline wax containing no free oil A 1 de of Whi 
has a very low Iodine number and is free of any th — te a Ceresin Wax prepared tor 
silica lols atti e cosmetic trade solutely white and odorless. It 
has a melting point corresponding to that of Beeswax 
PLYMO Sieiticios so that in using it in connection with Beeswax in 
UTH cream any ‘“lumpiness” is avoided. Its use will also 


We offer two grades One is the highest quality produce a very glossy cream. 


obtainable, 76°-78°C melting point and the other 
grade lower in price and of lower melting point 


66°-68° C. Both are guaranteed 100% Pure Bleached We offer all grades of the U S.P fully-refined Paraf- 
Ozokerites fin Waxes. 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 


89 BEEKMAN STREET Telephone. BEEKMAN 3-3162—3163— 3164 
NEW YORK,N.Y.,U.S.A. and PLYMOUTH ORGANIC LABORATORIES, Inc. cavie Address. PARSONOILS, NEW YORK 


& Essential Oil Review February, 1946 99 


ii ——"_—<sL adi 


Ss 





CAL A. (Baimualtic Lpoducts 
Y « 
Genuine i 


Our Selection Bulgarian Otto of Rose |}: 
of the Mon th ee CURRENT SHIPMENT P 


Be 
B B | 
OUQUET are 
Available in tu 
A Luxurious Blend of Oriental Limited Qua ntities 8 
Charm with a Sophisticated Note 2 
of Distinction! 
If you are seeking a brand new : 
and refreshingly different appeal M B Sherman & Co . 
for your cosmetics, soaps or per- . , . 
fumery, by all means consider 105 E. 16 St. . 
our BOUQUET B. NEW YORK 3, N. Y. i 
Telephone: GR 5-6520 tur 
Samples cheerfully sent on re- — ne se 
quest. Also quotations on the : = r 


smallest or the largest quantity 
requirements. 


Ze | 


We Can Supply The Following Books | 
® American Soap Maker’s Guide (Meerbott & Stanis- 

laus) $7.50 
Chemistry of Essential Oils (Ernest J. Parry) 


Vol. I, 4th Ed. eer ooce Ee 
Chemistry of Essential Oils (Parry) ) Vol. II, 4th Ed. 10.00 


Chemical Formulary (Bennett) Vol. VII 6.00 
Chemistry and Manufacture of Cosmetics (de 


products... 
Navarre) 8.00 


FLEUR D’ORIENT Commercial Methods of Analysis (Snell & Biffen) . 6.00 

WIL WER Condensed Chemical Dictionary a .. 12,00 

D FLO Cosmetic Dermatology (Goodman)... er 6.50 
CARNATION 


Drug & Specialty Formulas (Belanger) .. 6.00 
Emulsion Technology (Theoretical & coats 5.00 
Flavor (Crocker) Just published! .. 2.50 
Hair Dyes & Hair Dyeing (Redgrove & Send. . 5.00 


How to Make and Use a Small Chemical Laboratory 
(Raymond Francis Yates) 1.00 


National Formulary, VII 6.25 
Non-Intoxicants (Nowak) 6.00 


Practical Flavoring Extract Maker (Kessler) water 
damaged 2.00 


Preparation of Perfumes & Cosmetics (Durvelle) 10.00 
Substitutes (Bennett) 4.00 


The Law of Foods, Drugs & Cosmetics (Toulmin) 
One large volume, 1460 pages 17.50 


Henley’s Twentieth Century Book of Recipes, 
Formulas and Processes 4.00 
U. S. Dispensatory XXIII 15,00 
U. S. Pharmocopoeia, XII 7.75 
ROBBINS PUBLICATIONS BOOK SERVICE 
9 E. 38th St., New York 16, N. Y. 


© 


May we also call your attention 
to three other exquisite aromatic 


EDO OLS 


os 


oe. 


Write, ‘phone or wire... 


Try us for quality, price, delivery, service. Let 
us collaborate with you in the solution of your 
present and future problems. 
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<< 
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EDWARD REMUS & CO., Inc. 


11 West 42nd St. New York 18, N. Y. 
CABLE ADDRESS: EDSUMER, NEW YORK 


£ 


oe 


<* 


Factory & Warehouse Western Office 
616 West 44th St. 806 Delaware St. 
New York, N. Y. Kansas City 6, Mo. 


OE 


- 
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Disposal of Standard 
Synthetic’s Assets 


The assets of Standard Synthetics, 
Inc., New York, N. Y., were disposed 
of on Jan. 2, on the order of the New 
York Supreme Court. Some fifty bid- 
ders were present when the assets of 
the company were liquidated. 


Berjé Products: A New 
Essential Oil House 

A new company, Berjé Products 
Co.. has been formed, and manufac- 
turing began Feb. 1. The company 
js under the direction of J. Leslie 
Bleimann, who was formerly with 
Standard Synthetics, Inc., prior to 
entry into the Army in 1943. 

Due to the critical shortage of 
space, the office and factory of the 
new company is temporarily located 
at 366 West Broadway. New York. 
N. Y. 

Mr. Bleimann is making known the 
compounds and raw materials which 
the company will carry. He has 
stated that the company is most for- 
tunate in obtaining some scarce es- 
sential oils which are required in fine 


Also. the firm 


perfume compounds. 


is representing distillers, manufactur- 
ers, and shippers of Grasse and North 
Africa. Raw materials are in the 
process of immediate shipment. Im- 
ports are being arranged for from 
Spain and Portugal. 

Mr. Bleimann hopes to develop the 
export business, particularly to South 
America, into one of the main func- 
tions of the organization. 

Mr. Bleimann served overseas for 
two years and seven months, first in 
North Africa and Italy, and then with 
Chemical Mortar Battalion No. 86 in 
Normandy. He fought with the Third 
Army in the Battle of the Bulge, 
where he was wounded. He was evac- 
uated to Belgium. and returned to 
this country to be discharged Dec. 31. 
1945. 


Soap Allocated 
To Philippines 

The Department of Agriculture has 
announced allocations of soap for the 
Philippines during the first quarter 
of 1946. The quantities follow: Med- 
icated soap, 5,000 pounds: laundry, 
900,000 toilet. 900.000 
pounds: shaving cream and soap, 24,- 
000 pounds, 


pounds; 


Packaging Machine 
Corp. Formed 

The A-B-C Packaging Machine 
Corp., Quincy, Ill., has been formed, 
with a paid-in capital of $100,000. 

Officers are: Morris P. Neal, presi- 
dent; Dr. Johan Bjorksten, vice-pres- 
ident; Omer Rupp, vice-president; 
and Ralph Schrage, secretary and 
treasurer. Directors are: Morris P. 
Neal, chairman, Dr. Johan Bjorksten, 
Helen M. Neal and Ralph Schrage. 

The A-B-C Machine 
Corp. manufactures a complete line 
of automatic and semi-automatic case 
sealers, compression units, and other 
automatic packaging equipment. 

Dr. Johan Bjorksten is in charge 
of the chemical aspects of the busi- 
ness and is conducting research on 


Packaging 


new developments at his Chicago lab- 
oratories. 


FTC Act Amendment 
Hearings Open 

On Jan. 29, hearings were opened 
on the Reece bill (H.R. 2390) amend- 
ing the Federal Trade Commission 
act which would permit courts to re- 
view evidence in FTC cases. 


René Forster Company 


Fine Aromatic Chemicals 
Essential Orils 


Specialties 


404 Fourth Ave. New Y ork 16, N.Y. 
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DUNNING iss> | 


We supply the Soap, Perfume, Drug, 
Pharmaceutical, Food, Flavor, 
Cosmetic and Insecticide Trades. 


Here are a few of the products of our 


own manufacture 


AROMATICS 


Amy! Cinn. Aldehyde Eugenol 

Aldehyde C-14 (Peach) Geraniol Prime 
Anethol N.F. 
Benzyl Benzoate F.F.C. lonone for Soap 


Geraniol for Soap 


Cinnamic Aldehyde _Linalool Extra 


Citral C. P. Methyl lonone 


NATURAL & IMITATION OILS 


SPECIALTIES — COMPOUNDS 


Deodorant Oils Flavoring Oils 


Perfume Odors 
Perfume Oils 


WNNING = GUNA 


601 WEST 26TH ST., NEW YORK 1, N. Y. 


Spice Oils 


AROMATIC CHEMICALS MANUFACTURING DIVISION 
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BEESWAX 


U.S.P. Pure Sunbleached 
U.S.P. Pure Yellow Refined 


OZOKERITE 


CERESINE 


MICRO CRYSTALLINE 
PETROLEUM WAXES 


SPECIAL WAX BLENDS 


KOSTER KEUNEN 


Main Office and Refinery: Sayville, N.Y. 
Phone: Sayville 400 


Ask for Samples, Prices and Technical 
Data 
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New Flavors-Essential 
Oils House 

Carl F. Meibes, 
president and Eastern sales manager 
of James B. Long & Co., Chicago, 
Ill., and Leon Ganford, who was in 
charge of production and laboratory 
of the same company, have associated 
to form Flavaroma Laboratories, 
Inc., with offices and plant at 1354 
East 61st St., Chicago, Ill., and East- 
ern offices and warehouse at 415 
Greenwich St., New York, N. Y. 

The company is manufacturing a 
full line of flavors and extracts, and 
also vegetable and certified colors. 
The plant has been in production 
since Jan. 1, and is well equipped to 
handle a large volume of business. 

Carl F. Meibes, president of the 
new company, maintains headquar- 
ters in New York. 


formerly vice- 


Parfum L’Orle Denied 
Trademark on Lorodo 


Parfum L’Orle, New York. N. Y.. 
has not been allowed to register the 
trademark Lorodo by the U. S. Court 
of Customs and Patent Appeals, on 
its solid form deodorant. 


The court held that confusion 
might arise for the similarity of 
sound between Lorodo and Yodora. 
the latter having been registered and 


used by McKesson & Robbins. 


Piver Re-introduces 
Line 

L. T. Piver, Inc., New York, N. Y., 
re-organized under the name of L. T. 
Piver Distributors, is planning to re- 
introduce its line of toiletries. 

The most popular odors, Azurea, 
Floramye, Trefle and Pompeia are 
being brought out in modern pack- 
ages, according to R. E. Hankar, pres- 
ident. Essences and perfumes are 
imported from Parfumerie L. T. Pi- 
ver. the Paris branch. 


Dodge & Olcott Division 
In New Quarters 

The offices of the Insecticide Divi- 
sion of Dodge & Olcott, Inc., were 
moved from 180 Varick St. to 60 
East 42nd St.. New York, N. Y. 

The new address will read as fol- 
lows: Insecticide Division, Dodge & 
Olcott. Inc.. 60 East 42nd St., New 
York, N. Y. The telephone number 


will be Murray Hill 2-6700. 


ADCAM Holds First 
Meeting of the Year 


The first meeting of the Allied 
Drug and Cosmetic Association of 
Michigan was held Jan. 23, at the 
Detroit Leland Hotel. 

The meeting was addressed by the 
association’s new president, Maison 
G. DeNavarre. 


Remus Moves to 
Larger Warehouse 


The New York, N. Y., warehouse 
of Edward Remus & Corp., has been 
moved to 616 West 44 St. The move 
permits the use of more space. 


New Manager of Rallet 
And Marie Earle 


Jean Despres, vice-president of all 
sales divisions of Coty, Inc., New 
York, N. Y., has announced the ap- 
pointment of Miss Mildred Wedekind 
as manager of the Rallet Corp., and 
Marie Earle, Inc. 

Miss Wedekind will be assisted by 
Miss Irene Kuhlman and Miss Clara 
Larkin. Miss Wedekind and her as- 
sistants bring with them long experi- 
ence in the field of toiletries. 


PATIENCE 


The perfection of Kelton formulae was not achieved in a day, a 
month or a year. Painstaking persistence to produce something just a 
bit better won its just reward, but involves the obligation to keep on 
improving from season to season. 


For some years we have also been patiently awaiting your inquiry. 
May the spirit move you now to ask for free samples. A line on your 
letterhead can prove the Open Sesame to an entirely new business 


experience. 


230 West 17th Street 
New York 11, N. Y. 


Lipstick 


ume & Essential Oil Review 


Eyeshadow 


KELTON 


Cosmetic Company 


Mascara 


819 Santee Street 
Los Angeles 14, Calif. 


Powder, Etc. 
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BASIC MATERIALS 


SPT 


SPECIALTY & TUBE CoO. 
New Brighton, Pa 


PERFUME 


SPECIALTIES 


ayy 


BUSH AROMATICS 


INCORPORATED 


...eLAST WORD IN "ON THE PACKAGE" 


136 LIBERTY STREET poe = BRINTING SENDS HELENA RUBINSTEIN'S 
; “HEAVEN SENT" OUT INTO THE WORLD » 


NEW YORK CITY iid SELF-ASSURED AND LOVELY IN ITS 
PERFECTION. 


Cable address: ARROBUSH 
Telephone: WOrth 2-6557 SILK SCREEN PRINTERS TO THE COSMETIC FIELI 


ae Ve Ua eee 


14 WEST 17 STREET * CHELSEA 3-6803°4 
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Dress Manufacturers 
Enter Cosmetics Field 
Henry Rosenfeld, Inc., New York, 


N. Y., is the latest dress manufac- 
turer to enter the cosmetics field. The 
trend was started when Horwitz and 
Duberman. New York, N. Y.. intro- 
duced the Judy ’n Jill line of perfume 
and cologne. 

The Rosenfeld line will be compre- 
hensive, and will include lipstick, 
brush _ lipstick, 
rouge, face and dusting powder. The 


perfume, cologne, 
perfume and cologne are to be mer- 
chandised name “Mad 
Hour.” Advertising is scheduled to 
break in April. Distribution will be 
through department stores and dress 
shops. 


Teen-timer is another dress firm to 


under the 


enter the field, appealing primarily to 
the teen-age group. The line was in- 
troduced in October with outlets in 
dress shops and department stores. 
Cologne. lipstick, face 
cream, hand lotion, shampoo, bubble 
bath and dusting powder compose the 
line. 

It is reported that Maurice Rent- 
ner is to introduce a perfume soon. 


perfume, 


Junior Guild Frocks, Inc., is selling 
“Mine Alone” cologne. An interest- 
ing treatment is to tie the design of 
the cologne box with the design of 
the dress featured in the advertise- 
ment. Junior Guild Frocks is located 
in Chicago. All other firms men- 
tioned are in New York. 


Jacqueline Cochran 
January Sales Meeting 


Jacqueline Cochran, who recently 
returned from her four months 
round-the-world trip to resume her 
activities as head of her own com- 
pany, presided at the annual sales 
meeting of the Jacqueline Cochran 
staff. 

All department heads were present 
for the four-day sales meeting which 
was held at the Barclay Hotel, Jan. 
3, 4, 5 and 7. 

Plans were discussed for the re- 
conversion of the firm’s new building 
for executive offices at 10 West 56th 
St.. New York, N. Y., and the new 
laboratory in Newark, N. J. 

Several new items will be intro- 
duced in the Jacqueline Cochran line 
this Spring. 





Courtley 
Expands 


Courtley, Ltd.. Los Angeles, Calif., 
is building a new factory at Ellen- 
ville, N. Y., to serve all distributors 
east of the Mississippi. The plant 
will cover an area of 45,000 square 
feet. 

William Nassour, head of Courtley, 
Ltd., announces that in addition to. 
manufacturing facilities in Los Ange- 
les, Mexico City and New York, ex- 
pansion plans in 1946 include the 
opening of a Canadian plant and a 
factory in England. 


Evans Reduces Thio- 
glycolic Acid Price 

Evans Chemetics, Inc., New York, 
N. Y., has announced the reduction 
of the basic price of Thiovanic Acid 
(vacuum distilled thioglycolic acid) 
from $3.50 to $2.00 per pound (100 
per cent basis). 

When introduced commercially 
this product sold for $10.00 a pound. 
The drop in price has been made pos- 
sible through improved methods of 
manufacture, and a steadily broaden- 
ing market. 


BRIDGEPORT METAL CONTAINERS 


VANITY CASES 
ROUGE CASES 


PASTE ROUGE CONTAINERS 
LIPSTICK HOLDERS (All Types) 
METAL NOVELTIES TO ORDER 


POWDER BOX COVERS 


EYEBROW PENCIL HOLDERS 


JAR CAPS 


BOTTLE CAPS 


THE BRIDGEPOR T METAL GOODS MFG. CO. 


BRIDGEPORT 


& Essential Oil Review 


Established 1909 
PHONE: BRIDGEPORT 3.3125 


CONNECTICUT 
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B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 


skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 


tains over 15% 


free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office 
Laboratory and Factory 


LINDEN, N. J. 


ANETHOL N. F. 


PURE, ODOR AND FLAVOR OF OIL OF ANISE 
* 
“GUM SYNTHOBENZOIN"™ 
(SYNTHETIC GUM BENZOIN) 


ree PROPERTIES, CONSTITUENTS, ODOR, TASTE AND 
PURITY CLOSELY CORRESPOND TO THOSE OF THE 
NATURAL GUM BENZOIN OF THE SIAM TYPE. 


* 
“PUROMINT™ 


SELECTED GRADE NATURAL PEPPERMINT EXTRACT (OIL) 
* 
“SYNTHOMENTHOL" 


SYNTHETIC MENTHOL CRYSTALS HAVING COOLING EFFECT AND 
ODOR SIMILAR TO NATURAL MENTHOL 


oe 
ESSENTIAL OILS — FLAVORING OILS 


SPECIAL COMPOUNDS 
VITAMINS - HORMONES 


FINE : CHEMICALS - PHARMACEUTICALS 


BENDIX CHEMICAL CORPORATION 


420 Lexington Ave. MUrray Hill 3-5821 New York 17, N. Y. 
CABLE ADDRESS: BENDIXCHEM 
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America’s Original Lanolin Producer 
ESTABLISHED 1914 


Sales Office 
509 Fifth Ave. 


NEW YORK, N. Y. 


Wyrade from the world’s finest 
crude beeswax. 


¥ chemically tested for quality and 
purity 


Bleached by sun and air— 
nature's own 


Wand because of its su- 
perior quality you can use less 
and still get a finer finished 
product. Guaranteed pure . .. 
guaranteed always the same. 


WILL &G BAUMER CANDLE CO., INC. 
Established 1855 
SYRACUSE, NEW YORK 
Spermaceti rat thal Red Oil 
terlel Timah tt) Stearic Acid 
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Packaging Machinery 
Manufacturers Meeting 


The semi-annual meeting of the 
members of the Packaging Machin- 
ery Manufacturers Institute will be 
held at the Hotel Dennis, Atlantic 
City, N. J., April 1, it has been an- 
nounced by President Frank B. Fair- 
banks. The chairman of the meeting 
will be H. Lyle Greene, who is vice- 
president of the institute. 

The semi-annual meeting of the 
machinery manufacturers precedes 
the packaging exposition, to be held 
in Atlantic City from April 2 to 5, in 
which many types of 
equipment will be displayed. 


packaging 


Purepac Corp. Acquires 
Angelus Laboratories 


The Purepac Corp., New York, 
N. Y., acquired the Brunswig Drug 
Co.’s. Angelus Laboratories on Feb. 
1. “Velma” cosmetics and “Mr.” line 
of men’s toiletries was included in 
the sale. The sale of all laboratory 
and factory equipment, supplies and 
raw materials was completed in Los 
Angeles. The building housing the 
laboratory has been leased from the 


3 EAST 44th STREET . 


TELEPHONE: VANDERBILT 6-098! 


Brunswig Drug Co. Joseph Bander, 
vice-president of Purepac, will be in 
charge of West Coast operations. 


Frank Edwards Organizes 
New Chemical Company 

The formation of Frank J. Ed- 
wards Co., for the distribution of 
chemicals for import; export and 
domestic consumption has been an- 
nounced. The new company will 
maintain offices at 15 William St., 
New York, N. Y., and will be under 
the direction of Mr. Edwards. Offices 
in other manufacturing centers will 
be opened shortly. At present, ar- 
rangements are being made to pro- 
vide warehousing facilities in these 
areas. 


Merger Limitation 
Bill Proposed 


It is reported that the Kefauver 
bill, a bill designed to prevent mer- 
gers when they might create a monop- 
oly, or constitute a threat to the ex- 
istence of small business, will be re- 
ported to the House shortly. The bill 
is known as H.R. 4810. 


Chen Yu Window 
Display Contest Winners 


Prize winners in the Chen Yu win- 
dow display contest featuring Chinese 
Red were announced recently by As- 
sociated Products, Inc., Chicago, Ill. 

Awards were judged by L. J. Rus- 
kin and John Rawlings. Photographs 
were judged without knowledge of 
the identity of the entries. 

First prize of a $1,000 War Bond . 
in the department store classification 
went to Halle Brothers, Cleveland; 
and the second prize to Buffman’s, 
Long Beach. 

The Stevens Pharmacy, Oconomo- 
woc, Wisc., won first prize of a $1,000 
War Bond in the drug store classifi- 
cations; and the second prize went 
to Fullerton Drug Co., Fullerton, 
Calif. 


Dr. Jacobs, Health Dept.’s 
Chemical Laboratory Chief 


Dr. Morris B. Jacobs. Senior Chem- 
ist, Department of Health, City of 
New York, has been designated Chief 
of the Chemical Laboratory, of the 
Department of Health, City of New 
York. 





GERARD J. DANCO, INC. 


NEW YORK 17, N. Y. 


CABLE ADDRESS: CODAN, N. Y. 


FINE ESSENTIAL AND FLORAL OILS 


AROMATIC CHEMICALS 
MUSK—CIVET—AMBERGRIS 


EXCLUSIVE AGENTS IN THE UNITED STATES AND CANADA FOR 


PAYAN & BERTRAND, S.A. ° 


GRASSE, FRANCE 


DIRECT CONNECTION WITH THE BELGIAN CONGO SINCE 1893 


“QUALITY MERCHANDISE GUARANTEED BY REPUTATION” 


& Essential Oil Review 
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| 
REPLACEMENTS | 


For 
AROMATIC CHEMICALS | | 
ESSENTIAL SPICE|| 
and 


PrLOWER OILS 


PERFUMES 
MAS K § 


SOAP 
ODOR 


SEELEY - CO. 


136 LIBERTY STREET NEW YORK 46,N. Y. 
FACTORIES 


FARMINGDALE, L. |., N. Y. NYACK, N. Y. 





JOHN FREEMAN 


“ACTURER OF 


MASCARA BRUSHES 
NAIL POLISH BRUSHES 
Made by most advanced mass-production methods. 


ENQUIRIES INVITED 





1128 NOTRE DAME STREET WEST 
MONTREAL 3, CANADA 
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JOHN HORN 835-839 TENTH AVE., NEW YORK19, N.Y, 
DIE STAMPING ENGRAVING EMBOSSING 


Telep hone: i Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 





—_——..., 


FLANNEL PADS 


suitable for 
UNDERARM DEODORANT PADS 
FACIAL PADS 
LACQUER REMOVER PADS 
LOTION PADS, Etc. 


also 
OTHER SPECIAL TEXTILE PRODUCTS 
FOR THE COSMETIC INDUSTRY 
ALL SIZES AND TYPES - PROMPT DELIVERY 


Write or Wire 
234 NORTH BROADWAY 
MILWAUKEE 2, eres ie 


we. 


Need 


CARNAUBA WAX? 


Try our Carnauba Substitute. 
Light in color, reasonable in price 


Saponifiable — Sample on request 


R. F. Revson Co. 


Domestic 
144 W. 18th St., N. Y. 11 


Export 


Cable address Coschems. N. Y. 
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MARKET REPORT 


Bourbon Vanilla Bean Market Firmer 


N order to meet competitive con- 

ditions that have existed for the 
past several months, principal manu- 
facturers of tartaric acid reduced 
prices 8c a pound. Cream of tartar was 
lowered 6c a pound. Tartaric acid 
js used as a substitute for citric acid 
in the manufacture of beverages. It 
is also used in baking powder, in 
effervescent drinks, in medicine. 
dyeing and printing. The change in 
prices by domestic makers was the 
first since September 4, 1941. Spain 
has been in a position to ship tar- 
taric acid to this country at a cost 
that had permitted agents of the 
shippers to undersell domestic manu- 
facturers by a fairly wide margin. 


VANILLA BEAN PRICES ADVANCED 


Spot prices on Bourbon vanilla 
were firmer in anticipation of higher 
replacement costs. The French Co- 
lonial Government has demanded an 
increase of $2 per kilo on new ship- 
ments of beans to be exported from 
Madagascar against the new quota 
to be established shortly. Local im- 
porters, however, have made coun- 
ter offers at $1 per kilo above the 
old prices paid, and at the close of 
last month the trade was anxiously 
awaiting a reply. However, there 
appears to be little question that fu- 
ture arrivals of beans from Mada- 
gascar will cost more, and as a re- 
sult, a decidedly better demand 
developed in the spot market. 

With steadily rising import prices, 
essential oil dealers are encounter- 
ing considerable difficulty in meet- 
ing the higher prices because of low 
Petitgrain 
and lemon grass have been steadily 
advancing for shipment, and_ in 
some instances local houses were 
forced to discontinue. offering these 
oils since their ceiling prices are 
entirely too low to meet the higher 
replacement costs. 


domestic ceiling prices. 


& Essential Oil Review 


The conditions in citronella con- 
tinued very unsatisfactory. The 
Federal government, 
practice of many years, has reclas- 
sified importations as 
since the arrivals were found to con- 
tain a petroleum distillate. 
sult, the duty under the compound 
classification 


reversing its 
compounds 
As a re- 
proved considerably 
higher. Pending the outcome of liti- 
gation in the U. S. Customs Court 
regarding this matter, there is con- 
siderable hesitation on the part of 
both foreign shippers to sell and im- 
porters to buy merchandise. 


CLOVE OJL PRICE REDUCED 

One of the major price develop- 
ments in the essential oil market was 
a rather sharp reduction in the price 
of clove oil. Suppliers have been 
able to work off a substantial back- 
log of orders, and with a continued 
good supply of the spice available, 
major distillers feel they will have 
more than enough oil to meet com- 
ing demands. 

Sharp curtailment in the produc- 
tion of basic coal-tar chemicals to 
approximately 15 per cent of nor- 
mal because of the steel strike may 
bring about a general tightening in 
the supply of those aromatic chemi- 
cals derived from such basic ma- 
terials as xylol and benzol. There 
is a substantial quantity of toluol 
hanging over the market which had 
been carried over from the war, but 
many chemicals derived from phenol 
likewise bear close watching. 


GLYCERIN STOCK DECLINE 


Glycerin stocks declined 4,836,000 
pounds in October to 46,067,000 
(absolute basis). During 
the war period a supply below 50,- 
000,000 pounds was regarded as 
dangerously low. Production in- 
creased during October to 14,501,- 
000 pounds in contrast to the Sep- 


pounds 


tember output of 14,355,00 pounds. 
Consumption of glycerin in the ex- 
plosives industry has been declining 
somewhat in recent weeks. Protec- 
tive coatings demand is continuing 
at a high rate and export inquiries 
continue to run into a substantial 
quantity. Late reports indicate that 
approximately a million or 
pounds are due to arrive here this 
month. While it is understood that 
all of this material coming from 
Australia is dynamite glycerin. 
nevertheless, it should relieve the 
strain on the demand for domestic 
material going into explosives. 


more 


LOWER MENTHOL PRICES 

After displaying brief periods of 
strength, the menthol market turned 
quieter at the close of last month 
with prices showing a fairly substan- 
tial loss over those prevailing in the 
final month of last year. While it is 
believed that the much lower prices 
as compared with those a year ago 
will result in a reduced output in 
Brazil this year, fairly good quanti- 
ties will be carried over in the pri- 
mary market and if reports concern- 
ing a supply of approximately 200,- 
000 pounds in China prove true, 
there should be more than enough 
material to meet world requirements 
over the new year. Last year’s out- 
put of menthol in Brazil, according 
to estimates, ran between 300 to 350 
tons, whereas consumption in the 
United States normally runs between 
200 to 250 tons a year. If this 
year’s output in Brazil falls to 
around 150 to 200 tons, the 100 
tons reported held in China com- 
bined with the carryover should be 
sufficient to take care of the demand. 
Developments in some of the gums 
proved rather disappointing. Arabic 
turned easier as the result of a sub- 
stantial arrival and an inactive de- 
mand. 
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- alding our me’ 


(Fr. Laurier-Rose, Sp. Adelfa, L. Nerium) 
An exotic fragrance in the warm mood of the tropics. 


A perfectly balanced perfume in itself, Oleander embodies qualities rare in perfume oils, 


an excellent fixative—an ideal blender 


A thirty-dollar oil offered in 25-lb. lots at but $7. per Ib. F.O.B. New York. Trial Ib. $8, 
75 FIFTH AVENUE NEW Y + 
ORK 
rae vg KF. MURA'T Company 
eK KKK KKK KKK KKK KKK 


Don't Wait! Try | 
— Lucel 


COSMETIC S. P. Sweet California 
Cold Pressed 


\ \ () | \ CHAS. T. TAYLOR & COMPANY 
124 W. 4TH ST. — LOS ANGELES — 13 
CALIFORNIA 


NOW! 
Generous Samples FREE! 


Write, Phone or Wire 
TODAY 


Lanaetex PRODUCTS SALES CO. 
151-157 Third Ave. - Elizabeth 1, N. J. 
DEPT. SA 
Telephone—Elizabeth 2-7568 
Sole Selling Agents for 


THE LANAETEX PRODUCTS, INC. 
“SPECIALISTS IN LANOLIN REFINING" 


HK KK KKK KKK KKK KKKKK 








+» S 


ORIGINAL DESIGNS ENGRAVED, PRINTED, DIE STAMPED, EMBOSSED 


¢ f ) Weeep PHONE: ALGONQUIN 4.6760 


SPECIALIZING IN DISTINCTIVE COLOR 
PRINTING FOR THE TOILET GOODS INDUSTRY 


at Ee ee mM. KRAUSE INC. SO €.19™ ST.. NEW Bh tncslen 3 N.Y. 


. %, ee TO OM a 


os 
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PRICES 


IN THE NEW YORK MARhET 


euunnepnegunnnevenaner sand ete aa 


(Quetations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per Ib. . 
FFPA ee 
Sweet True 
Apricot Kernel 

Amber, rectified 

Angelica Root 

Anise, U. S. P 
Imitation .. 


Aspic (spike) Span. ees 


Avocado ..... 
Bay .. 
Bergamot 
Artificial 
Birch, sweet 


Birchtar, crude .......... 


Birchtar, rectified ... 


Camphor "white," dom. .. 


Cananga, native 
Rectified 


cn ce cases 


i og a's a 


U. S. P. 


3.50@ 4.00 
4.75@ 5.10 
1.10@ 1.30 
48@ 50 
2.25 Nom'l 
125.00@150.00 
3.85@ 4.10 
1.75@ 2.10 
2.85@ 3.25 
1.05@ 1.25 
140@ 1.75 
9.00@ 10.00 
4. 9.25 
2.5 5.00 
2.25 Nom'l 
4.25 Nom'l 
5.75 6.25 
x 1.20 
3.00 Nom'l 
22.00@ 25.00 
.25 30 
11.00@ 12.50 
13.00@ 14.25 
8.75@ 11.50 


. 18.00@ 20.00 


11.00@ 12.75 
3.75@ 
1.25 


2.65@ 3.34 
1.00@ 1.25 


- 16.50@ 18.00 


150.00 Nom'l 


. 32.50@ 35.00 


Citronella, Ceylon 
Java . 
Cloves, Zanzibar 
Coriander 
Imitation 
Croton .. 
Cumin .. 
Dillseed .. 
Erigeron .. 
Eucalyptus 
Fennel, Sweet 


Geranium, Rose, Algerian. si 


Bourbon 

Turkish . 
Ginger .. 
Guaiac (Wood) . 
Hemlock 

Substitute 
Juniper Berry 


Laurel 

Lavandin ; 

Lavender, French 

Lemon, Calif. 

Lemongrass 

Limes, distilled 
Expressed 

Linaloe 

Lovage 

Marjoram 

Neroli, Bigarde P. ...... 
Petale, extra 

Olibanum 

Opopanax 





1.70@ 1.85 
3.25 Nom'l 
1.60@ 1.75 


_ 25.00@ 30.00 


12.00@ 14.00 
4.25@ 4.80 
9.00@ 11.00 
8.00 Nom'l 
2.25@ 5.00 
1.25@ 1.35 
4.00@ 4.50 
15.50@ 17.00 
16.00@ 17.80 
6.75@ 7.25 


- 13.00@ 15.00 


3.50@ 4.25 
2.65@ 3.34 
55@ 60 


- 11.50@ 12.75 
Juniper Wood, imitation ... 


1.00@ 1.25 
5.00 Nom'l 
8.00@ 8.75 


. 15.00@ 17.25 


3.25@ 
2.80@ 3.00 
7.00@ 7.75 


. 13.75@ 15.00 


5.80@ 6.10 


i 95.00 Nom'l 


7.25@ 7.50 
300.00@375.00 


. .265.00@300.00 


5.00@ 5.75 
30.00@ 38.00 


Orange, bitter . 
Brazilian 
Callif., exp. 
Orris Root, abs. (oz.) 
Artificial 
Pennyroyal, Amer. 
European aoa 
Peppermint, natural . 
Redistilled 
Petitgrain ... 
Pimiento Berry 
Pinus Sylvestris 
Pumillonis 
Rose, Bulgaria (oz.) 
Synthetic, Ib. 
Rosemary, Spanish 
Sage 
Sage, Clary 
Sandalwood, N.F. ......... 
Sassafras, natural ........ 
Artificial 
Snake root . 
Spearmint 
Thyme, red .. 
White . 
Valarian 
Vetivert, Java 
Bourbon .. 
Wintergreen 
Wormseed . 
Ylang Ylang, Manila 
Bourbon .. 


(Continued on page !13) 


Genuine ORRIS again AVAILABLE! 


OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


We are gratified to announce that, having received a 
shipment of Florentine root, we are again able to 
produce these well known Bush specialties. 


W. J. BUSH & CO. Inc. 


ESSENTIAL OILS . . . AROMATIC CHEMICALS . . . NATURAL FLORAL PRODUCTS 
11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. NATIONAL CITY, CAL. 


LONDON MITCHAM 


WIDNES 
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———- Manufacturers of 


CHOLESTEROL ABSORPTION BASES 


* AMERCHOL * for PHARMACEUTICAL and COSMETIC preparations 


Our Amerchol Absorption Bases possess in- 
herent emollient and absorption properties be- 
cause of their high free Cholesterol content. 


© Facilitate the penetration and absorption of 
incorporated therapeutic agents. 

@ Recommended for ease of emulsification. 
Absorb unusually large amounts of water. 

@ Form pure white water-in-oil emulsions, com- 
pletely stable under widely varied conditions. 

. Form elegant products of rich texture and 
consistency. 


Agents 


We also manufacture— 
Cholesterol C. P. 
Industrial Penetrants 
Emulsifiers 

Ointment Bases 

Softening and Dispersing 


AMERCHOL products are manufactured 
from specially processed cholesterol and 
other sterols. 
@ Will not oxidize, nor turn rancid. Unaf 
fected by electrolytes. 
Retain their properties at extreme tem 
peratures, 
Are for neutral, acid and alkaline creams, 
ointments, lotions. 


American Cholesterol Products, inc., Milltown, N. J. © Sales Office: 40 Exchange Pl., N. Y. ¢.§ 


CYCLONOL 


CHARACTERISTIC ODOR and 
COOLING EFFECT OF MENTHOL 


Cyclonol is chemically 1-methy!-3-dimethyl-cyclohexanol- 
(5). Graphically the structural formula is given in Fig. 
1. It may be considered a lower homologue of sym- 
metric or meta Menthol which has the structural formula 
shown in Fig. 2. 


CHs H CH3 H 


"ai 


“Saye 

HC CHy oC 
HO -HC C = (CH3)2 HO - HC 
CHe 

FIG. 1 


FIG 2 


Cyclonol replaces Menthol satisfactorily in shaving 
creams and lotions, liniments, analgesic balms, ointments 
and similar preparations. It has also been accepted by 
the U. S. Treasury Department as a Denaturant for 
alcohol in place of Menthol U.S.P. 


W. J. BUSH & CO., INC. 


LICENSED DISTRIBUTORS 
11 EAST 38th ST. NEW YORK 16, N. Y. 


Cm 
C onsouipaten 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


— 


SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS 
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THE 
VANDERBILT 
LABORATORY 


VEEGUM 


MAGNESIUM ALUMINUM SILICATE GEL 


for 


LEG MAKE-UP 
TOOTH PASTES 
SHAVING CREAMS 
CREAM SHAMPOOS 
HAND CREAMS 
LOTIONS 
EMULSIONS 


for 
IMPROVED SUSPENSION, STABILIZATION, 
THICKENING and DISPERSION 


Samples and Booklet on Request 


R. T. VANDERBILT CO., inc. 
Specialties Dept. j 
230 Park Avenue - New York 17, N.Y. 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete. 


e 


Your inquiries are invited 


The American Perfumet 





(Continued from page |!!!) 
TERPENELESS OILS 


Bergamot 
Grapefruit 
Lavender 
Lemon 
Lime, ex 
Distilled 
Orange sweet 
Peppermint 
Petitgrain 
Spearmint 


Benzy! Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benryl-lso-eugenol 
Benzylidenacetone 
Borneol 


20.00@ 25.00 
65.00@ 

28.00 Nom'l 
40.00@ 45.00 
85.00@ 100.00 


75@ 1.00 
1.05 @1.20 
2.10@ 2.25 
5.15@ 5.50 

. 250@ 3.75 
10.25 Nom'l 
2.10@ 3.05 
1.80 Nom'l 


Indol, C. P. 20.00@ 23.00 
lso-borneol ... 10  Nom't 
Iso-butyl Acetate 1.25@ 2.00 
Iso-butyl Benzoate 1.50@ 2.60 
lso-butyl Salicylate 2.70@ 3.00 
lso-eugenol 3.85@ 4.00 
lso-safrol 3.00 Nom'l 
Linalool 8.50@ 9.00 


60.00@ 67.00 
82.00@1 12.00 
12.25@ 13.50 
3.50@ 3.75 
5.00@ 46.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50%, 
Acetaphenone 
Alcohol C 8 

oS ¢ 

Cc 10 

Cc il 

C 12 
Aldehyde C 8 

c 9 

Cc 10 

eh 

© 12 

C 14 (so called) 

C 16 (so called) 
Amy! Acetate 
Amy! Butyrate 
Amy! Cinnamate 
Amy! Cinnamate Aldehyde 
Amy! Formate 
Amy! Phenyl Acetate 
Amy! Salicylate 
Amyl Valerate 
Anethol 
Anisic Aldehyde 
Benzophenone 


1.90@ 2.75 
1.65@ 1.80 
7.50 Nom'l 
14.00 Nom'l 
7.75@ 12.00 
11.50 Nom'l 
7.20@ 8.50 
15.00@ 20.00 
27.00@ 30.00 
15.00@ 18.00 
22.00 Nom'l 
25.00@ 30.00 
8.00@ 9.50 
7.65@ 8.25 
55@ 75 
.20@ 1.10 
450@ 5.80 
2.35@ 2.80 
1.00@ 1.50 
3.65@ 4.00 
80@ 1.00 
2.10@ 2.75 
2.65@ 3.25 
3.35@ 4.00 
1.15@ 1.30 


Bornyl Acctate 
Bromstyrol 

Butyl Acetate 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral, C. P. 
Citronellol 
Citronellyl Acetate 
Coumarin 

Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 

Eugenol 

Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotropic Aldehyde 


2.25 Nom'| 
6.00@ 46.50 
AS@ .17 
3.00@ 3.60 
1.10@ 1.65 
8.75@ 10.00 
14.00 
13.00 
5.80 
7.00 
9.20 


80 Nom'l 
.W@ 1.00 
5.25@ 6.00 
2.65@ 2.85 
2.85@ 3.35 
5.50 Nom'l 
3.60 Nom'l 
8.50 Nom'l 
13.40 Nom'l 
3.75@ 4.00 
7.460@ 8.10 


Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Brazilian 
Menthol, Brazilian 
Methyl Acetophenone 
Methyl Anthranilate 


Methyl Cellulose, f.o.b. ship- 


ping point 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 


Methyl Heptine Carbonate 


Methyl Iso-eugenol 


Methyl Octine Carbonate 


Methyl Paracresol 
Methyl Phenyla-ctate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Neroline (ethyl ether) 
Paracresol Acetate 
Paracresol Methwl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50% 

100% 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethv! Anthranilate 


8.00@ 8.50 
15.00@ 

10.50@ 

9.25@ 12.00 
450@ 5.00 
440@ 4.65 
1.80 Nom'l° 
2.25@ 2.40 


60 Nom'l 
3.25@ 3.80 


3.50@ 6.75 
3.50 Nom'l 


45.00@ 60.00 


5.85@ 10.00 


24.00@ 30.00 


2.50 Nom'l 
3.80@ 
37@ 
4.25@ 
4.35@ 
1.65@ 
2.00@ 
2.55@ 
2.60@ L 
650@ 8.50 
3.00 Nom'l 
5.00 Nom'l 
2.10@ 3.00 
2.50 Nom'l 
2.80@ 3.00 


16.00@ 


Benzy! Acetate 55@  .65 Hydroxycitronellal 8.50 Nom'l (Continued on page 115) 
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.-- for uniform PURITY in all grades 
and colors. Constant laboratory and 
research control provides resistance 


Vr to oxidation, heat, light,—odor-free 


a ® BOTTLES 
° 
Dependability @ JARS 

®@ CLOSURES 


and tasteless qualities that meet or 
exceed U.S.P. requirements. 


Invest in Victory Bonds 


...and remember, Ceramic 
coloring and lettering at our 


GLASSCRAFTERS Division 


W. BRE 


300 N. CANAL ST. . . . CHICAGO 6, ILL. 


PENNSYLVANIA REFINING CO. 


GENERAL OFFICES - BUTLER, PA. 


Makers White Oils (US P and Technica Petrolatums 
deodorized insecticide base 4 
Wanes-industrial and Motor Lubricants and Greases 
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PROFESSIONAL SERVICE 


FIFTH AVENUE PROTECTIVE ASS’N 
220 Fifth Avenue, New York City 


40 Years of "RESULT PRODUCING" Service Proves 
Our Worth 


The "TRADES" Recognized CREDIT and 
COLLECTION AGENCY. 





GEORGE W. PEGG Ph. C. 
Consultant 
Cosmetics—Drugs—Industrial Alcohol—Flavoring Extracts 
Labeling—Advertising—Formulas 
152 W. 42nd St., N. Y. 18, N. Y. Tel.: Wisconsin 7-3066 


Washington address: 2121 Virginia Ave. N.W., 
Washington 7, D.C., c/o Dr. George W. Hoover 





BRAMLE LABORATORIES 


consultants to the 
Cosmetic - Perfume and Pharmaceutical 
Industries 
Formulas - Processes - Labeling, etc. 
36 West 59th St., New York 19, Wi-2-4141 





PACKAGES 
with 
NEW IDEAS 


ARTISTIC TASTE 
Consult 
L. SEGY, 8 E. 77, N.Y.C. 





DR. I. J. FELLNER 
Reg. Agt. Before U. S. Patent Office 
Canadian Patent Attorney 
Specializing in Pharmaceutical and Cosmetic Inventions; Prosecution; 
Validity and infringement Searches made in Washington, D. C. 


60 EAST 42np STREET, NEW YORK 17, TELEPHONE: MU 2-1704 





RESEARCH 


on contract basis 


JOHAN BJORKSTEN, Ph. D. 


Bjorksten Laboratories 
185 N. Wabash Ave., Chicago |, Ill. 


J. HENDRIK HUTTEN, PH.D. 


Consulting Cosmetologist 


Specializing in: Cold Permanent Waving Processes 
Quality Cream Shampoos 


1l Jefferson Ave., Arlington, N. J. Kearny 2-1290 
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CLASSIFIED ADVERTISEMENTS 


Rates, per line, per insertion: Business Opportunities, $1.00; Situations 
Wanted and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITY 
TERMINATIONS?, CANCELLATIONS? We WILL BUY: Ray 


materials, finished products, bottles, jars, ‘caps, machinery, equip. 
ment. Entire plants. Write Box 2464, The American Perfumer and 
Essential Oil Review. 


| Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No dealers, 


Write Box 2353, The American Perfumer and Essential Oil Review, 





EGYPT: Distributors established in Egypt since 1919, representing 


| already British Laboratories of Pharmaceutical Specialties and 


Scientific Preparations, as well as an American World renowned 
Firm of Cosmetics, wish to obtain the sole distributing Agency for 
Egypt of well-known American Manufacturers of: Tooth Brushes— 
Dental Creams—Shaving Creams—Men’s Toiletries and similar 
lines interesting Chemists and Druggists. No two competing prod- 
ucts handled. Personal and interested attention by the Owners of 
the Firm. High class British Bank and Trade references. Will buy 
outright. A partner of the firm being at present in England will be 
glad to visit Firms interested. Write in the first instance in dupli- 
cate to: Box 2583, The American Perfumer. 





WE BUY—Bottles, caps, jars, tale cans, discontinued oils, finished 
or unfinished merchandise, surplus of any kind, factories of any 


| description. Universal Outlet Co., 1 East 15th Street, N. Y. C. 





| SPOT CASH—For closeouts of General Merchandise, Bottles, Jars, 
| Caps, Boxes, Tale Cans, Oils, Vials, Corks, Novelties, Toys, Fae- 


tories, Machinery, etc. Write Box 2597, The American Perfumer, 





WANTED: Formulae and Procedures for manufacturing good qual- 
ity commercial Brushless and Lather Shave Cream. Economical 
ingredients. Send sample for trial. Advise service fee. Replies 


strictly confidential. Write Box 2598, The American Perfumer. 





| NEW CLOSURE INVENTION adaptable to containers to create spill 


and leak-proof storage and dispensing container for perfumes, ete. 


| Prevents evaporation while emitting controllaby drop like or other 


desirable small portions. Producible in plastic or metal. Compact 
in size to be carried in ladies’ purse or large sizes. Practical and 


| attractive in appearance, having great sales appeal. Agreeable 


terms. Patent Pending. Write Box 2599, The American Perfumer. 





NEWLY PATENTED liquid container and dispenser for dispensing 


| contents without exposing remaining contents to contamination. 
Controllably delivers accurate drops or a series of drops and 
| registers quantity emitted. Eliminates graduates. Producible in 


/ 


plastic, metal, glass in sizes up to about 2% ounces. Patent for 


sale. Write Box 2600, The American Perfumer. 





and spill-proof new dispensing closures for your containers, Adapt- 
able to ladies’ purse size and large containers. Patent pending. 
Write Box 2601, The American Perfumer. 





WANTED: Small mfg. business with established household or cos- 
| metic product. Details to Worley, 834-33rd St., So. Bend, Ind. 





CONSOLIDATED OFFERS 


1—Stokes “O'’ Tablet Machine, %4”. 

i—90 gal. stainless steel jack. Kettle. 

i—#5 Sweetland Filter, 20 copper leaves. 

3—World or Ermold Semi-automatic Labeling Machines. 

5—Dry Powder Mixers, up te 2500 Ibs. 

i—Day Steel Frame Auger Powder Filler. 

5—Dry Powder Mixers, up to 2500 Ibs. 
20—Aluminum, Copper, Glass Lined, jacketed and agitated Kettles 
2—Colton #3 Toggle Presses. 

3—Stokes Steam Water Stills, 5, 10, 25 gal. per hour. 


Only a partial listing. Send us your inquiries. 


We buy and sell from a Single item to a Complete Plont 


CONSOLIDATED PRODUCTS CO., inc 


14-15 Park Row, New York N.Y. Shops: 335 Doremus Ave., Newark, N 


The American Perfumer 
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(Continued from page 113) 


Phenylethy! Butyrate 3.65@ 4.00 
Phenylethyl Propionate 3.45@ 3.90 
Phenyl Valerianate 16.00@ 17.50 
Phenylpropyl Acetate 10.00 Nom'l 
Santalyl Acetate .. ..» 20,00@ 22.50 
Seatol C. PAfoz.) .W.../... 53 6.00 
Styrolyl! Acetate . . 2.50 3.00 
Vanillin (clove oil) 2.60 Nom'| 

(quaiacol) ...... 2.35 Nom'l 

Lignin : .. 2.35 Nom'l 
Vetivert Acetate .. : 25.00 Nom'l 
Violet Ketone —_— 18.00 Nom't 

Beta 15.00 Nom'l 

Methyl 6.50 Nom'l 
Yara Yara (methyl ester) . 2.00@ 3.10 


BEANS 


Tonka Beans Surinam 80@ .95 
Angostura ‘acs 1.50@ 1.85 
Vanilla Beans 
Mexican, whole . 11.00@ 
Mexican, cut 10.00@ 
7.15@ 


Bourbon 
3.35@ 


Tahati 
SUNDRIES AND DRUGS 


bis ak spews .07@ .07'/, 
Almond meal .. ‘ 35 
Ambergris, ounce 16.00 
Balsam, Copaiba .... 1.10 

Peru : agina l. 15@ 1.30 
Beeswax bleached, pure 

mes et 58 Nom'! 

Yellow, refined ... .53'/, Nom'I 
Bismuth, subnitrate 1.20@ 1.22 
Borax, crystals, carlot ton 55.50@ 58.00 
Boric Acid, U. S. P., cwt. 6.95@ 7.55 
Calamine . 18@ = .20 


Camphor, domestic 
Castoreum, Canada 
Cetyl, Alcohol 
Chalk, precip. 


Citric Acid 
Civet, ounce 
Clay, colloidal 


Fuller's Earth, ton 


Gum Arabic, white 
Amber .. 


Gum Benzoin, Siam . 
Sumatra 

Gum Galbanum . 

Gum Myrrh 

Henna, pwd. 

Kaolin 

Labdanum 

Lanolin, hydrous 
Anhydrous 


Stearate 


Olibanum, tears 
Siftings 


Orris Root, Italian 
Paraffin 

Peroxide ... 
Petrolatum, white 
Quince Seed 
Rice Starch . 
Rose Leaves, red 
Rose Water, gal. 


CLASSIFIED ADVERTISEMENTS (Contd.) 


BUSINESS OPPORTUNITY—Continued _ 
WE ARE IMPORTERS of perfumery and cosmetics and are inter- 


ested in acting as sales agents for Holland for a first class Ameri- 
can manufacturing company. First class references. Only Al 
articles wanted. Apply immediately to Handelsonderneming, P. 
Lankhorst, Jr., Oude Waal 20-21, Amsterdam C, Holland. 











WANTED—NEW CHEMICAL PRODUCTS. Intermediates or 


compounds selling to industrial and commercial markets. Our | 


client established 30 years, manufactures to standards of highest 
quality. Please write. Communications confidential. We are fully 
compensated by our client. New Products—New Processes. 
CHARLES H. WELLING & CO., INC., 52 Vanderbilt Avenue, New 
York 17, N. Y. 





WANTED MANUFACTURERS’ Agencies for India. 
& Co., 27/33 Medows Street, Fort, Bombay. 


SITUATION WANTED 
FRENCH PE RFU MER: Highly specialized to sender Unique Ser- 


vices in the Creation of Perfume Extracts and Fine Specialties with 
truly Original and Distinctive Character. Thoroughly Experienced 
to Interpret Clients’ Romantic Appeal and Exclusive Presentation 
to the Finished Articles. Write Box 2584, The American Perfumer. 








HELP WANTED 


WANTED CHEMIST: For established cosmetic house. 
well grounded knowledge of lipstick manufacture. State full experi- 
ence. Excellent salary. Write Box 2602, The American Perfumer. 
AGGRESSIVE SALESMAN for gaaler | price line of cosmetics. 
Write Box 2603, The American Perfumer. 





WANTED: Pusdaciion Manager for important toilet uke manu- 
facturer. Experience and executive ability required, also references. 
Excellent salary for the right applicant. Write Box 2604, The 
American Perfumer. 
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Calcium, phosphate .... 
Phosphate, tri-basic 


a - , 03'2@ .06!/ 
Cherry Laurel Water, jug, gal. 


Cocoa, Butter, lump .. 
Cyclohexanol (Hexalin) .... 
Glycerin, C. P., drums ..... 


Powdered, U.S.P. Sete 


Magnesium, carbonate ..... 


ree 


Orange Flower Water, sal. 


H. R. Brijlal 


M ust : shew 





Rosin, M. per cwt. ....... 
Salicylic Acid 
Saponin .. 
Silicate, 40°, drums, ‘ works, 
100 pounds eRe 
Soap, neutral, white 
Sodium Carb. 
58% light, 100 pounds 
Hydroxide, 76% solid, 100 
pounds 
Spermaceti 
Stearate Zinc .. 
Styrax 
Tartaric Acid .. 
Tragacanth, No. | 
Triethanolamine 
Violet Flowers .. 


Zine Oxide, U.S. P. bbls. 


OILS AND FATS 


Castor No. |, tanks ; .13@ 
Cocoanut, Manila Grade, 
c.if., tanks .. .0835@ 
Corn, " crude, Midwest, mili 
tanks .. 12%@ 
Corn Oil, distilled, drums .. 164@ . 
Cotton, crude, Southeast, 
tanks ... 12%,@ 
Grease, white 087%%4@ 
Lard 1522|4@ 
Lard Oil, common, No. | 
bbls. ; 14@ 
Palm Niger, drums .0865 
Peanut. bichd., tanks .1501@ 
Red Oil, distilled, drums A3LZ@ 14, 


Stearic Acid 
Triple Pressed 18KR@ .19% 
Double Pressed 15SI@ 16% 
Tallow, acidless, barrels 144@ 
Tallow, N. Y.C., extra .0852@ 


Whale oil, refined .. .1232 


08@ .08% 
09@ .10 
69@ 84 
7.80@ 10.00 
1.75@ 1.80 


2.60@ 3.10 
21@ 24 
. 18,00@ 25.00 


.00@ 
18YK@ .18% 
42@ = AS 
12@ .12% 
18@ 21 
5.00 Nom'l 
1.40 Nom'l 
1.35 
55 


40!/, Nom't 


06%4@ .08'/, 
. 150@ 1.75 
10 Nom'l 
3.45@ 4.00 


6.50@ 8.00 Nom't 


Shampoos 


BRAND NEW FORMULATIONS 
WITH UNUSUAL PROPERTIES 


@ CREAM—wicH LATHER. APPEARANCE AND TEX. 
TURE OF A FINE COLD CREAM 


e LIQUID—excertionatty HIGH VISCOSITY, CLAR- 
ITY AND STABILITY. PERFECTLY CLEAR IN DILU- 
TIONS UP TO 100% 


PASTE—excertionatty CLEAR AND CONCEN- 
TRATED 


SPECIALTY—tairor MADE'—JUST STATE YOUR 
REQUIREMENTS 


ALL TYPES CONTAIN NO CAUSTICS AND ARE 
PERFECTLY NEUTRAL. EASILY PROCESSED INTO 
SPECIALTY SHAMPOOS (FORMULAS AVAILABLE) 


AT COMPETITIVE PRICES 


TWENTIETH CENTURY COSMETICS 


Manufacturing Chemists 
203 East 12th St., New York, N. Y. 
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INDEX TO ADVERTISERS 


Allied Products, Inc. 38 
Alsop Engineering Corp. 24 
Aluminum Seal Co. 28 
American Cholesterol Products, Inc. 112 
Ansbacher-Siegle Corp. : 
Aromatic Products, Inc. 19 
Atlantic Refining Co., The 

Atlas Powder Co. 86 


Baker & Bros., H. J. 

Bendix Chemical Corp. 

Blackburn-Smith Mfg. Co. 

Bopf-Whittam Corp. 106 
Braun Co., W. 113 
Bridgeport Metal Goods Mfg. Co., The 105 
Broder, Harry 20 
Bush & Co., Inc., W. J. i, ill, ii 
Bush Aromatics, Inc. 104 


California Fruit Growers Exchange 
Camax Co., The 

Carr-Lowrey Glass Co. - 
entflor Mfg. Co. 60 
Chemo-Puro Mfg. Corp. - 
Chiris Co., Inc., Antoine 66 
( 114, 115 
Consolidated Fruit Jar Co. 112 
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( 
( 
( 
( 
( 


rlassified Advertisements 


‘ontinental Chemical Co. 88 
cortizas, M., & Co. — 
‘osmetries, Inc. 95 
Sosmia Laboratories 116 
reative Printmakers Group 104 


Danco, Inc., Gerard J. 
Dodge & Olcott, Inc. 
Dominion Products 
Dow Chemical Co., The 

Inside Back Cover 
Dreyer, Inc., P. R. 82 
Drury & Co.;, Inc., A. C. 18 
du Pont de Nemours & Co., E. I. 58 
Duval, Compagnie (Diy. of S. B. Penick 


& Co.) 


Emulsol Corp., The 
Evans Chemetics, Inc. 
Evans Chemicals, Limited 


Felton Chemical Co., Inc. 57 
Fezandie & Sperrle, Inc. 112 
Firmenich & Co. Back Cover 
Florasynth Laboratories, Inc. 29 


Fontaine Products Corp. — 
Forster, René 101 
Freeman, John 108 
French, Inc., Benj. 
Fritzsche Bros., Inc., 

Insert Pages 9-10-11-12 
Furlager Mfg. Co., Inc. - 


General Drug Co. 32 
Givaudan-Delawanna, Inc., 
Insert Pages 72, 73 
Glass Industries, Inc. 
Glycerine Producers Association 
Glyco Products Co., Inc. 
Goldschmidt Corp., The 
Gunning & Gunning 


Hazel-Atlas Glass Co. 
Helfrich Laboratories, Inc. 
Heyden Chemical Corp. 
Hopkins & Co., J. L. 
Horn, John 

Horner, Inc., James B. 


Innis, Speiden & Company 
International Minerals & Chemical Corp. 
Interstate Color Co. se — 


Kelton Cosmetic Co. 103 
Kiefer Machine Co., The Karl 

Kimble Glass Co. 25 
Koster-Keunen Mfg. Co., Inc. 102 
Kraft Foods Co. 7 
Krause, Richard M. 110 


Lachman-Novasel Paper Co. . 
Laco Products, Inc. - 
Lanaetex Products Sales Co. 110 
Lautier Fils, Ine. 98 
Leeben Chemical Co., Inc. 

Leonhard Wax Co., Inc., Theodor 
Lueders & Co., George 


MacHale, Inc., Ann J. 

Magnus, Mabee & Reynard, Inc. 
Malmstrom & Co., N. I. 
Maryland Glass Corp. 

Merck & Co., Inc. 

Murat, Co., F. 


National Sawdust Co., Inc. 

Naugatuck Aromatics 26 

New England Collapsible Tube Co. 36 

Norda Essential Oil & Chemical Co., 
Ine. ; 30 


LONG ESTABLISHED REPUTABLE CONCERN WITH 


Northwestern Chemica] Co.. rhe 
Nussbaum Co., F. J. 


Orbis Products Corp. 


Parento, Inc., Compagnie 
Paris Cosmetics, Inc. 
Parsons, M. W. 

Penick & Co., S. B. 
Pennsylvania Refining Co. 
Pfaltz, Harry E. 

Polak & Schwartz, Inc. 


Powell & Co., Inc., John 


Remus & Co., Inc., Edward 
Revson Co., R. F. 

Richford Corp. 

Ritchie & Co., W. C. 
Roure-Du Pont, Ine. 


Schimmel & Co., Inc. 

Schwartz, Myron E., Inc., 

Seeley & Company 

Sherman, M. B., & Co. : 
Sherwood Refining Company, Inc. 
Sierra Tale Co. 

Sparhawk Co. 

Standard Alcohol Co. 

Standard Specialty & Tube Co. 
Stanton Laboratories 

Summit Chemical Products Corp. 
Swindell Bros. 

Synfleur Scientific Laboratories, Inc. 
Syntomatic Corp. 


Taylor, Chas. T., & Co. 
Thurston & Braidich 
Tombarel Freres 

Tombarel Products Corp. 
Turner White Metal Co., Inc. 


Twentieth Century Cosmetics 


Ungerer & Co. Inside Front Cover 
U. S. Industrial Chemicals, Inc. 
Insert Pages 91, 92 


van Ameringen-Haebler, Inc. 
Vanderbilt Co., Inc., R. T. 
Van Dyk & Co., Inc. 
Van Schaack Chemical Works. Inc. 
Verley and Company, Albert 

Insert Pages ; 
Voss Corporation, Karl 


Whittaker, Clark & Daniels, Inc. 
Will & Baumer Candle Co., Inc. 
Wirz, Inc., A. H. Front Cover 


— 


EXCLUSIVE 
PRIVATE BRAND 
COSMETICS 


SUBSTANTIAL CAPITAL 


WILL BUY FOR CASH 


Assets, Capital Stock, Family Holdings of 


INDUSTRIAL PLANTS, MFG. DIVISIONS, UNITS 


Among other considerations, you may realize 
certain desirable tax advantages 


We are Principals and act only in strictest confidence, 
retaining personnel wherever possible. Address 


COSMIA LABORATORIES 


BOX 1218, 1474 BROADWAY, NEW YORK 18, N. Y. 95 MADISON AVE. NEW YORK 16,N. Y. 
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